Editor & Publisher 


The Chicago Tribune 
would like to mention 
the names of all of 
its award-winning 
writers, photographers 


and editors who won 
68 awards in 1972 for 
editorial and photo- 
graphic excellence 
in various competi- 
tions; but, unfortunate-_ 
ly, space will not perm | 


“Given a Free Press, we may defy open or insidious enemies 
of liberty. It instructs the public mind and animates the 
spirit of patriotism.” Daniel Webster, 1782-1852 


A Voice in the Future 


Words from the past, concerned with a nation’s future. As we approach this 
nation’s 200th anniversary in 1976, we remember with gratitude those men 
of our past who foresaw the importance of a Free Press in this nation’s 
future. 


We at Copley Newspapers also remember that the justification for a news- 
paper’s being exists in the skills and judgments of its reporters and editors. 
Meeting the challenge of a future to mold, we have conducted for eighteen 
years an Editorial Career Program for young men and women who have 
chosen the career of professional journalism. Our career reporters have come 
to us from colleges and universities in 37 states and two foreign countries, 
and they have advanced in our organization to hold almost every possible 
editorial position on Copley Newspapers. Our Editorial Career Program is 
an investment in our corporate future and that of the nation’s Free Press. 


Copley Newspapers... We intend to have a voice in the future. . 


Copley Newepatee 


California: The San Diego Union and Evening Tribune —The Sacramento Union — South Bay Daily Breeze — Alhambra Post-Advocate — Burbank Daily 
Review—Glendale News-Press— Monrovia Daily News-Post—San Pedro News-Pilot—lllinois: Illinois State Journal and Registan—— “iron Beacon-News— 
Elgin Daily Courier-News — Joliet Herald-News — Wheaton Daily Journal — Hawaii: KGU (AM) 


____Detroiters respect _ 
Jay Carr's theatre criticism. 


e theatre. 


The George Jean Nathan Award for Dramatic others recognize the talent of our staff. 


Criticism is one of the richest, most prestigious prizes It's a pleasure we've experienced before. We have a | 
in the theatre. Since its inception in 1958, it has been lot of award winners at The News. And that’s one of the | 
won every year by someone whose regular beat is reasons we're the nation’s largest evening newspaper. 
the Broadway scene. Jay Carr and many other distinguished writers. 
This year, Jay Carr broke that tradition. | They are The Detroit News. 


__ Jay has been theatre and music critic at The News 


for eight years now. And we've known all along we had The Detroit News 


| non the job. But it’s a pleasu re to have Largest evening newspaper circulation in America. 
: Pane 
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By Lenora Williamson 


_ A PENNY SAVED IS ... The former Secretary of Housing 
and Urban Development George Romney must be pinching 
pennies “now that he’s out of work” observed the Detroit Free 
Press the other day. Its “Tipoff’ column reported that the for- 
mer Michigan governor’s aide in Washington asked a reporter 
in Detroit if Romney could return the reporter’s call collect. 


ek 


WHAT, NO ZIP CODE?—“Pecos Willie” has long been a 
by-line on a weekly humor column appearing in Texas news- 
papers and ten other states. Bill Warren, editor of the Austin 
(Texas) American-Statesman, recently unmasked Willie as 
none other than Henry Fox of Circleville, a Texas town so 
small it doesn’t have a zip code. Fox was at one time a writer 
and/or owner of Texas weekly and daily papers. These days 
he writes and raises cattle. The writing is done from an office 
in back of his home, and Henry says it’s the only office in the 
nation that has had the doorknob kicked off by a cow. He 
could be right. 
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INFLATION DEFLATES COLLOQUIALISMS—H. L. Ste- 
venson quotes Editor James Schumaker of the Chapel Hill 
(N.C.) Newspaper in UPI Reporter as declaring that inflation 
has really played hob with some old standbys. “One such is 
‘chicken feed.’ This has always been taken to mean a trifling 
sum, as in ‘A newspaperman’s salary is chicken feed.’ To see 

how misleading the expression has become, run down to your 
neighborhood grain store and buy some chicken feed.” 
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GOOD NEWS PRESS CONFERENCE—Among the an- 
_ nouncements by Mayor Richard J. Daley at a press con- 
ference was that “effective immediately” pay toilets would be 
abolished at O’Hare International Airport, the world’s busiest. 
_ Reporters asked why the Mayor was acting so suddenly, and 
Dailey said “It’s part of the women’s liberation movement . . .” 
_ The New York News headline: “Now You Can Go Free at 
O'Hare.” 
____ Another powder room press note, this one in AP Log, reveals 
i that the darkroom-transmitter at Travis Air Force Base during 
POW homecomings is “a converted women’s lounge—painted 
in passionate pink.” . 


tO:  & 


_ EDITORS LOOKING FOR SOMEONE who can_ produce 
oo snappy heads might well get in touch with St. Mark’s Episcopal 
Church in New Britain, Connecticut, suggests a staffer on the 
‘. local Herald after reading the parish bulletin mailed to the 


_ newspaper office. He came across an announcement, “This is 
_ the time of year when we begin to collect palms, which will 
be burned, and administered to members of our congregation 
on Ash Wednesday . . .” The headline: “Holy Smoke.” A 
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THE NAME OF THE MEETING—Run this sentence by 
the copy editor once more. A wire story carried the line: 
_. “International airlines has called for a crash meeting starting 

_ next Wednesday to discuss confusion over fare rates caused 

by the devaluation of the dollar.” 


RS Se eae: 


‘ ALUMNI REUNION—The Carteret County News-Times, 
__ semi-weekly published in Morehead City, N.C., may have a 

percentage record for number of staffers from one journalism 
_ school. Five of the six-member staff are graduates of the school 
of Journalism, University of North Carolina at Chapel Hill. 
The six are: Walter and Lockwood Phillips, son of publisher 
i Lockwood Phillips; Jeff Jones, managing editor; Howard Ge- 
_ beaux. reporter; and Jan Rider, social editor—all UNC gradu- 
3 ates. The maverick is Mrs. Ruth P. Barbour, editor, who’s a 
Re graduate of the Syracuse University School of Journalism and 
_ received her master’s in journalism from Florida State Uni- 
_ yersity. Walter Phillips is assistant to the publisher, a re- 
_ porter and photographer. His brother joined the ad staff this 
_ year after active duty with the Navy. 
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4-16—API Management and Costs seminar (for newspapers over 75,000 
circulation). Columbia University. ; j 

8-10—Mid-Atlantic Newspaper Mechanical conference. Hilton Hotel, 
Washington, D.C. : 

8-10—National Newspaper Association Government Affairs conference. 
Washington, D.C. Hilton. : 

9-10—Mississippi Press Association/Louisiana Press Association Annual 
Workshop, Prentiss Motel-Scottish Inn, Natchez, Miss. ~ 

9-11—Northwestern Mechanical Conference. St. Paul Hilton, St. Paul, 
Minn. > 

12-16—Knight Newspaper seminar, Effective Human Relations, Miami. 

15-17—North and East Texas Press Association, Arlington. 

16-17—Sigma Delta Chi Region 10 Conference, Shelton, Wash. 

16-18—Advertising Executives Association of Ohio Daily Newspapers. Pick- 
Ft. Hayes Hotel, Columbus. 

18-20—New York State Society of Newspaper Editors. Binghamton. 

18-30—API Classified Advertising Managers seminar, Columbia University. 

22-23—New Jersey Press Association News-Editorial Institute. Howard 
Johnson Motor Hotel, Atlantic City. 

22-24—INPA Promotion/Research Seminar. Ramada Inn, Phoenix. 

23-24—Hoosier State Press Association. Atkinson Hotel, Indianapolis. 

25-27—Central States Circulation Managers Association. Marriott Motor 
Hotel, Chicago. 

26-28—ANPA Electronic Seminar, San Francisco. 

29-3 1—Tennessee Press Association Advertising conference. Hyatt Regency 
Hotel, Knoxville. 

29-31—Pennsylvania Newspaper Publishers Association-Interstate Advertis- 
ing Managers Association, Sheraton Harrisburg Inn, Harrisburg, Pa. 

31—Women in Communication, Region | meeting. Seattle-Tacoma Air- 
port, Washington. 

31—Alabama Women's Press Association, Annual meeting. Parliament. 
House, Birmingham. 


‘ 


APRIL 


1-3—Spring Meeting of Inter-State Circulation Managers’ Association. 
Hotel Hershey, Hershey, Pa. 

1-4—Information Industry Association, Penn Center Holiday Inn, Phila- 
delphia. 

1-5—Newspaper Purchasing Association Conference. Regency Hyatt House, 
Atlanta, Ga. 

1-6—AP| Newspaper Personnel Management seminar, Columbia University. 

4-6—Illinois Daily Newspaper Markets Ad Managers Workshop. Holiday 
Inn, Pekin, Illinois. 

5-7—Florida Newspaper Advertising Executives Spring Conference. Inter- 
national Inn, Tampa. ' ; 

7—New York State Associated Press Association wire editors’ seminar. 
Downtowner Motel, Colonie, N.Y. 

7-8—North Carolina Press Association Mechanical Conference. Hilton Inn, 
Raleigh. 

8-11—Catholic Press Association and Associated Church Press, joint con- 
vention. Radisson South, Bloomington, Minn. 

8-20—API| City Editors seminar (for newspapers under 75,000 circulation). 
Columbia University. 

I 1-13—Suburban Newspapers of America Annual Meeting. Fairmont Hotel, 
San Francisco. 

12-14—Panhandle Press Associatiion Convention. Quality Inn, Amarillo. 

13-l4—Tennessee Press Association. Paris Landing Inn, Paris, Tenn. 

16-20—Knight Newspapers seminar, Interpersonal and organizational com- 
munications, Miami. 

23—Associatied Press. Waldorf-Astoria Hotel, New York City. 

23-26—American Newspaper Publishers Association. Waldorf-Astoria, New 
York City. 

23-27—Knight Newspaper seminar, Financial management for non-financial 
managers, Miami. ; 

26-28—South and Gulf Coast Press Association Convention, San Antonio. 

27-29—New Jersey Press Association Annual Advertising Conference. Tami- 
ment Resort Hotel, Bushkill, Pa. : 

28-29—Region One conference, Sigma Delta Chi, Albany, N.Y. 


MAY 


I—Canadian Press, annual meeting, Toronto. 

1-4—American Society Newspaper Editors (ASNE). The Shoreham Hotel, 
Washington. 

3-4—Canadian Daily Newspapers Publishers Association, annual meeting, 
Toronto. 

5-6—New York State Mechanical Conference, Trinkhaus Manor, Oriskany. 

Te Daily Newspapers Mechanical Section. Rodeway Inn, Tacoma, 

ash. 
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We’ll give you one clue. We’re The Oregonian (morning) and The Oregon 
This is an ad for a publisher in Portland, Oregon. Journal (evening). Together we cover an undupli- 
Last year our A.M. paper was No. 1 in food linage out cated 83% of the 1 million Portland metro market. 
_of all the newspapers in the country, again. If you’d like some of our inside marketing informa- 
From right here in Portland, Oregon. tion, write Richard K. Millison, Marketing 
Which isn’t surprising when you owat 2S Manager, Oregonian Publishing Com- 


consider Portland’s healthy, diversified | --< Tye Ot 
economy, and the excellent distri- . 
bution available here. 

Which is why Portland is one of 
_America’s favorite markets. Both for 
test and for everyday selling. 

And who could tell you more about 

this market than America’s No. 1 food rer 
advertiser, us? On. 


a Portland, Oregon 97201, Represented nationally by Newhouse Newspapers, In Seattle by G. A. Wellington. 


Ask us about the food day. Or the 

climate. Or who to see about good 

shelf space. Or anything else you'd 
like to know. 

Take advantage of us. We want 

your business and we’re willing to 

do something extra to get it. 
*SOURCE: Media records 


\ pany, Portland, Oregon 97201. 
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Robert U. Brown 
Publisher and Editor 
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“Editor & Publisher 


® THE FOURTH ESTATE 


James Wright Brown 
Publisher, Chairman of the Board, 1912-1959 


Government and the press 


In a recent talk to the Minnesota Newspaper Association—an 
address that was rather conciliatory, for him, in his attitude toward 
the press—Vice President Agnew challenged the assertion that govern- 
ment actions are endangering the people’s right to know. He said: 


“Is there, to borrow Schlesinger’s phrase, a ‘reign of terror’ against 
the press now going on in Washington? 


“In the clicheology of the 1970’s, are the Nixon administration 
press policies producing a ‘chilling effect’ on First Amendment rights? 


“Is the people’s-right-to-know in jeopardy today because this ad- 
ministration is ‘plotting an assault on the freedom of the press with 
a determination and malignity never before seen in the republic’? 


“The answer to those questions, ladies and gentlemen, is an em- 
phatic ‘No.’ 

“Some prestigious media spokesmen can be read and heard almost 
daily expressing fear for the future of the First Amendment. They 
assert that the American people are being kept in the dark by a 
deceptive government. A national network newsman has referred to 
an administration ‘conspiracy’ against the people’s right to know. 


“It is hard to find any factual basis for this hysteria. . . . 


“The fact is that the Nixon administration is no more desirous of 
nor more capable of curtailing freedom of the press in America than 
any of its predecessors. On the contrary, despite the exaggerated and 
ill-founded charges of past decades regarding various administrations’ 
reigns of terror, news coverage of government today i is more intensive 


_than ever before in American history.” 


Newsmen have had their say, and are continuing to speak out, on 
the subject. The records of the Senate Sub-committee on Consti- 
tutional Rights hearings last year and the current House and 
Senate Subcommittee hearings are filled with the testimony of news- 
men on the subject. It is their charges to which the Vice President 
replies. 

Let’s hear from a third party in the person ot Sen. Sam J. Ervin, Jr. 
Last year in a talk he said: 


“In recent years the First Amendment’s guarantee of freedom of 
expression has come under considerable attack. All branches of goy- 
ernment, at almost every level, have been tempted to interfere with 
the gathering, editing, publication, or distribution of information 
to the American public. Increased government subpoenaing of news- 
men, the Justice Department’s effort to enjoin publication of the so- 
called ‘Pentagon Papers,’ and expanding government control and 
regulation of broadcasting are just a few of the reminders that gov- 
ernment cannot be trusted to honor the commandments of the First 
Amendment.” 


Whether by design or not of this administration or previous ad- 
ministrations, it is apparent that the whittling away at the First 
Amendment cornerstone of free speech and free press has been ac- 
cumulative and compounded over the years bringing us to the cur- 
rent state of alarm. For most newsmen, it is real and not imagined. 
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6 mo. average net paid Dec. 31, 1972—25,038 
Renewal rate—765. 24% 


The Oldest Publishers’ end? Advertisers’ | 


Newspaper in America 


With which have been merged: The Journalist 
established March 22,. 1884; Newspaperdom 
established March, 1892; the Fourth Estate: 
March |, 1894; Edilor & Publisher, June 29, 
1901; Advertising, January 22, 1925. : 


Managing Editor: Jerome H. Walker Jr. 


Associate Editors: Margaret C. Fisk, Mark 
Mehler, Jeffrey J. Mill, Lenora Williamson. 


Midwest Editor: Gerald B, Healey. 
Washington Correspondent: Luther A. Huston. 
Advertising Manager: Ferdinand C. Teubner. 


Sales Representatives: Donald L. Parvin, Willard 
L. Pierce, Richard E. Schultz, Kenneth R. 
Schmitt, Earl W. Wilken. ty 


Advertising Production Manager: Bernadette 
Borries. 


Assistant to the Publisher and Promotion Man- 
ager: George Wilt. . 


Circulation Director: George S. McBride. 


Classified Advertising Manager: Virginia Ann 
Stephenson. 


Marketing and Research Manager: Albert E. 
Weis. 


_ Librarian: Adelaide Santonastaso. 


OFFICES 


General: 850 Third Avenue, New York, N.Y. 
10022. Phone: 212 752-7050, TELEX 12 5102 


Chicago: I1| East Wacker Drive, 60601. Phone 
312-565-0123. Gerald B. Healey, Editor. Wil- 
lard L. Pierce, Richard E, Schultz, Advertising 


Representatives. 


Los Angeles: 1830 West 8th Street, 90057. 
Phone: 213-382-6346. Scott, Marshall & | 
Sands Inc. Advertising Representatives. : 


San Francisco: 85 Post Street, 94104. Phone | 
415-421-7950. Scott, Marshall & Sands Ine. 
Advertising “Representatives. 


Washington: 1295 National Press Building, 
Washington, D.C. 20004. Phone: 202-628- 
8365. Luther A. Huston, Correspondent. 


London: 23 Ethelbert Road, Birchington, Kent 
England, Alan Delafons, Manager. 
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government is not only ironic, it’s ridiculous. 


_ Less than six months ago some of the 
very congressmen who now hold the very 
fe of a newsman and his newspaper in 
their non-callous hands were asking the 
same newsman and his newspaper for their 
support in the general election. Perhaps 
they gave too much. 

On the other hand, the arrest and in- 
carceration of more newsmen since the ad- 
ee of President John Adams 


ould not have been unexpected. 


Let's look at the reasons. In the U.S. 
Senate during the Second Session of the 
92nd Congress that ended in December, 
1972, there were 100 members; 68 were 
attorneys. In the House of Representatives 
there were 435 members; 234 were attor- 
neys. 

_ And this, the 93rd Congress, is even more 
| heavily weighted with attorneys. All of the 
13 freshmen senators who took office at the 
beginning of the session in January are 
4 ttorneys. 

It should be obvious then that many of 
ihe senators and representatives have one 
hing in common. They are attorneys. But 
here is a much stronger tie; all also are 
members of the American Bar Association. 
| Does that right a bell or light a light 
for anyone? If it doesn’t, it should. Re- 
‘member the bar association’s Canon 35, 
adopted 15 or 20 years ago. It prohibited a 
newsman from taking a photograph in a 
courtroom’ unless it was sanctioned by the 
presiding judge, who, mind you, was a 
former attorney. 

It is doubtful that any of the senators or 
representatives were asked how they stood 
on Canon 35 before the November, 1973, 
election. If they had been, some indication 
might have been gleaned concerning the 
3 fate of the newsman’s shield bill. 


q Moreover, it is questionable whether 

‘many of the executive and _ legislative 
P branches of our federal and state govern- 
“ments are legally constituted moder the 
Constitution of the United States. The rea- 
son for that is this: The Constitution of 
die United States requires a separation of 
powers among the executive, judicial and 
legislative branches of the government. 


However, when an attorney is admitted 
to the bar in any of the states of the 
e United States, he also becomes an officer 
of the court. It follows then that as an of- 
Bacer of the court he would be a member 
ot the judiciary branch of the government. 
After all, only attorneys are permitted to 
‘sit on the federal and high state courts. 


Consequently, how can shield law passed 
by the 93rd Congress as it is now con- 
stituted be worth the paper it is written 
‘on when many of the very congressmen 
who are discussing and may ultimately vote 
on it are viciating the Constitution they 
have sworn to uphold. 


GALEN R. McCLAIN 


State J is an rassistant:. news editor 


; 


: 
os 
t 
, 
‘ 
: 
: 
a 
; 


stolen property,” 


+ 


your editorial: 

and the pertinent com- 
ment from the Los Angeles Times concern- 
ing a reporter and editor being charged 
with a felony. I note your editorial said, 
“it was the first time, we believe, that such 
a charge has been used by officials.” 

May I merely point out that this hap- 
pened in October, 1957, to an editor and 
reporter of The Courier-Journal. 1 bring it 
up only to point to the statement made at 
the time by Barry Bingham, Sr., as presi- 
dent of The Courier-Journal and The Louis- 
ville Times: 

“The indictments against Mr. Herchen- 
roeder and Mr. Messick seem to us fan- 
tastic on their face. These two are responsi- 
ble newspapermen of high reputation and 
long experience. They have engaged in no 
activity except that of being good news- 
papermen, faithful to community interests. 

“The paper voluntarily turned over to 
our reporters by a county official is printed 
again on this page. This is the ‘property’ 
these men are accused of ‘knowingly re- 
ceiving’ as ‘stolen goods.’ 


“Tt is simply a receipt obtained by a 
county police officer (working as an em- 
ploye of the public, paid with tax money) 
from a man who had alleged a criminal 
attack upon him by the son of the chief 
of police. 

“All the circumstances made of this a 
public transaction of prime importance; a 
transaction designed to frustrate the normal 
functioning of the law by those charged 
with enforcing it. 


“To have failed to publish the details 
when they were made available to us would 
have amounted to gross betrayal of public 
interest, not only by Mr. Herchenroeder and 
Mr. Messick, but by this newspaper. 


“Tf these charges were brought for the 
purpose of intimidating these newspapers 
into suppressing unsavory facts, now or in 
the future, the effort will fail.” 


For the record, the felony charges against 
the reporter and the city editor were dis- 
missed and the county policeman, who pro- 
duced the receipt, was finally acquitted by 
a jury. The police chief resigned the day 
the news story was printed. 

JOHN HERCHENROEDER 

(The writer is assistant to the executive 
editor of the Courier-Journal and Louisville 
Times.) 
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DONATIONS NEEDED 


As a reformed copy reader who has torn 
apart lots of other people’s copy, I can 
hardly complain about the space cuts you 
made in my article on the Eureka (Nevada) 
Sentinel in the January 13 issue. 


However, I do regret that one piece of in- 
formation was omitted—namely, that con- 
tributions toward the restoration of the 
Sentinel Building are gladly accepted and 
will be tax deductible. Checks should be 
sent to: 

Eureka County Historical Society 

c/o Mr. Don Gates 

Eureka, Nevada 89316 

DEANE ROBERTSON 

(The writer is chairman of the depart- 
ment of journalism at California State Uni- 
aed Sacramento. ) 
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planne 
Newspaper Hall ‘of Fame—until I got 
part about the proposed globe. 


“unfree” portions of the world are le 
dark, it is to be hoped that some new defin 
tion at “free world” will be found. 


It would be ironic if, in a memorial to “ 


newsmen, the Philippines, 


part of the “free world”. 
It has long been the contention of news- 


Greece and — ; 
Spain, among others. were declared to be 


A 


men that countries without a free press 


cannot be free. If these countries are de- 


clared free it would be nothing less than — 


an abandonment of our free principles. 


BOB ROBINSON — 


(The writer is a reporter for the New 
Bern (N.C.) Sun-Journal.) 


* %*+ * 


FOR THE RECORD 


We take exception to the article “Spanish 
paper debuts” in the February 10 EDITOR & 
PUBLISHER, page 13. 

I would call your attention to your own 
local New York-based newspaper, E/ Diario 
La Prensa with ABC paid of 79,000 daily 


and 82,000 Sunday and at last look we “S 


believe we hold the title of “Largest Circula- 
tion of any Spanish Language Daily in the 


United States” and for the record, 100M is a 


normal press run for this newspaper. 
E. T. FAYLOR 
(The writer is circulation director of El 
Diario La Prensa.) 
* * * 


WON'T FIT 


The substitute headline on cigarette 
smoking cited in the piece on Carl Riblet’s 


book [E&P, Feb. 24, page 9] is obviously 


an improvement on the original. 

However, if the original head was a good 
fit, which must be presumed, the alternate 
would bust by at least eight units. 


“Good head, Carl,” the slotman says, 


JIM RUSSELL 


“but it ain’t gonna go.” 
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SShort Takes 


I had my scratches with the law, but I 
am not a bad buy—ZIndianapolis (Ind.) 
Star. 

\ * * ok 

81 of the 44 healthy fireman developed 
monetary abnormalities in electrocardi- 
grams when plunging directly into strenu- 
ous exercise.—Houston (Tex.) Post. 

83 Corpses located; 

4 arrested—Dallas Times Herald. 

ok je Se 

In order for the body to tolerate and 
metabolize extra starch and sugar, the 
bady requires the B_ vitamins.—Dallas 
Times Herald. 

Kook tk 

R...N... of Worthington is Mrs. 
Rue. tienda very Ul atc Naimmont 
Hospital. —Fairmont (W.Va.) Times. 

* * * 

(E&P pays $2 each for amusing typo- 
graphical errors found in newspapers and 
reprinted here.) 
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New York advertising 
agencies account for 


$3,566,474,000 in 

receipts—over twice 

as much as Chicago, 

Los Angeles and Detroit j 
if combined. 

No wonder media 
advertisers invest 
more promotion 
dollars in The New York 
Times than in any 
other medium- 
print or broadcast, 
local or national, 
trade or consumer. 


Che New ork Cimes 


First in media advertising among all U.S. newspapers. 
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By Jerry Walker, Jr. 

‘ Richard B. Tullis, chairman of Harris- 

ntertype Corporation confirmed public- 

y for the first time on Friday (March 2) 

that the company is in the market to buy 
newspapers and broadcast properties. 

_ Harris is an important manufacturer 
tf automated typesetting systems and 
offset presses for newspapers as well as 
transmission equipment for radio and tel- 
vision stations. 

Tullis slipped the news out at a ques- 
jon-and-answer background session at- 
ended by a group of 48 security analysts 
‘and this reporter who had been invited by 
ithe company to tour the firm’s plants in 
‘Melbourne, Florida and inspect the Gan- 
nett-owned newspaper, Today, at Cocoa 
for the first public showing of “all- 
electronic newsroom” Harris is installing. 
_ Tullis said the company was committed 
ito expanding its interests in the “commu- 
mication services” area. He said it would 
ibe partially accomplished through the ac- 
‘quisition of newspapers and broadcast 
‘outlets. 

i 
“h Like smaller dailies 

_ Pressed for more details by the note 
‘taking security analysts—many of whom 
‘were invited because they have a special- 
‘ty interest in electronics and printing and 
‘publishing stocks—Tullis said Harris was 
interested in approximately 100 daily 
“newspapers with circulations not exceed- 
‘ing 75,000. He indicated that the owners 
‘of these papers had been approached by 
oo: However, he did not say how 


ak tie ce Pe 


_ Great Northern Paper Company has 
earmarked more than $500,000 for an ad- 
: vertising and promotion program that re- 
‘inforces the advantages of newspaper ad- 
_vertising to retailers. 
The program, which will run for two 
years, is being developed for the compa- 
ny’s newsprint sales department, man- 
aged by Ben Appleton, by Ted Barash, 
who was creative director of the Bureau 
of Advertising, ANPA a few years ago 
‘and now is owner of an advertising and 
sales promotion agency in New York by 
_the same name. 
Announcement of the program is made 
in a two-page advertisement that appears 
in this issue of EDITOR & PUBLISHER on 
pages 20 and 21, with an invitation to 
newspapers to write in for free materi- 
als. 
> The program consists of two parts. The 
first part is a national advertising cam- 
_paign that Great Northern will run ini- 
_ tially in the business edition of Time mag- 
azine. The ads are aimed at top corporate 
retail store executives, and at advertising 
go marketing: decision-makers in chain 


7 arris-Intertype eyes newspaper ownership 


close Harris was to completing a deal or 
even that a purchase was imminent at 
this time. 

Asked why it wanted to own newspa- 
pers, Tullis replied that from a profitabil- 
ity and growth standpoint, newspapers 
are “viable growing entities” that made 
them one of the best investments a com- 
pany could make. He said this conclusion 
had been reached after a long and contin- 
uing analysis of newspaper trends by 
Harris’s corporate development vicepres- 
ident, Paul S. Brentlinger. 


Would not start a paper 


He acknowledged that Harris stood a 
good chance of acquiring a newspaper or 
station that would place the company in 
competition with buyers or its communi- 
cations products. Even if that situation 
were to arise, he said it would not stop 
Harris from going through with the deal. 

Tullis ruled out plans that the company 
might be considering the start up of a 
newspaper from scratch equipped with 
latest production equipment or that it 
wanted to buy the properties just to sell 
Harris products. 

Harris would not be the first newspa- 
per equipment supplier to acquire a 
newspaper. Last March 31, the Gannett 
Company sold the Dickinson (N. Dak.) 
Press, a 6,500 circulation paper, to Inland 
Newspaper Machinery Corporation of 
Kansas City, Mo. Gannett had acquired 
the paper as part of a six-newspaper 
group of Honolulu Star-Bulletin Inc. 


store headquarters, including department 
store chains, discount stores, food chains, 
drug store chains and others. 

The other part of the program is an 
adaption of the national ad campaign for 
use by newspapers as in-paper promotion 
ads to supplement the efforts of local 
newspaper salesmen. The ads, with a 


‘place reserved for the newspaper’s own 
Great — 


logo, makes no mention of 
Northern. 

The main thrust of the campaign is to 
combat the inroads that are being made 
by television in the retail advertising 
market. Great Northern cities trade 
source statisitics showing retail use of tv 
for Montgomery Ward up 151%; Sears up 
78%; and J. C. Penney up 51%. 

Sam Casey, president of Great North- 
ern Paper, said their campaign “will tell 
why newspapers are so efficient and the 
ideal medium for retail advertising.” 

Each advertisement in the campaign 
highlights a different aspect of newspa- 
per advertising efficiency. One ad, head- 
lined “30 Seconds Isn’t Enough,” points 
out the limited information consumers re- 


Every Saturday Since 1884 


Proof of newspaper growth was in evi- | 
dence at the Today plant. The Gannett 


paper, which was started from scratch, is 
in the process of an $1.5 million expan- 
sion program that will be completed in 
October with new equipment, including a 
9-unit Goss offset press and 2 on-line 
Sheridan stuffing machines in full oper- 
ation by November 1. 


Doubling the size 


An additional 34,000 
space is being added to the present 36,000 
square foot building to house increased 
newsprint storage and an enlarged mail 
room. 

James Jesse, publisher of the paper, 
said the new Harris typesetting equip- 
ment, a 2200 video layout terminal for 
advertising make-up and a 2100 editorial- 
input VDT, when fully operational would 
enable the paper to go on press with the 
up-to-the-minute news. 

He pointed out that the automated 
equipment permitted later deadlines 
which was necessary if the morning pa- 
per was to compete on even terms with tv 


and other newspapers that circulated in ¥ 


the 135-mile by 10 mile wide area from 
New Symrna Beach in the north to Fort 
Pierce in the south. 


Jesse said Today would be the first | F 


newspaper in the country to have two 
Sheridan inserting machines operating 
on-line with the press. Sheridan is a divi- 
sion of Harris-Intertype. 


Great Northern to help in selling retail ads 


ceive from the standard 30-second televi- 
sion commercial, contrasted with the “big 
space” opportunities of a newspaper ad. 
In thirty seconds the average newspaper 
reader can absorb five times as much 
information as a TV commercial can 
give, the ad states. 

Another ad begins, “Newspaper adver- 
tising works like a tidal wave. When it 
hits, everybody knows.” It reminds re- 
tailers of the impact their advertising 
gets in newspapers, “With 8 out of 10 
adults reading a newspaper every day, 
you can reach virtually your entire mar- 
ket at one time... (In television) you’ve 
got to repeat oon message for days or 
sometimes weeks to reach enough of your 


market.” 


Other ads in the series will highlight - 


various other advantages of newspaper 


advertising. 
All newspapers are eligible to partici- 
pate in the effort. The ads will he 


provided as they are created by Great 
Northern free of charge in repro form or 
ad mats in 4 column and 2 column sizes, 
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square feet of 
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By Luther Husten 


saat Clark Mollenhoff, chief of the Des 

_ Moines Register’s Washington Bureau, 

told the Kastenmeier Committee that it 
had a choice ‘between a ludicrous chaotic 
absolute shield law, or a retreat from 
First Amendment rights.” “That is no 
choice at all,” he said. An absolute shield 
law “would represent a dilution” of the 
First Amendment. 

An absolute statute, he said, would do 
these things: 

1. It would cover “every potential pam- 
phleteer as a part of the press entitled to 
have his confidential sources protected. 

2. “This would mean every person who 
had written a book, an article, or pam- 
phlet or anyone who could claim he was 
gathering information for a book, article or 

pamphlet.” 

: 3. “It would cover all confidential in- 
formation on all crimes from petty lar- 
ceny to murder obtained while newsgath- 
ering.” 

4. “It would cover all investigative 
forms from country grand juries to Con- 
gressional hearings, and would certainly 
include regulatory agencies established to 
_ protect the public interest on everything 
from air safety to environmental protec- 
tion.” 
_ The latter, he said, would “create total 
- chaos in those government bodies that 

must use the subpoena power to obtain 
- witnesses and documents in an effort to 
elicit the truth: “It would be a disaster to 
_ organized government, business and _ la- 
hee bor.” 

Mollenhoff said he had been an investi- 
gative reporter for 30 years, had been 
_ called before grand juries and always 
_ protected his sources, but he thought the 

_ First Amendment provided all the protec- 

tion needed and that “eventually an abso- 
_ lute shield law would hurt the press be- 
cause it would promote irresponsibility 
and lack of accountability.” 
In response to a question from Chair- 
man Kastenmeier, Mollenhoff said the Su- 
preme Court judgment in the Caldwell 
case was “right and an incredibly good 
decision.” 

William Farr, the Los Angeles Times 

reporter who went to jail for refusing to 
disclose the identity of lawyers who had 
given him transcripts of testimony of a 
witness in the Manson trial prior to the 
appearance of the witness before the 
_ jury, took a position directly opposite ‘'Mol- 
- lenhoff. 
& He favored the bill introduced by Rep. 
Jerome Waldie of California which would 
give newsmen an absolute right to with- 
hold confidential information and the iden- 
tity of its sources. He opposed a qualified 
privilege on the ground that “any loophole 
you allow in this law can be fashioned 
into a noose that will be used to hang 
reporters.” 

Farr related the story of his troubles 
with Judge Older in the Manson trial and 
members of the committee listened with 
interest and questioned him about many 
_ details. They thanked him for his con- 
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" Mollenhoff say says an absolute 
shield would hurt the press 
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tribution to their study of a complex prob- 
lem they admittedly do not know, at this 
stage, exactly how to solve. 

James Aronson, editor of Rights, a pub- 
lication of the National Emergency Civil 
Liberties Committee, testified as “a pro- 
ponent of an absolute federal shield law.” 

“My belief is that passage of an abso- 
lute law would be a clear statement from 
the Congress endorsing the bedrock pro- 
tections and privileges of the First 
Amendment for Journalists,” Aronson 
said. He thought that would be in the 
public interest. 

A.M. Rosenthal, managing editor of the 
New York Times, although he did not 
support any specific bill, told a House 
Judiciary Subcommittee that legislation to 
protect the confidentiality of newsmen’s 
information and sources was necessary 
and the protection should be absolute. 

“TI realize that absolutism of any kind 
goes against the grain of many people,” 
he said. “But I think that to introduce 
qualifications of any kind would be to 
introduce the concept of varying degrees 
of information freedom depending on the 
kind of information and I do not really 
think that was the intent of the First 
Amendment.” 

Rosenthal recounted the time in 1959 
when he was expelled from Poland on the 
“charge of probing too deeply into the in- 
ternal affairs of the government, the par- 
ty and the leadership.” “Believe me,” he 
said, “every bit of information I received 
came from Poles who trusted my word 
that I would protect them. I was lucky. 
The Polish Communists did not put me on 
trial; they just threw me out.” 


“And now,” said Rosenthal, “we have a 
debate in our country on whether a 
newsman has the right to do and act in 
our own society as I did in a Communist 
society—to inquire, to write, to protect his 
sources and information to the public. I 
never dreamed in Warsaw that the day 
would come when I could be arguing this 
point in Washington.” 

In response to a question from Rep. 
Mevzinsky of Iowa, a member of the sub- 
committee, Rosenthal acknowledged that 
what he was asking Congress to do was 
reaffirm the First Amendment. 


Rosenthal also urged passage of legisla- 
tion prohibiting the ‘use of subpoena pow- 
ers in all matters relating to the free press 
provisions of the First Amendment” and 
in answer to a question from Rep. Daniel- 
son of Illinois he said that meant freeing 
reporters from the obligation to testify in 
any proceeding seeking to disclose confi- 
dential information or sources. 


At an earlier hearing of the Kasten- 
meier committee, Governor Thomas J. 
Meskill of Connecticut, took a position 
different from that of Rosenthal. He told 
the Committee he did not believe that “is 
any crying need for this legislation.” He 
was opposed to an absolute protection 
measure. On the other hand, he advised 
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one reporter ; 
to cover trial 


An Indiana judge said the threat of 
legal action against him will not change 
his refusal to allow open press coverage 
of a murder trial in his Plymouth court 
room. 

Judge Tom R. Huff told a Chicago 
Tribune reporter that he hadn’t changed 
his mind and he will have only one news 
reporter at the trial in his Marshall 
County Circuit Court. 

Earlier Judge Huff indicated to attor- 


neys for the South Bend Tribune that he 


will allow more than one news reporter to 
cover the trial. 

Jack Powers, managing editor of the 
South Bend Tribune had said the judge 
had acknowledged that he could not re- 
strict coverage by Northern Indiana news- 
papers and the two wire services. This 
word came after Judge Huff had an- 
nounced he would censor copy and manip- 
ulate press coverage of the trial of 
William Dauber, 27, Valparaiso, who was 
indicted with two other men and charged 
with the slaying of an automobile sales- 
man. 

Powers was joined in his challenge of 
the judge’s earlier decision to allow only 
one pool reporter to cover the trial, date 
not set, by James E. Rasmusen, editor of 
the Gary Post-Tribune, and William 
Chapman, managing editor of the Ham- 
mond Times. Richard Cardwell, General 
counsel for the Hoosier State Press Asso- 
ciation, was prepared to apply for a writ 
of mandamus in the state supreme court 
preventing Judge Huff from controlling 
the press in the case. 

Huff had told newsmen he believes few 
news reporters understand legal terminol- 
ogy well enough to cover the Dauber 
trial. At that time, the judge indicated he 
would handpick one pool reporter, al- 
though he said he would not exclude any 
members of the general public from the 
proceedings. 

After discussing the legalities of his 
move, Huff agreed to allow one reporter 
from each newspaper (it was not spec- 
ified how many) and one reporter from. 
the Associated Press and United Press 
International. 

Cardwell said fhe judge’s action was 
clearly in violation of the Indiana consti- 
tution, which provides that all courts 
must be open. 


Cardwell. said that before Dauber’s 
lawyers obtained a change of venue to 
Judge Huff’s court, the case was original- 
ly assigned to Judge Marvin O’Laughlin 
of Starke County Circuit Court, at Knox. 
Reporters who tried to cover Dauber’s 
bail bond hearing in Judge O’Laughlin’s 
court were barred from the locked court- 
room by armed police. 

Attorneys of F. Lee Bailey’s Bostall 
law firm are representing Dauber. They 
had asked that the highly-publicized case 
be transferred from Starke County, 
where the victim, Michael Ragan, was 
found dead, to rural Marshall 0 


fads down. in 
Eidochina 


By Arthur Highee 


_ United Press International 


While the U. S. military role in In- 
ochina diminishes, U. S. military in- 
formation facilities are shrinking to the 
vanishing point. 


- Though close to 100,000 American serv- 
icemen will remain in the Indochina the- 
eater of war even after all of them are 
‘withdrawn from Vietnam, they will be 
effectively sealed off from the press. 

' The operation has been underway for 
ssome time, but only now has it reached 
‘critical proportions. 

The U. S. Military Assistance Com- 
mand Information office in Saigon, known 
as MACOI to the foreign press corps in 
/Saigon, is still in business. It will be one 
of the last American units to leave Saig- 
‘on by the March 28 deadline. As one of 
‘its officers joked recently, “It’s up to us 
to switch off the light at the end of the 
tunnel.” 

During the American combat involve- 
‘ment, the Vietnam war was probably one 
of the most thoroughly covered in his- 
tory. Correspondents got daily briefings 
from the military, lived on U. S. bases 
‘large and small, patrolled the jungle with 
‘the troops, flew combat missions in heli- 
‘copters, spotter planes and bombers, vis- 
| ited carriers and gunships offshore. 

Inevitably, there were frictions. No 

“more. As currently planned, there will be 

“no points of friction. 


_ Though 50,000 U. S. airmen are based 
‘in Thailand, reporters are not permitted 
‘to visit their bases or to ride in their 
‘planes, except on rare occasions and un- 
‘der escort. The excuse is that technically 
‘these are Thai bases—an excuse never 
_ involved in Vietnam. ; 

. American news organizations are con- 
“nected to the U. S. military switchboard 
‘in Saigon, but not in Bangkok. It is still 
‘possible to telephone U. S. bases in 
Thailand from Saigon, but not from 
Bangkok, the Thai capital. And when the 
-U. S. military phases out in Vietnam, 
even that tenuous connection will vanish. 


_ U.S. military headquarters in Vietnam 
was at the outskirts of Saigon, handy 
| and accessible to correspondents. Military 
' briefings were held in downtown Saigon 
twice a day at the height of the war, then 
if . 

- once a day until the cease-fire. 


_ Headquarters in Thailand will be at a 
‘remote base hundreds of miles from 
' Bangkok. Correspondents will not have 
access to it. However, U. S. Embassy 
officials recently met with American 
“newsmen in Bangkok and conceded that 
“some sort” of background briefing should 
be set up in Bangkok. 
__In Cambodia, there are no briefings for 
| the press at all. The military attache is 
f under orders to say nothing. Reporters do 
| hobnob with some embassy officials after 
ours, however—but not military officials. 
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In spite of the loss by mergers of three 
newspapers in metropolitan cities during 
the year, the number of daily newspapers 
in the U.S. increased from 1,749 in 1971 
to 1,761 in 1972 and the total number of 
newspaper copies sold per day increased 
by almost 300,000 to a new record high of 
62,510,242 at the end of the year. 

A state-by-state breakdown of these 
figures will appear in the 1973 Editor & 
Publisher International Year Book which 
will be off the press in early April. 

In 1972 there were 337 morning news- 
papers with total circulation of 26,078,386 
compared to 339 papers in 1971 with cir- 
culations of 26,116,131. Forty-one states 
and the District of Columbia showed an 
increase in morning newspaper circula- 
tion while eight showed decreases. 

Last year there were 1,441 evening 
newspapers with total circulation of 36,- 
431,856 compared to 1,425 newspapers in 
1971 with circulations of 36,115,127. 
There were 41 states showing gains in 
p-m. circulation while 9 and the District 
of Columbia showed losses. 

Total am. and p.m. circulation for 1,- 
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US. daily circulation is 
at new high—62.5 million 


761 dailies was 62,510,242 compared to. 
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1,749 dailies with 62,231,258 circulation 
the previous year, a gain of 278,984 co- 
pies per day. (‘“All-day” newspapers with 
morning and evening editions are in- 
cluded in both the a.m. and p.m. columns 
but are counted only as one newspaper in 
the total number of papers. Their circula- 
tions are divided between the a.m. and 
p.m. columns.) 


In 1962 there were 1,760 daily newspa- . 


pers with total circulation of 59,848,688; 
In 1952 there were 1,786 dailies with 
circulations of 53,950,615; In 1945, as 
World War II ended, there were 1,749 
dailies with 48,384,188 circulations. 

The number of Sunday newspapers in 


1972 was 603 compared to 590 the previ- — 


ous year. Total Sunday circulation de- 
clined from 49,747,308 in 1971 to 49,338,- 
765 last year. The drop was due entirely 
to the suspension of one Sunday paper in 
Chicago and the elimination from the 
figures of a weekend edition formerly 
counted as a Sunday paper. Forty states 
and the District of Columbia showed cir- 
culation gains in the Sunday column. 


On January 28 when the cease-fire 
went into effect, U. S. military spokesmen 
in Saigon took their final bow at the Four 
O’Clock Follies, as the afternoon briefing 
had been nicknamed for years. 

The Vietnamese briefings continue how- 
ever, and, to the surprise of the press 
corps, have become far more informative, 
at least for the time being. The military 
briefing is more complete than it was 
while the American spokesmen were 
waiting their turn to speak. In addition, 
the government information commission 
also holds a daily briefing before the mili- 
tary briefing. 

The American spokesmen are still in 
business, still waiting to turn out the 


light. They answer their telephones, look 


up official statistics, occasionally publish 
a communique concerning details of the 
U. S. withdrawal and truce-team meet- 
ings and investigations, 

But the information no longer concerns 
U. S. miliatry operations. There are none 


-remaining as such, of course, in Vietnam. 


But the bombing is still going on in Laos 
and Cambodia. 

MACOI never did provide any kind of 
detail about operations in Laos and Cam- 
bodia. While most of the fighting and 
bombing was happening in Vietnam, 
North and South, this was a nagging 
problem for the press corps in Indochina, 
but never an overriding concern. Now it 
is. 

Once U. S. troops have left Vietnam at 
the end of March, the only Americans in 
uniform here will be a 50-man military 
attache office, plus the embassy’s marine 
guards. 

It is understood that the attache office 
will be under instructions to say as little 
as possible to the press and to buck all 
questions to the Pentagon. 
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As things stand now, the on-the-spot 
press coverage of the military in Indochi- 
na will become largely a thing of the 
past. 


* * * 


The South Vietnamese government said 
March 7 it was expelling Donald A. Da- 
vis, acting manager for United Press In- 
ternational in Vietnam, for alleged ‘“in- 
accurate, biased and distorted” reporting 
by UPI correspondents. 

Davis who has been covering the Viet- 
nam conflict for 17 months, was informed 
of the government’s action not to renew 
his visa by Pham Duong Hien, director 
of the South Vietnamese Public Affairs 
Center. 

Hien said in a letter that recent UPI 
dispatches “related to events in Vietnam 
had been found, in most instances, to be 
totally inaccurate, biased and distorted.” 

No specific dispatches by UPI were 
cited in the letter informing Davis of his 
expulsion. 

Davis was acting manager in Saigon in 
the absence of Arthur Higbee, out of the 
country on leave. 

Last week, the South Vietnamese ex- 
pelled National Broadcasting Co. (NBC) 
correspondent Ronald Nessen on similar 
charges. 

e 


UPI expands bond table 


United Press International has an- 
nounced that effective February 28 the 
daily and weekend. bond tables trans- 
mitted in its Unistox financial service 
will be expanded to include yield and 
rating data. The ratings are by Standard 
&‘Poors and will be exclusive in UPI 
tables. 
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A plan that will lead to the Boston 
Globe’s becoming a publicly-owned news- 
paper was disclosed March 2 when it 
was announced that Affiliated Publica- 
tions Ine. had filed a registration state- 
ment with the Securities and Exchange 
Commission relating to a proposed public 
offering of 500,000 share of common 
stock, $.01 par value. 

The offering is subject to consummation 
of a proposed reorganization whereby the 
Globe Newspaper Company, publisher of 
the Boston Globe, will become the wholly- 
owned subsidiary of Affiliated Publica- 
tions Ine. 

The First Boston Corporation would 
handle the offering, a spokesman said 
yesterday. A total of 200,000 shares 
would be offered by certain stockholders 
and 300,000 shares by Affiliated Publica- 
tions. 

Proceeds from the sale of the stock 
would be used to purchase equipment and 


3 - Boston Globe proposes e pablie plant 


finance plant expansion. 
New presses purchased 


Expansion plans were announced at a 
meeting of the board of directors of Globe 
Newspaper Co., along with the election of 
two new company officers. 

At a meeting of the board of directors 
of Globe Newspaper Company held March 
2, the directors elected Albert E. 
Holdridge, controller of the Company and 
John P, Giuggio assistant treasurer of 
the company. Holdridge has been with the 
Globe since 1963 and Giuggio, who also 
acts as business manager, has been with 
the Glove since 1946. 

The directors authorized the officers of 
the company to purchase a new Mark V 
Goss headliner press and balloon formers 
for six of the older Hoe presses. They 
also authorized a 14,000 sq. ft. addition to 
the mail room to provide necessary stor- 
age space. 


Time and NBC 


won't support 
press council 


Two major national news organizations 
have announced that they would not sup- 
port the national press council being es- 
tablished by the Twentieth Century Fund 
to monitor media performance. 

Hedley Donovan, editor-in-chief of Time 
Inc., said March 5 that Time would neither 
join nor financially support the council 
but would answer its inquiries as “we do 


other questions about the publications.” 


Donovan further said in his statement 
that “any council sounding like a single 


institutional voice for the press, or an 


authoritative judge of press performance, 
would accentuate what are already wide- 
spread misconceptions about the workings 


of the American press.’”’ He rejected the 


notion of “too many politicians and oth- 
ers” that “all the thousands of magazines, 
newspapers, radio, and tv news organiza- 
tions could be considered a single institu- 
tion,” 

In a parallel development, the National 
Broadcasting System reaffirmed its posi- 
tion of nonsupport of the council. “We 
feel that it is unnecessary” a network 
spokesman said March 2. 

According to M. J. Rossant, director of 
the Twentieth Century Fund, neither 
stance will hinder the council’s activities. 

“All we are seeking,” he said, “is their 
cooperation. Not necessarily their partici- 
pation. There is a big difference. As we 
understand it, both Time and NBC will 
agree, to answer questions. That is our 
primary concern.” 

Rossant said he hoped the council would 
be in operation by the end of the month. 


The Syracuse (N.Y.) Herald-Journal, a 
Newhouse newspaper, said in a January 
17 editorial opposing the press council: 
“We are definitely against such meddling 


by quasi-judicial bodies financed by 


foundations or government. Such councils 


merely give special interest groups the 
opportunity to obtain platforms to espouse 
their causes. There is nothing here 
but danger to news media and the public 
they serve.” The Journal did not say 
it would refuse to answer questions, how- 
ever. 


Penna. paper 
advertises 
for complaints 


All sorts of services are provided by 
newspapers for their readers, and The 
North Penn Reporter, (Lansdale, Pa., dai- 
ly) offers its now-familiar “giraffe ad.” 


It is a convenience for that segment of 
its readership known to every newspaper, 
the pointers-with-derision. Nobody needs 
to sit down and write a letter to the editor 
telling him how stupid he is: A form is 
provided for the purpose: 

Frequently (as often as a promo ad is 
needed, in fact) there appears a three- 
column block featuring a picture of a 
giraffe. The display line is, “Our neck is 
out!” 


“We get the North Penn Reporter out 
in a hurry,” the copy goes on, “BUT, rush 
or no rush, we like to think it has fewer 
errors in its news and editorial columns 
than any other newspaper, anywhere. 
When we make mistakes, we like to know 
about it.” 

Then follows an invitation to check off 
and mail in the form that lists these 
possibilities: There are errors in fact... 
The headline is misleading ... It was 
given too much display ... It was given 
too little display . . . The writer shows 
prejudice . .. Names are misspelled... 
There are typographical errors.. . There 
are grammatical errors 
punctuation errors... 


. There are 
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is withheld 


from papers 


Ed Devenney, head of the Office of 
Information of the Archdiocese of Phila- 
delphia, says he has cut off the Philadel- 
phia Inquirer and the Philadelphia News 
from press releases. 

The action was taken after the News 
published a story on abortions, with pho- 
tos of a girl identified as a Catholic. The 
Knight-owned papers later published a 
notice that the pictures used were not 
those of the girl mentioned in the story. 

Devenney stated that it is the policy of 
his office not to give the two papers re- 
leases because “‘in the past, they have not 
come to grips with certain issues.” He 
described the abortion story as “the straw 
that broke the camel’s back.” 

Ralph Neill, editor of the News 
confirmed that his paper no longer gets 
releases from the Information Office; 
however, he said the News continues to 
contact other Archdiocesan offices for 
news. 

Neill believes that the Archdiocese is 
upset over the editorial policies of the 
News rather than its news coverage. 

He said he feels the paper’s stand on 
abortion and the fact that it does not 
favor aid to parochial schools are two of 
the issues that have caused the conflict. 
He agreed that the abortion story was, 
for the Information Office, the “last 
straw.” 

Frank Leeming, city editor at the In- 
quirer, stated that his paper was still 
getting releases from the Archdiocese, 
and that the paper had not been “cut off” 
in any way. He said that any talk of the 
Inquirer being ‘blacklisted’ by the Archdi- 
ocese was a “fabrication.” 


Half a dozen blank lines are provided 
for an explanation of the criticism, and 
the signature line is qualified as optional. 

Not a week goes by that there aren’t a 
couple of giraffe ads in the mail. Some- 
times the reader is right, sometimes he is 
wrong, and mostly he’s nit-picking. If he’s 
right, his giraffe ad and marked clipping 
get posted on the city room bulletin board; 
the staffer who goofed isn’t named, but 
the policy has its humbling effect, never- 
theless. 


McCormick grants funds 
to Hoover Institution 


The Hoover Institution on War, Revo- 
lution and Peace has received a grant of 
$125,000 from the Robert R. McCormick 
Charitable Trust of Chicago. The money, 
together with a matching $125,000 from 
David and Lucile Packard, will comprise 
the Robert R. McCormick Fund. : 

This fund will provide endowment for 
the purpose, in the words of Hoover In- 
stitution director W. Glenn Campbell, “of 
getting the institution’s publications and 
research findings of its staff, particularly 
those relating to current national and 
international policy problems, published 
as quickly as possible and disseminated as 
effectively as possible.” Sith & 


EDITOR & DDL SE eee for Beenie 


ch, 10, (1973 


K. Pe eriora 


RK a Friday night dinner prior to the 
official birthday, some 100 newspaper 
friends from across the nation joined 
klahoma civic leaders in a salute to Gay- 
lord, and Sunday afternoon 2,000 of his 
employes gathered at the Civic Center 
M flusic Hall for a family celebration at 
which musical comedy star Carol Chan- 
ning made a surprise appearance. 
Industry spokesmen paying tribute to 
)Gaylord Friday were: R. W. Wortham Jr., 
hairman of the board of Southland Pa- 
per Mills, Lufkin, Texas; Lee Hills, 
publisher of Knight Newspapers; Paul 
Miller, president of the Associated Press 
and board chairman of Gannett Newspa- 
ypers; and Felix McKnight, editor and 
jassociate publisher of the Dallas Times- 
Herald. 

_ McKnight saluted Gaylord as “the com- 
plete editor,” explaining that some edi- 
‘tors are rewriting editors, others editing 
editors, and some empire builders, but 
that Gaylord combined all of these 
‘traits. Miller recalled that he had been 
fin Oklahoma City 20 years earlier to 
speak before another testimonial dinner 
for Gaylord and declared: “I don’t know 
‘what the other speakers are going to do 
‘with their notes tonight, but I know what 
I’m going to do with mine. I’m going to 
‘put them on file. They’ll come in handy 
for the next testimonial for Edward King 
‘Gaylord—five, ten or twenty years from 
“now.” 

_ Hills and Miller both once worked for 
Gaylord, and Hills commented on the 
‘newspaper executive’s excellent physical 
‘condition saying, “Few if any men with 
‘his wide-ranging activities conduct an ed- 
itorial conference six days a week, as he 
-does.” 

' Gaylord responded that he was as- 
‘tounded at the 100th birthday attention 
"and added: “I thought I came here in a 
‘fairly humble frame of mind, but I think 
-now I’ll have to go down to the store and 
Py a size larger hat.” 

4 K. Gaylord, Oklahoma City newspa- 
ih: ‘publisher born. ‘March 5, 1873, is 34 
years older than the State of Oklahoma. 
‘Last Monday, Oklahoma helped him cel- 
-ebrate his 100th birthday as the state 
legislature met in joint session with 
)Standing room only in the galleries. Leg- 
islators and visitors heard Gaylord deliv- 
'er a 40-minute address. 

' It was officially, by Governor Hall’s 
proclamation “E. K. Gaylord Century 


i) ayy 


Record sales result 
from ad campaign 


Florists’ Transworld Delivery, which 

invested heavily in newspaper advertising 

1972, reported record sales of $153 

mn for the year. The florist cooper- 

nvested $7.5 million on advertising 
ti 


2. 


Re en 

100 CANDLES decorate the 12-foot birthday 
cake for E. K. Gaylord at the Civic Center 
“Music Hall in Oklahoma City. Shown with the 
editor and publisher of the Daily Oklahoman 
and Times (right) are his grandson, Edward 
King Gaylord |], and his son, Ed L. Gaylord. 


Shield hearing 


(Continued from page 8) 


the Committee to avoid the other extreme 
of a bill that would require that “report- 
ers always testify.” 

Governor Meskill said he did not favor 
a bill which would protect reporters in 
defamation cases. “I think,” he said, “a 
person publicly accused of acts which di- 
minish his reputation has a right to face 
his accuser.” 

At hearings on March 1 and ‘March 5, 

spokesmen for two newspaper associations 
testified. On March 1 Walter E. Gleason, 
publisher of the Clintonville (Wisc.) 
Tribune-Gazette and chairman of the Na- 
tional Newspaper Association’s Freedom 
of Information Committee, urged passage 
of “legislation which would in no way 
abridge the freedoms guaranteed the 
press by the First Amendment.” 
_ Stanford Smith, on behalf of the Amer- 
ican Newspaper Publishers Association, 
told the Kastenmeier committee, as he had 
the Ervin committee on the Senate side, 
that ANPA supported “Federal legisla- 
tion which would afford unqualified privi- 
lege from subpoena of reporters and un- 
published news media in both Federal and 
State proceedings.” 

The ANPA has participated in drafting 
bills introduced in the Senate by Senator 
Alan Cranston of California, and in the 
House by Rep. Jerome Waldie, also of 
California, which would provide absolute 
protection. 

Ron LEinstoss, representing Spiedel 
Newspapers, which publishes eleven daily 
newspapers in eight states, emphasized 
the problems of small papers faced with 
subpoenas. 
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peep — than ihe aes newspapers. 


Fighting these threats can jeopardize the 


economic health of small newspapers. For _ 
the press to remain free it also must 


remain financially strong. Prolonged and — 


frequent defenses in court will weaken the if 


ability of small newspapers to do their 
job. 


“Action by Congress which would cut 


the need for newspapers to be treking into — 
court over newsmen’s constitutional rights — 
will help assure the publication of news- _ 


papers and improve the changes of sur- 


vival of small daily newspapers in this 


country.” 

Einstoss who is managing editor of the 
Visalia (Calif.) Times-Delta favored ab- 
solute protection legislation. 

Congressman James V. Stanton of Ohio 
author of one of the bills under consider- 
ation by the Kastenmeier Committee, felt 
that absolute protection was necessary. 

Stanton said he suspected that Congress 
lacked authority to pre-empt state shield 
laws by federal legislation. 

Melvin Block, president of the New 
York State Trial Lawyers Association, 
appearing before the Kastenmeier Com- 
mittee, said that his organization of 3,500 
lawyers practicing in the state and feder- 
al courts of New York, is “in favor of an 
absolute and unqualaified privilege for 
newsmen.” 

“To qualify the absolute language of a 
privilege by such tests as ‘compelling in- 
terest’ or otherwise does not give the as- 
surance of protection,” Block said. 

Some of the bills offered in Congress 
would require newsmen to testify when 
overriding national interest was involved. 

Some bills would require newsmen to 
disclose information and sources where 
their testimony was needed in prosecution 


for a crime. Block thought that “newsmen a : 


are not denied discretion to reveal in- 


formation concerning dangerous and crim- 
inal situations to law enforcement agen- 
cies or officials.” But this was a “trustee 
relationship” with which no government 
should interfere. 

e 


New award established 
for science writers 


The National Association of Science 
Writers has established a new award—the 
Science-in-Society Journalism Awards—to 
recognize outstanding inv estigative and 
interpretive reporting about the sciences. 

Two awards of $1,000 each are author- 
ized, one in biological sciences, the other 
in physical sciences. The purpose, ac- 
cording to the announcement of the pro- 
fessional society of science reporters, is to 
honor those who best record the impact of 
science for good and bad on society and to 
do it “without subsidy from any profes- 
sional or commercial interest.” 

Any periodical or broadcast material in 
English directed to the layman and pub- 
lished in 1972 is eligible. The deadline for 
submissions is March 20, 1973. Ten copies 
of each entry (or which only one need be 
a tearsheet original or equivalent) should 
be sent to the NASW Administrative 
Secretary, Box H, Sea Cliff, N.Y. 11579. 
Books and book digests are not eligible. 
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’ Series reveals unfairness 


in criminal court system 


A comprehensive investigation and 
computer analysis of the cases of more 


oS than 1,000 persons accused of violent 


erimes in Philadelphia formed the back- 
bone of a seven-month probe of the city’s 


-eriminal justice system by the Philadel- 


phia Inquirer. 

The Inquirer believes this may be the 
first time a newspaper ever used a com- 
puter on a wide scale to analyze the 
criminal court system of a metropolitan 
city. 

The investigation disclosed widespread 
patterns of discrimination in the adminis- 
tration of justice. Among the findings: 

Blacks who commit a violent crime are 


more likely to be sent to jail than whites 
~ who commit a violent crime. 


Blacks also are more likely to be sent 
to jail for a longer term than whites for 
committing a violent crime. 

Persons who commit a violent crime in 
a business establishment—such as a bar, 
restaurant or grocery store—are more 
likely to be sent to jail than persons who 
commit a violent crime on the street or in 
the victim’s own home. 

The computer analysis also provided 
the conviction rates of individual judges, 


: the percentage each placed on probation 


and the length of prison terms imposed 
by the individual judges. 


1034 cases examined 


Inquirer investigative reporters Donald 
L. Barlett and James B. Steele examined 
the cases of 1,034 defendents indicted 
during 1971 for murder, rape, aggravated 


4 robbery and aggravated assault—a total 


of 39% of all persons indicted for those 
crimes. 


The cases of each of the 1,034 defen- 


dents were traced from beginning to end: 
_ from the commission of the crime to trial 


and sentencing. And the data was 
punched on 9,618 IBM cards. In all, near- 


ly a quarter-million pieces of information 
were fed into the computer study. 


F. signed by Philip Meyer, 


A special computer program was de- 
a member of 


_ Knight Newspapers’ Washington Bureau, 


to measure the outcome of violent crime 
cases by scores of different variables. And 
to determine what factors, if any, were 


influencing criminal court decisions. 


“What is original about this,” said 


- Meyer, “is that the Inquirer study is the 
Ge first 


large-scale computer analysis of 
data from public records ever made by a 


~ media.” 


Meyer, who has designed and super- 
vised some 20 computer projects for 


Knight Newspapers in recent years, is 


considered one of the leading authorities 
in the nation on the use of computers in 


newspaper editorial departments. 


He is the author of numerous articles 


and a book, entitled “Precision Journal- 


ism,” to be published in April by the 


- University of Indiana Press. This is a 


reporter’s guide to social science research 


methods and how to apply them in jour- 


nalism. 
To gather data used in the study, re- 


eh 


porters Barlett and Steele examined and 
extracted information from more than 10,- 
000 court documents—including bills of 
indictment, bail applications, summaries 
of Municipal Court proceedings, police 
complaints and prior arrest records. 

In addition, another 1,000 documents, 
ranging from psychiatric reports to hos- 
pital medical records and prison records 
also were examined. More than 20,000 
pages of notes of testimony of various 
trial proceedings were read and indexed. 

The information collected and punched 
on the IBM cards included the age, race 
and address of both the defendant and 
victim; the site of the crime (street, 
home, business, etc.); whether a weapon 
was used, and the type of weapon. 

Also, the final outcome of the case and 
each of the individual indictments re- 
turned against the defendant (there were 
more than 2,700 indictments) ; the judge, 


-assistant district attorney and defense at- 


torney who handled each case. 

Other information on the IBM cards 
ranged from the relationship between the 
defendant and victim (relatives, neigh- 
bors, strangers) to the dates of each 
court proceeding and the prior arrest rec- 
ord of the defendant. 

The computer analysis measured the 
differences in the handling of cases by 
black judges and white judges. Black 
judges and white judges hearing cases in 
which the defendant and victim were both 
black. And cases in which the defendant 
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Steele 


Barlett 


was black and the victim white. 

The computer analysis also measured 
the outcome of the cases by the relation- 
ship between the defendant and victim, 
the kind of weapon used, and the prior 
record of the defendant. 

The Inquirer computer analysis and in- 
vestigation also established the extent of 
the overall breakdown in the city’s crimi- 
nal justice system, showing that all too 
often, innocent persons are jailed while 
the guilty are released. 

The results of the study and investiga- 
tion, which was started in May 1972, 
were published in a series of seven arti- 
cles, beginning February 18, and running 
to about 20,000 words. The stories were 
edited by Don Clippinger, an assistant 
city editor. 

Eugene L. Roberts, Jr., executive editor 
of the Inquirer, announced that the 9,618 
IBM cards used in the study will be 
donated within a year to the University 
of North Carolina. 

The cards will go the University? s Har- 
ris Political Data Center, a nationally 
recognized social science data archive 
Where previous Knight Newspaper com- 
puter projects also have been donated. 


Report lists 
208 papers 
for blacks 


A Harvard University researcher has 
completed the first detailed survey of 
black newspapers in the United States in 
more than a quarter-century. Henry La- 
Brie’s work shows there are 208 black 
newspapers now publishing—four dailies, 
five biweeklies, 109 weeklies and 10 
monthlies or bimonthlies. Their total cir- 
culation, as of January 31, was more than 
four million. 

Only 22 black papers are members of 
the Audit Bureau of Circulation (ABC). 
Their verified circulation was 517,392. 


Two states have more than a fifth of all 
the newspapers: California, 25 (reported 
circulation more than 800,000); and Tex- 
as, 20: (reported circulation more than 
250,000). Other states with many black 
newspapers include Florida (14), Illinois 
(13), New York (11), and Alabama and 
North Carolina (nine each). Seven 
states have never had a black newspaper. 

The largest paper is Chicago’s Muham- 
mad Speaks (600,455), circulated nation- 
wide. The larger papers audited by ABC 
include the Amsterdam News (New York, 


82,000); the Los Angeles Sentinel .(49,- 


000), the Philadelphia Tribune (38,500), 
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the Chicago Daily Defender (35,000) and 
the Baltimore Afro-American (34,000). 

The papers are fairly young, with 132 
starting since 1950, 96 since 1960, and 31 
since 1970, including eight last year. Only 
five commercial papers were started be- 
fore 1900 (The Philadelphia Tribune, 
which began in 1885, is the oldest) but 
several religious weeklies are older. 

With 195 of the papers reporting, the 
black press of the country employs 2,324 
people, of whom 234, or about 10 per cent, 
are white. One hundred sixteen papers 
have no white employees. 

More than four-fifths of the papers are 
printed by the offset process. Only 39 black 
papers control their own presses. 

LaBrie, a Research Fellow in the Eth- 
nic Studies at Harvard, was graduated 
from Bethany (West Virginia) College 
(1968) and received the M.S. degree from 
West Virginia University (1970) and the 
Ph.D. degree in Mass Communications 
from the University of Iowa (1972). 

His project was supported by Epitor & 
PUBLISHER and by the Institute for Com- 
munication. Studies of the University of 
Iowa. The list of black newspapers will 
appear in the 1973 E&P Year Book. 

His work will be published as “The 
Black Press in America: A Guide” by 
Mercer House Press, Kennebunkport, 
Maine, in April. 

March 16 is the 127th anniversary of 
the founding in New York City of Frree- 
dom’s Journal, the first black newspaper. 
March 11-17 is Black Press Week. 
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_ The Westchester-Rockland Newspa- 
oers’ $20 million offset conversion and 
olant construction project is nearing com- 
pletion—ahead of schedule. 

Six dailies and one weekly in the 
suburban New York area will be printed 
rom the new plant. The first issue 
s scheduled off the presses this month, 
with full production coming later this 


By Margaret Cronin Fisk 


3 The plant, built in Harrison, N.Y., will 
also house WRN headquarters and group 
editorial offices. Headquarters are now in 
White Plains, N.Y. WRN is a division of 

Gannett Company, Inc. 

The dailies to be erinted in the two- 
story plant in Harrison are the White 
Plains Reporter Dispatch, the New Ro- 
‘chelle Standard-Star, the Port Chester 
Daily Item, Mamaroneck Daily Times, 
Tarrytown Daily News, and Ossining Cit- 
izen Register. Combined circulation is 
‘over 200,000. The weekly Bronxville Re- 
view Press and Reporter will also be 
yprinted in Harrison. 

Each paper will continue to have sepa- 
rate editorial offices in their own towns. 
Group editorial personnel will primarily 
‘process feature pages. 

The Harrison facility will be a show- 
Place for offset printing production. All 
‘equipment to be used in the plant is new. 
‘The building itself is in the middle of 
‘what looks like a park area. WRN pro- 
bduction director Richard Ahlstrom noted 
ithat after landscaping is finished, picnic 
itables will be set up at the site for com- 
pany employees. 

_ Inside, 14 units of the Goss Metro Offset 
hpress, with two folders, have been in- 
istalled. The new WRN press is capable of 
)printing two 96-page newspapers simul- 
itaneously, including 8 pages of full color, 
‘and 8 pages of spot color. Since six 
dailies will be published at the plant, the 
presses will often be publishing two pa- 
;pers simultaneously. 
_ The only problem to be worked out, an 
Ahlstrom aide said, is in plating of the 
feature pages common to all six pages. 
‘The Harrison facility also includes room 
to install new presses if needed later. 
_ Other new equipment in the pressroom 
; includes a Western Scrub-A-Coder 38 
‘Plate Coating machine, a Western Lith- 
'X-Poster and Litho Plater 38 for exposing 
sand developing press plates, a Berkey 
‘vacuum printer for exposing press 
‘plates, a Western Litho plater 30 for 
» developing press plates, and two Gregg 
plate benders. 
- WRN will be using 24 Varityper elec- 
‘tro-set TTS perforators, and two ECRM 
»auto readers for its teletype operation. In 
‘composing, video display terminals and 
the Photon Pace Setter 713-200-532 have 
been purchased. 
_ The WRN conversion project was par- 
ade made necessary by the growth of 
N dailies in the Westchester area, 
m noted. Originally thought to be 


1 : rinting | plant. 
to open ahead of time 


a bedroom community, recent construction 
and relocation of businesses in the area 
has changed Westchester—70% of its res- 
idents now work in Westchester. The 
WRN facility is built on 18 acres of a 
47.5 acre site, near the headquarters of 
IBM and other major corporations. 

Conversion was also necessary because 
of outmoded equipment, Ahlstrom said. 
Some of the dailies are now being printed 
on 1920-vintage letterpresses. In addition, 
the new plant will provide advertisers 
full run-of-press color availability for the 
first time. 

The WRN project has had no labor 


problems, as WRN has no unions. Howey-- 


er, company policy is to assure no em- 
ployee will lose his job in the conver- 
sion. 

To live up to that policy, WRN has 
been retraining employees to fit jobs 
needed in the new operation. Ahlstrom 
said the absence of unions enabled WRN 
to be more flexible in retraining employ- 
ees whose jobs have been eliminated. 

He added that a major reason for con- 
verting was “to improve working condi- 
tions.” Ahlstrom said noise levels in the 
new plant would be reduced because of 
the new equipment, though nothing spe- 
cific has been done to eliminate noise. 

Noise level was a factor in the Har- 
rison Planning Board’s decision in 1971 to 
allow WRN to build its printing oper- 
ation. At that time, a planning board 
member visited Gannett’s new offset plant 
in Bridgewater, N.J. where the Courier- 
News is located and reported satisfaction 
with the low level of noise pollution. 

In addition to the group editorial office 
and printing facilities, the new building 
will also house advertising and promotion 
departments. 

Editorial, advertising, promotion and 
personnel and a wire room will be on the 
first floor, near the main entrance. Also 
on the first floor are the pressroom, com- 
posing, plate-making, editorial photo, 
community room and cafeteria, and the 
upper part of the mail room and paper 
storage. 

Below this is the press reel room, cir- 
culation, delivery docks and the lower 
part of the mail room. And on the second 
floor are the executive offices, accounting, 
data processing and classified advertis- 
ing. The building, with 213,000 sq. ft. 
inside, will be air-conditioned. 

® 


Contempt citation 


overruled 


Attorney Oscar Mellin, publisher of the 
Calaveras (Calif. ) Enterprise has escaped 
prosecution in the San Andreas’ dog case. 
A contempt of court citation against him 
for an editorial criticising a local judge 
was thrown out of court. Superior Court 
Judge Ralph McGee ruled that the editorial 
was protected by the U.S. Constitution. 
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ant 


merge with Neustadt 


: 


Media Records Inc., and Geo. Neustadt — 
Ine. have entered into negotiations that — 


could result in the consolidation of the 


two newspaper advertising linage measur- 4: 


ing service firms. 

The combined operation, if approved by 
management and stockholders of both com- 
panies, will probably be put in the hands 
of Clarence Judd, president of Neustadt. 


Bernard Rome, president of Rome Re- 
search as well as Media Records, said the 
negotiations are part of a series of moves 
that will enable him to divest himself of 
administrative and operational burdens 
and allow him to return to the field of 
selling and product creativity. Rome pre- 
vented Media Records, a fifty year old 
company from going out of business two 
years ago by acquiring the firm from Ar- 
cata Corp. which found the operation un- 
profitable. 


Since that time, several publishers have 


dropped out of Media Records. A big loss — 


was the Chicago newspapers which turned 
the measuring job over to Neustadt. In 
addition, Rome has not been able to ex- 
pand the services as recommended by a 
newspaper advertising committee. 

A third party with an interest in linage 
reporting is Newspaper Preprint Corp. 
William Fitzhugh, president of NPC, said 
his board of directors had authorized an 
“investigation into the possibility that the 
Corporate structure of NPC could be use- 
ful in rebuilding linage reporting serv- 
ices.” He said “no proposal” had been 
made at this time and he would not go 
into details. 

° 


N.Y. News’ science 
writer wins award 


Edward Edelson, science writer with 
the New York News, is the 1973 winner 
of the American Institute of Physics- 
United States Steel Foundation Science 
Writing Award in Physics and Astronomy, 
conferred on a journalist. “The Mystery 


of Space,” the prize-winning series of 


articles by Edelson, appeared in the News 
Monday, April 10 through Friday, April 
14, 

Dr. H. William Koch, Director of the 
American Institute of Physics, will 
present the award on Tuesday, April 24, 
at a luncheon meeting of the Washington 
Group, National Association of Science 
Writers to be held in the Shoreham Ho- 
tel, Washington, D.C. 

Edelson will receive a check for $1,500, 
a Moebius strip, and a certificate. The 
editors of News will receive a certificate 


also. 
e 


New paper in S8.C. 


The Georgetown American, South Car- 
olina’s newest daily newspaper, published 
its first issue March 7, becoming the 18th 
daily in the state. 
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_ Ex-stewardess 
-— eovers life 
on waterfront 


While some may go down to the sea in 

ships, the San Pedro (Calif.) News- 

_ FPilot’s maritime reporter prefers to go 

‘ there in skirts. 

| She’s 25-year-old Peggy Luedtke, a 
former country girl from Pisgah Forest, 
N.C., whose beat takes her from seamy 
waterfront saloons to swanky ocean 
liners, 

Staffers at the News-Pilot say there’s a 
rumor going around that if ships could 
talk, Peggy would be the only one to get 
the story. 

And why not? She’s already gotten “the 

_ story” from normally “no comment” union 
Officials, striking dockworkers, disheart- 
. ened fishermen, closemouthed port war- 
dens, introverted marine biologists and 
cautious cannery operators, to name a 
few. 

Soft-spoken and deceivingly demure, 
Peggy may be the only woman journalist 
in the nation currently assigned to the 
_ waterfront. 

a She’s been a maritime reporter for 
nearly two years—ever since a happen- 
stance assignment in 1971 when managing 


¥ 


7 editor Bob Beck unexpectedly needed cov- 
erage for a Los Angeles Harbor Commis- 
3 sion meeting. 

~ Up to that point, the young reporter 
4 had been doing rewrites and feature sto- 


ries. The commission meeting, she says, 
was her “first real assignment.” 


It also was a turning point in public 
relations for the waterfront and the news 
media. 


_ A former airline hostess, Peggy soon 
became the darling of the commission and 
_ alot of others connected with the port, 


Sure, they had known waterfront writ- 
ers before. Men who adapted to the life of 
a wharf rat with ease. Rough, tough, bur- 
ly men who, more often than not, looked 
like the dockworkers they came to inter- 
view. 


Even the few women who ever have 
been assigned to maritime reporting were 
usually “good old gals” whose vocabu- 
laries were peppered with dockside euphe- 
misms. 

Peggy was different. She brought a 
touch of class to her assignments. 


A practicing Mormon, she neither 
drinks nor smokes, A practicing “lady,” 
she commands—but never demands— 
respect wherever she goes, whether it’s 
the hold of a ship, the longshoremen’s 
hiring hall or the middle of a picket line. 


It wasn’t long after that first harbor 
commission meeting that everyone from 
_ dockworkers to shipping tycoons and ad- 
_ mirals began asking for “Peggy Luedtke 
_ please’? when they had news tips for the 
4 News-Pilot. 

Peggy, who says she still has trouble 
_ differentiating between a dock and a pier, 
finds her naivete an asset rather than a 
handicap. Her sources, who claim she 
brings a breath of fresh air to the water- 
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Peggy Luedtke of the San Pedro (Calif.) News-Pilot takes notes as part of 


aie 
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her regular 


assignment of covering the waterfront. She is believed to be the only full-time female 
waterfront reporter in the nation. 


front, go overboard to make themselves 
clear. 


Reared in a rural atmosphere, Peggy 
says her education on the maritime beat is 
a never-ending process. 


Maybe that’s what makes her a favorite 
of News-Pilot readers. She writes in their 
language. Her language. Not the lan- 
guage of a marine technologist. 


Peggy believes if she doesn’t under- 
stand something, her readers won’t either. 
So she goes to any lengths, does whatever 
extra research is necessary, to get the 
point across. 


For a story on the migration of Califor- 
nia whales, for instance, Peggy spent 
several off-duty hours aboard a whale- 
watching cruise ship. 

Now the big gray mammals have be- 
come as much a part of her beat as dock 
strikes, the harbor commission and the 
economy of the local fishing industry. Her 
beat also includes marine museums, lux- 
ury liner arrivals, the Chinese ping pong 
team, Harry Bridges, Jacques Cousteau 
and the converted Queen Marry. 


Waterfront reporting isn’t Peggy’s only 
forte. She’s somewhat of an amateur ex- 
pert on Harbor Area history and wel- 
comes any assignment having to do with 
“old time” things. 

She also covers education, local politics 
and “interesting characters,” 
those on the waterfront. 
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including. Today Charities Inc., part of a pledge — 


Fassio heads up merged 
circulation department 


Circulation departments of the Chicago 
Tribune and Chicago Today have been 
merged. 

Virgil Fassio heads up the operation as 
circulation director. He said the aim was 
to eliminate duplicated effort and make 
the best use of personnel. 

George Howell, Chicago Today circula- 
tion director, is now circulation manager 
of both papers. : 

Tom Osborn is manager, circulation ad- 
ministration and Joseph Naselli is assis- 
tant to Howell. He had been assistant 
circulation director of Today. 

Other changes include: 

James Cahill, country circulation man- 
ager; the suburban circulation depart- 
ments of the two papers have been com- 
bined and divided into north and south 
zones; Ben Sahr heads the south zone, E. 
Reid Eber the north section. 


$100,000 pledge filled 


The Rehabilitation Institute of Chicago 
recently received $100,000 from Chicago 


that was made four years ago. — cher ef 
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_ If you are considering photocomposition, optical 
character recognition, video editing, typesetting 
computerization, or word processing input editing, 
either together or separately... 
consider Graphic Systems, Inc. 
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As separate devices or integrated into - 


a total system, Graphic Systems, Inc., 


has implemented the systems concept 


to solve your composition problems. 
Today, GSI is the only organization in 
the graphic arts that can provide you 


with the right devices, blend of devices or 
total unified system with one-source service 
and support. The GSI product mix includes: 
the System 1 Scanner, a low cost, high capa- 
bility optical page reader (OCR) that rapidly 
and accurately translates pages of type- 
written material into codes needed to actuate 
a computer or typesetter. The Scanner 
“reads” a human-readable typewriter font and 
certain hand-printed characters using 


advanced laser technology. The 


System 1 Computer is a low cost, high 


Capability minicomputer specially 
programmed (and programmable) for 
composition applications. Full for- 
matting and an easily modified 
exception dictionary are two 

major features. The computer is 
fully expandable and can accom- 
modate additional memory, mass 
storage or other peripherals. 

The Computer may be operated 

in an on-line or off-line (tape 

punch) mode and will accept a 
number of input alternatives, 
including magnetic tape cassettes. 
The System 1 Computer and the 
System 1 Typesetter may also 

form a highly productive mini-system. 
The Typesetter, a computer actuated 
device, receives complete functional 
control from the GSI or any other 


computer. Also the System 1 Computer, 
as with all Graphic Systems’ products, 
interfaces with most existing typesetting 


devices and systems. 


Four quick-change fonts may be 
output in any of 15 type sizes from six 
to 36 point in line lengths to 47 picas. 

Highly accurate reverse leading capa- 
bility makes possible production 

of completely composed pages 

of display, text, tabular and footnote 
material in position. The System 1 

Editor is an advanced tool for editing 

and correction of material prior to 
typesetting. Markup, proofreading, final 
editing and file updating are simply and 
rapidly accomplished. Automatic functions 
include insertion and deletion of information, 
block move, scrolling, word wraparound and 
other productivity enhancing features. The 
Editor is available in a number of con- 
figurations. Another part of System 1 is the 
Redactor, an input and editing typewriter 
that together with the System 1 
| 3 Computer/Typesetter forms a 
— uniquely productive word 
processing system. Information is 
typed at draft speed on the 
Redactor and also captured on 

a magnetic tape cassette. 
Corrections and editing are 

only made on information to 

be changed and the resultant 
cassette is used as input to the 
Computer/Typesetter. Simple com- 
mand coding makes it possible to access 
all of the typographic power of the 
System, which may also include your 
typesetter or other peripherals. The 
pieces of System 1, either separately 

or in total can solve your composition 
problems. They can integrate with and 
upgrade your present or planned type- 
setter (hot or cold), computer or other 
peripherals. Graphic Systems, Inc. has a 
productive answer to your composition 
headaches. 


Business group 


foresees profit 
in ‘second voice’ 


A group of well-to-do businessmen 
plans to give Fayetteville, North Caroli- 
na, a “second voice’ with a new morning 
newspaper. Theirs will be conservative. 

The liberal tone of the Fayetteville Ob- 
server, established since 1817, bespeaks a 
dedication to progress in the Southern 
gateway city that is dominated by Fort 
Bragg, said publisher Ramon L. Yarbor- 
ough in an interview after the proposed 
competition had been announced. 

Political motivation for the new paper 
was disavowed by a spokesman for the 
syndicate that consists of a construction 
company executive, another building con- 
tractor, a retail household appliance 
dealer, and a major automobile dealer. 

The group’s spokesman Jack Lee, hap- 
pens to be the mayor of Fayetteville. He 
is the only one identified with the venture 
who has had any experience in newspaper 
work and that was “some years ago” in 
Nebraska. His first line of business is in 
advertising and that was probably the 
main reason, he said, why he was desig- 
nated as consultant to the group for 
drafting the program to start a newspa- 
per from scratch. 


At this stage of the planning only the 
name of the new paper has been settled 
upon. It will be called the Fayetteville 
Post, according to the announcement made 
early in February by Richard R. Allen, 
president of the newly chartered Cumber- 
land Publishing Company. The corporate 
name made it clear that the new paper 
would be designed for all of Cumberland 
County which the Observer serves every 
evening and Sunday. 

‘Allen was unavailable for an interview 
at the headquarters office of his company, 
D. R. Allen & Son Inc., in an imposing 
new building situated in a wooded area 
about four miles from the Observer’s 
handsome red brick publishing plant right 
in the heart of Fayetteville. 


Printing may be farmed out 


Allen’s secretary referred inquiries 
about the new newspaper to Jack Lee, 
who was contacted by telephone. He ex- 
plained at the outset that a definite pub- 
lishing date would await the hiring of a 
publisher and his selection of an editor 
and staff. The new publishing company 
has neither a building nor printing equip- 
ment of its own ready for the venture. 
Several sites are under consideration, Lee 
said, but it was likely that the paper 
would be started under a contract print- 
ing arrangement with a publisher in the 
area who has adequate production facili- 
ties, including an offset web press. 

The founders, Lee said, don’t contem- 
plate a public offering of stock at this 
time but a decision to “go public’ might 
be made later. The Post can be amply 
financed by its sponsors whose credentials 


include a recent grant of a state charter 


for a new bank in Fayetteville. 
Asked if the Post group of conserva- 
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tives represented an element in the com- 
munity that might be dissatisfied with the 
editorial policies of the Observer, Lee 
begged off from responding to the ques- 
tion because of his position as mayor. 
Pressed for a reason why successful local 
businessmen would undertake to get in- 
volved in a high-risk newspaper oper- 
ation, Lee replied: 1. The community 
needs a second voice; 2. The morning 
newspaper field is wide open; 3. They are 
confident it will be profitable. 


The Allen Company, according to the 
current issue of its employee newspaper, 
Hard Hat Herald, is burgeoning into the 
South’s leading construction firm with ma- 
jor contracts for public works, private 
office towers and residential developments. 
As the principal instigator of a newspa- 
per project it could find precedent in the 
ownership of the Omaha World-Herald by 
Peter Kiewit & Sons, worldwide builders. 


Observer’s expansion plans 


The Observer is now in the hands of the 
late Richard M. Lilly’s young son-in-law, 
Ramon Yarborough, who holds the dual 
titles of publisher and president of Fay- 
etteville Publishing Company, a family- 
held property. His first act after the Post 
project was made public was to announce 
plans for a morning companion to the 
Observer. Mayor Lee said his group had 
no inkling that the Observer intended to 
enter the morning field but, even if it 
does, it wouldn’t sidetrack the new paper. 


Yarborough said the Observer had held 
plans for a morning paper in abeyance; 
the Post announcement merely made him 
transfer the blueprint from the bottom 
drawer to the top of his desk. 


“We had hoped,” he said, “that we 
would be ready to start a morning paper 
when the Observer reached 50,000 circula- 
tion. It’s around 48,000 now and it’s taken 
us 150 years to get there.” 


There are also plans, Yarborough said, 
to enlarge the Observer plant. A few 
years ago the decision was made to keep 
the letterpress and use the Letterflex 
plate system which has improved the 
printing quality. However, Yarborough 
indicated, it could be better. 


‘Worried’ about Fort Bragg 


Fewer than 2,000 copies of the morning 
News & Observer of Raleigh are sold in 
the Fayetteville area, so Yarborough sees 
a real opportunity for a local morning 
paper if the town continues to swell and 
sprawl. Right now, he confessed, he is 
“worried” about the effect the Nixon Ad- 
ministration’s “peace program” might 
have on the local economy if the vast 
military installation, Fort Bragg, is cut 
back radically. 


“Some of our political leaders tell us,” 
Yarborough said, “that the President 
would never go that far. But I, for one, 
am worried because Nixon has done most 
of the things he has said he would do.” 

In Yarborough’s view what makes ex- 
pansion of the newspaper business ques- 
tionable is the nature of the Fayetteville 
retail establishment. The major depart- 
ment stores that use the newspaper exten- 
sively are J. C. Penney Co. and the Belk 
chain. 
dominated by discount stores that cater to 


Scores of shopping centers are 


. ¢ It es aR: Rome er iy alg - " 
ihe military es Po and their families. 4 
If the Observer people go ahead with 
their morning paper plans, Yarborough 
said, it won’t be an all-day operation with 
pickup of news content and features. 
“When we go morning,” the youthful 
publisher declared, “‘we’ll go first class.” ~ 
The principal deterrent at the moment 
is the possibility of a shortage of news- 
print in the next few years. Getting 
enough for the growth of the Observer is’ 
Yarborough’s main concern. 
The Post group, according to Lee, 
hadn’t contacted newsprint suppliers yet. 
He envisions a 32-page paper for a start- 
er. 


Historic front pages 
reprinted for schools 


The Austin (Tex.) American-Statesman 
makes it a point to do something really 
special for schools in its Newspaper in the 
Classroom program at least once a year. 

This year a 64-page issue of reprints of 
historic newspapers dated from 1648 to 


'1901 has been distributed among the 


schools. Four thousand copies were print- 
ed and 75 were given to each junior and 
senior high school to be used by teachers 
in social sciences and language arts. 

The’ historic pages are all reprinted 
from originals in the private collection of 
Frederic B. Farrar, senior vicepresident 
of Cresmer, Woodward, O’Mara and 
Ormsbee, Inc., New York, New York, the 
paper’s national newspaper representa- 
tives. 

_ Dr. Frances Nesmith, social studies 
coordinator for the Austin Independent 
School District, assisted in the selection of 
pages and editing of the issue. 
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Family buys W.Va. 
daily and weekly 


The Hinton (W. Va.) Daily News has 
been purchased by Mr. and Mrs. Charles 
Hylton Jr. of Logan, their son C. Dayton 
(Tony) Hylton III of Weirton and a 
group of associates. 

The sale by John E. Faulconer, his 
brother Tom C. Faulconer and Al Dilley 
became effective March 1. Also included 
in the sale is the weekly Hinton Leader. 

John Faulconer will continue with the 
News in an advisory capacity, and will 
write his “Hinton Around” column. 

Tom Faulconer will remain as advertis- 
ing manager, and his son, Tom C. Faul- 
coner Jr., will move from city editor to 
managing editor. 

The Hinton Daily News was founded 
71 years ago. John Fauleconer bought it 
from Ogden Newspapers i in 1947, 
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More sports news 


The Cincinnati Enquirer has enlarged 
its sports section coverage to include 
more minor sports and comment on sports 
and sports figures. The expansion of the 
section followed by two weeks an expan- 
sion in the paper’s coverage of business 
and financial news. 5 a ine 
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Final Call: 
Send us your best UN story for1972. 


United Nations. 


If you reported about the UN at any time during 1972, enter your story for Deadline Club’s UN Award. 

Five hundred dollars and a bronze statuette will be awarded for distinguished UN correspondence by 
the Deadline Club, New York Professional Chapter of Sigma Delta Chi. Deadline for entries is March 31, 
1973. The winner will be announced on May 23, 1973. 

Any person, group or publication assigned permanently or tem- 
porarily to cover a UN story is eligible. Journalists from any country 
may submit tear sheets, mounted clippings, scripts or memos describ- 
ing available tapes or films. (An English translation, please, with 
entries in another language.) 

Enter now for this important award which is sponsored again this 
year by International Telephone and Telegraph Corporation. Send 
entries to Deadline Club Awards, c/o Leigh Smith, 39th floor, One 
Gulf & Western Plaza, New York, N.Y. 10023. F ORAOUNE aware * 


~ UN Award Deadline: March 31,1973 al 
The Deadline Club of Sigma Delta Chi. 


Deadline Club Award statuette by Rube Goldberg. 


Promotion 


By George Wilt 


CROWNING MISS NEWSPRINT 


: Up in Edmonton, Alberta, it’s a long, 
: cold winter. To take the collective minds 
of the employees of the Edmonton Jour- 
nal off the sub-zero temperatures, the pro- 
motion department helps by throwing an 
annual Newsprint Ball for staffers and 
their friends, 

A highlight of the festivities is selec- 
tion of Miss Newsprint. Six girls, all em- 
ployees of the Journal, were garbed in 
colorful costumes, all made of newsprint, 
under the sponsorship of individual news- 
paper departments. Theme of the ’72 ball 
was “Countries of the World.” 

Each department picked a contestant to 
wear the costume, produced a distinctive 
outfit made of actual pages of the Jour- 
nal, and produced a skit in keeping with 
the theme of the dress. Points were 
awarded for both the costumes and the 
skits. 

Kathy Longacre, 16, who works for the 
circulation department, but was costumed 
and sponsored by the press room, took 
first prize as Mary, Queen of Scots. Her 
retinue consisted of a full complement of 
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pressroom stalwarts, decked out in kilts, 
cabers, cannonballs, claymores and cock- 
aded blue bonnets. Her dress was made up 
of hundreds of overlapping pieces of the 
Journal which had been hand-punched to 
simulate lace. 

Other department entries represented 
Helen of Troy, the Statue of Liberty, 
Cleopatra, and Heidi. 

All contestants received awards of 
twenty five silver dollars. Publisher Ross 
Munro presented the awards before an 
audience of about 500 employees and 
friends. 

* * * 

COST GUIDE — Knight Newspaper 
Sales, Inc., has produced a “Handy Cost 
Guide to buying daily and Sunday news- 
papers in the top 50 ADI Markets.” The 
guide lists each ADI market and provides 
a listing of all the newspapers need to 
attain 60, 70 and 80 percent ADI house- 
hold coverage. Summary tables also 
provided for top 10, 20, 30, 40 and 50 
markets. The guide is available for one 
dollar from Ralph Fallarino, Knight Ad- 
vertising Sales, 708 Third Avenue, New 
York. 

* * * 

RADIO SPOTS—The International 
Newspaper Promotion Association has 
produced its second collection of outstand- 
ing newspaper radio spots in cassette 
form. 
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The cassette featuring 20 different 
newspaper-sponsored radio commercials, 
was assembled by Joe Coyne, circulation 
promotion manager of the New York 
News. If you use radio to promote your 
newspaper, or plan to use _ radio, 
here’s your chance to see what other 
newspapers are doing to promote new 
features, public service events, contests, 
newsstand or home delivery circulation, 
recruit carriers or sell classified advertis- 
ing. 

The cassettes are available by sending 
$7.50 to INPA RADIO, P.O. Box 17422, 
Dulles International Airport, Washington, 
D.C. 20041. 

* * * 

YESTERDAY — The St. Petersburg 
(Fla.) Times and Independent has com- 
pleted a survey, with personal, in-home 
interviews of 528 adults. Questions were 
asked “Which daily newspaper, if any, did 
you happen to read yesterday?” and 
“which Sunday newspaper, if any, did you 
happen to read this past Sunday?” Copies 
of the results, with breakdowns by age 
and income, are available from Laurence 
T. Herman, vicepresident, sales-market- 


ing. 
* * * 


BILL GREEN BACK — The Austin 
(Tex.) American-Statesman has a new 
carrier promotion, featuring “Bill Green 
Back,’”’ who issues a one dollar gift certifi- 
cate for merchandise at a local discount 
center. Bill has designed his program to 
allow a carrier to pay the difference in 
money if he should fall short of certifi- 
cates. Another benefit of the program is 
that it eliminates the problem of stock- 
piling prizes for carriers and offers a 
larger selection of merchandise, often de- 
sired by adult carriers. 

* * * 

GASPARILLA DAY — The Tampa 
Times and Tribune published a special 
Gasparilla Edition to publicize the annual 
Gasparilla Day Festival, honoring the 
legendary pirate Jose Gaspar who is said 
to have invaded Tampa Bay during the 
18th Century. During the celebration, 
local businessmen masquerade as pirates 
and “invade” the city on a three-masted 
Indiaman pirate ship. 

The special issue includes sections on 
Florida business, culture and lifestyle, as 
well as colorful photos and illustrations. 

* * * 

QUALITY MARKET—Quality Week- 
lies of New Jersey, a group of weekly 
newspapers in 12 northern New Jersey 
Counties, has completed a survey includ- 
ing newspaper readership; travel, vaca- 
tions and activities, alcoholic beverage 
data, automobile ownership, and other in- 
formation. A total of 18 newspapers coop- 
erated in the study. Data includes demo- 
graphic characteristics of subscriber 
households, weekly newspaper reading be- 
havior, travel behavior, ownership of se- 
lected items, purchasing, entertaining and 
alcoholic beverage usage, and automotive 
data. The study was made by mail with a 
four-page questionnaire, and drew a 39.3 
percent response. The study was made for 
Quality Weeklies by Mark Clements Re- 
search, Inc. 

Information on the study may be ob- 
tained from Pat Faiella, general manager 
of Quality Weeklies, Inc., 543 Valley Rd., 
Upper Montclair, N.J. 
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Be yretetiitves from various print 
jgroups met in New York recently to 
discuss how print should approach broad- 
‘cast in looking for advertisers. 

The meeting, held at the Williams Club, 
was called by Bennett H. Fishler Jr., 
president. The Ridgewood Newspapers, of 
‘(New Jersey. The following individuals 
were in attendance: Warren Abrams, 
promotion manager, New York Times; Joe 
‘Amodeo, general manager, Publishers? 
Auxilliary; Gloria Dixon, Magazine Pub- 
lishers Association; Ray Dowd, advertis- 
ing promotion manager, New York News; 
Hugene Duffield, publisher, Popular 
Science; Louis Gold, national advertising 
manager, New York News; Hal Grafer, 
‘Bureau of Advertising; Bruce McCauley, 
general manager, New York. News; 
Howard Seaver, advertising sales direc- 
tor, Parade; Angelo R. Venezian, Print 
Advertising Association; and Austin 
Brew, national advertising consultant to 
Ridgewood Newspapers. 

Angelo Venezian said that when dis- 
ie sing alternatives to broadcast ads, the 
PAA, and indeed other interested groups, 
should stress the favorable aspects of 
print. 

By emphasizing the positive aspect of 
print, especially for the retailer, Louis 
Gold felt that print might be more suc- 
cessful in attracting customers. It was 
agreed that tv beat print for national 
advertisers, but that print could sell itself 
on the basis of a media-mix campaign. 

Warren Abrams suggested bringing 
paper companies into the battle, but 
Bruce McCauley of the News pointed out 
that in his newspaper, national ads were 
only secured on the basis of either cents- 
off coupons or an introductory offer of 
some kind. 

There was more discussion on the ques- 
tion of attacking tv, a question initially 
raised at the meeting by Bennett Fishler 
Jr. president of the Ridgewood Papers. 
Abrams argued that publishers generally 
have ‘a vested interest” in broadcasting, 
and that to be effective, print must sell 
itself. 

Ray Dowd, advertising promotion man- 
ager of the New York News, said that 
print must learn to live with broadcast, 
and that newspapers are really “market- 
to-market operations. “Any concerted 
effort undertaken by the group should 
reflect that, and also the idea as ex- 
pressed by Austin Brew national adver- 
tisers sales consultant of Ridgewood, that 
a campaign “Think Print.” 

One of the problems of selling newspa- 
pers, according to Howard Seaver, is that 
the ad agencies are television oriented. 
While he believed that the group should 
sell the job print can do, he was opposed 
to attacking broadcast. Instead, he sug- 
gested that the differences between the 
two media be pointed out. 

It was felt by Fishler that somehow or 
other a training program on the advan- 
tages of print should be started for agency 
creative people. 
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LEKTRO MIDWEST 
SOLVES NEWSPRINT 
HANDLING PROBLEMS 


Engineered to meet all the 
needs of the newspaper 
Stacks 5 rolls high 

Can right-angle stack in a 714 
foot aisle 

Picks up rolls when laying on 
round side 

Unloads and stacks a truck- 
load of paper in less than an 
hour 

All battery powered 

Clamp will hold any size 14 
to 42 inches 

Clamp rotates in either di- 
rection 360 degrees 

Clamp lifting capacity 1850 
Ibs. at. 21-inch load centers 
Change from clamp to forks 
in less than five minutes 
Fork lifting capacity 2000 Ibs. 
at 24-inch load centers 

Built with precision skill and 
simplicity 

Standard mast 83 inches 
nested 

Width 39 inches 

Excellent indoor-outdoor truck 
almost year around 

Most parts available in your 
town 

Cost to operate, pennies a 
day 


You can buy this truck 


and roll clamp for 
about 14 the price of 


similar equipment! 


YOU DESERVE TO MAKE YOUR OPERATION MORE EFFICIENT AT A 
COST YOU CAN JUSTIFY. WRITE OR CALL FOR A QUOTATION. 


Lektro Midwest 


1360 No. Sandburg Terrace, Suite 1502, Chicago, lil. 60610 


Call (312) 944-1140 
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Great Northern Paper Company 

is launching a national program 

to tell advertisers why newspapers 
are their best media buy. 


b & This year America’s advertising boom 
a P a | will be well on its way to reaching $25 
: aa billion. And the rate of increase will 

% continue to be pete forthe next 


five years. 


“Sam Casey, President | 
hed 


a 


lL 
a 


P | Most of the growth will come from 


retail advertising. 


~ 


We believe that newspapers are in 
the best position ever to capture the 
major share of this increasing retail 
advertising budget. But their advertis- 
ing advantages—impact, believability, 
memorability and saturation—have to 
be told forcefully—and immediately. 


We want to help get this job done. 


That’s why we are launching a na- 
tional campaign to tell retail adver- 
tisers why newspaper advertising is 
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“¢ ie 


yeild vr y-/ may, | oe) ee Ba cee oe L aS a ee i ie aa ae 


t bigger share of the — 
dillion ad budget? 


the most efficient marketing tool that 
exists for their particular needs. It is 
as though newspapers, which offer 
the consumer a place to read, evalu- 
ate and remember, were precisely 
designed for the changing needs of - 
today’s complex, sophisticated retail S seconde 
business. enough! 


Why are we doing this? 


As a leading supplier of American 
newsprint, nobody is more committed 
to the growth and success of news- 
papers than we are. 


For more information, 

| or for ad mats or repro proofs 
Y you can adapt 

| for your own newspaper, write: 
) Sam Casey, President ee : 
Great Northern Paper Company | CO : 
75 Prospect Street ae 
Stamford, Connecticut 06901 ON, 


B GREAT NORTHERN 
Gy. PAPER COMPANY 


A division of Great Northern Nekoosa Corporation 


S. . *Advertising Age, August 7, 1972 


Booth Hardin 
PATRICK A. HARDEN, formerly UPI gen- 
eral news editor in London—appointed 
UPI regional executive for Michigan. He 
succeeds GORDON RICE, now Central Divi- 
sion business manager in Chicago. 
* * * 


WILLIAM STONE, formerly assistant gen- 

eral manager of the Jackson (Tenn.) 

Sun—named director of marketing. CECIL 

Q. FLOWERS, formerly pressroom foreman 
—named production manager. 


; > ke a 

RK DUNCAN MACPHERSON, cartoonist of the 
Toronto (Ont.) Star, has won the 1973 
_ National Press Club award for outstand- 
ing service to journalism. 


ae 


a) . * * # 
¥ MERRILL CHILCOTE, formerly managing 
editor of the St. Joseph (Mo.) News-Press 
_—named editor of the editorial page. 
Rospert L. SLATER, a former staff writer 
—named managing editor. 

tk * * 

‘JOHNNY MALONE, a member of the 
Jackson (Tenn.) Sun staff for eight years, 
has been named news editor of the Sun. 

at haa 3 


KEITH KINCAID, an executive assistant 


in Toronto since 1969—named general 
executive to work on special projects as- 
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ACB WORKS FOR THE 
NEWSPAPER INDUSTRY 
to increase newspaper ad- 
vertising, both national 
and local. ACB Reporting 
Services build national 
linage. Our co-op advertis- 
ing services build local ad- 
vertising. ACB republishes 
advertising ideas that help 
publishers, ad agencies, ad- 
vertisers and stores. Serv- 


ing newspapers since 1917. 


We vead every daily 
newspaper advertisement 


gfc8Frnc ADVERTISING 
CHECKING BUREAU, wc. 
NEW YORK (10) 353 Park Avenue, South 
CHICAGO (5) 434 S. Wabash Avenue 


MEMPHIS, Tenn. @ COLUMBUS, Ohio 
SAN FRANCISCO, (2) 20 Jones Street 


at the head office of the Canadian Press. 


signed by general manager JOHN DAv- 


. of bureau for Pakistan, 
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news- -people 


MARYLYNN HILt CormMIER, formerly an 
editorial staff member of the Hartford 
(Conn.) Couwrant—appointed public rela- 
tions account executive, at Mintz-Hoke 
Ine., West Hartford advertising agency. 


* * * 


WILLIAM F. CONNOLLY, former sports 
editor of the Saratogian, Saratoga Springs 
(N.Y.), has been named assistant man- 
ager of the Seminole Turf Club, a new 
harness racing track in Casselberry, 
Florida. 

* * * 

KRISTIN GoFFr, formerly with the Costa 
Mesa (Calif.) Orange Coast Daily Pilot 
—appointed AP correspondent in Dover, 


Delaware. 
* * * 


Bryce NELSON, has been appointed 
chief of the Midwest Bureau of the Los 
Angeles Times, in Chicago; he succeeds 
RICHARD T. CooOPER who has joined the 
Washington bureau of the Times. 


* * * 


MIcHAEL HULL and RICHARD ANTHONY 
—appointed assistant city editors on the 
Metro Desk at the Hartford (Conn.) 
Times. 

* * * 

PaTRICIA KELLY, formerly a reporter 
for the New London (Conn.) Day, has 
been appointed public information officer 
of the Conn. State Military Department, 
Hartford. 

* * * 

JOAN HOLLOoBON, Toronto (Ont.) Globe 
and Mail medical reporter has won the 
first Ortho Medical Journalism Award, 
sponsored by the Canadian Science Writ- 
ers’ Association and Ortho Pharmaceuti- 
eal (Canada) Ltd. 


* * * 


WILLIAM SAARI, former real estate edi- 
tor of Chicago (Ill.) Today, named as- 
sistant financial editor. 


* * * 


RICHARD K. O’MALLEY, senior AP chief 
of bureau in Frankfort, Germany—re- 
cently retired. He will be succeeded by 
HENRY HARTZENBUSCH, formerly chief of 
North Asia services in Tokyo. Roy Es- 
SOYAN, formerly chief of Middle East 
services in Beirut — named Hartzen- 
busch’s successor. FRANK N. HAWKINS, 
JR., who has been chief of bureau at 
Manila, moves to Beirut, succeeding Es- 
soyan. ARNOLD ZEITLIN—formerly chief 
is the successor 
to Hawkins. 


JERRY GREEN, professional football 
writer for the Detroit (Mich.) News, has 
been voted Michigan sports writer of the 
year by the National Sportscasters and 
Sports Writers Association. — 

* * * 

AL GuyANT, formerly a reporter with 
the Marshfield (Wisc.) News Herald and 
Milwaukee (Wisc.) Journal, has joined 
the reporting staff of the Jamesville 
(Wisc.) Gazette. 

* * * 

ALBERT E. D1x, publisher of the Frank- 
fort (Ky.) State Journal, has been named 
president of the Kentucky Better Roads 
Council. 

* * * 

AARON GOLD, a Chicago press agent 
with show business contacts, assumes the 
Tower Ticker column in the Chicago (IIll.) 
Tribune April 1. He replaces BoB WEID- 
RICH, who will concentrate on crime re- 


. porting for the pei sed 
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SUE ROBINSON, former news editor of 
the La Grande (Ore.) Observer, and JEAN 
ANDERSON, former education writer for 
the Corvallis (Ore.) Gazette Times, have 
joined the Salem, Oregon bureau of the 
UPI. 


Valerius 


CHARLES HARDIN, formerly pressroom 
foreman of the Corpus Christi (Tex.) 
Caller-Times, has been appointed to the 
position of night production coordinator 
of the San Antonio (Tex.) Express and 
News. 

a PM ee 

BuTLER R, TAYLOR, retail advertising 
manager for the Corning (N.Y.) Leader 
—named advertising manager. WALTER 
A. VALERIUS, associate editor of the 
Leader has retired after 42 years with 
the Ghia od eo 

* * 


Nep A. BusH Sr. ended a 51-year news- 


- paper career when he retired this month 


as city editor of the Terre Haute (Ind.) 
Tribune and Sunday Tribune-Star. 


LOCKWOOD GREENE 


ENGINEERS, INC. 
Consulting and Planning 


Complete Design Service 
Construction Management 


NEW YORK - 


SPARTANBURG 


+» ATLANTA « DALLAS 


Gary Burns and JoHn Foran have 
loined the staff of the Lockport (N.Y.) 
Union-Sun and Journal as reporters. 

i * * * 

_ Martyn WILLIAMS, classified advertis- 
ing manager of the Helena (Mont.). In- 
dependent Record—promoted to assistant 


advertising manager. 
* * * 


? Ropert B. Bootu, previously assigned 
‘to special projects in the Harte-Hanks 
Newspapers corporate office, San Anto- 
mnio—named manager, promotion and re- 
‘search at the Corpus Christi (Tex.) 
\Caller-Times. 


in the. 


* * * 


_ THEODORE COOPER, formerly assistant 
‘eredit manager of the Tampa (Fla.) Trib- 
june-Times, has been promoted to credit 
‘manager, 
, * * * 

RICHARD ZAKS, formerly on the sports 
staff of the Oxnard (Calif.) Press-Cou- 
‘rier, has joined the Santa Monica (Calif.) 
‘Evening Outlook as a sports writer. 

Pty * * * 
ROGER CRACRAFT, news director of 
KBOL Radio, Boulder, Colo., and his wife, 
Jane, correspondent for the Denver Post, 
‘were named Colorado’s “Journalists of the 
Year,” by the state professional chapter 
of Sigma Delta Chi. 

* * * 

BILL VAN Horn, sports editor of the 
Wheeling (W. Va.) News-Register, has 
been chosen West Virginia’s Outstanding 
Sports Writer. 


Schurz 


Harp 


JAMES M. ScHuRzZ, former associate edi- 
tor of the Hagerstown (Md.) Morning- 
Herald and the Daily Mail—named editor. 
JOsEPH M. Harp, SR., formerly editor of 
the two papers has been named executive 
editor. 

* * * 

RAYMOND TUZZEO, formerly a national 
advertising sales representative for News- 
day (N.Y.), has joined TV Guide maga- 
zine’s national advertising sales staff. 

* * * 

EDWARD QUILL, chief librarian for the 
Boston Globe, has been named editor of 
the Ask the Globe department, the news- 
paper’s action line column. 

* * * 


Davin J. MoNnTGOMERY, Dallas Times 


Herald general assignment and urban af- 


fairs writer—named Austin correspondent 
2 succeed ERNEST STROMBERGER who has 
cepted a State Bar of Texas position. 
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Loyal Meek, former chief editorial writer for 
the Milwaukee Sentinel, has been named editor 
of the Phoenix Gazette. He succeeds the late 
Edwin A. Fitzhugh who passed away on De- 
cember 3. During World War II he served as 
chief clerk in the public relations office of the 


late Gen. Douglas MacArthur's headquarters 

in Manila and Tokyo. He was also a special 

assistant to Sen. Jack Miller, R-lowa, in Wash- 
ington, D.C. in 1961 and 1962. 


ALBERT L. ABBOTT, formerly assistant 
managing editor of the Detroit (Mich.) 
News—promoted to associate editor-com- 
munications. 

* * * 


JAMES G. (JIM) EWING, formerly vice- 
president, public relations, of the Les 
Hart Agency, Inc., Nashville, Tenn., has 
joined the editorial department of the 
Nashville (Tenn.) Banner. 


* * 


Dr. Harotp EH. Davis, formerly vice- 
president for institutional relations at 
Georgia State University, and a former 
city editor and Washington correspondent 
for the Atlanta (Ga.) Journal has been 
named professor and chairman of the de- 
partment of journalism at Georgia State 
University. 

* * * 


ZADIE HATFIELD, who has been serving 
as assistant manager of the Christian Sci- 
ence Monitor, has been appointed the Mon- 
itor’s first woman manager. 


John A. Park. Je. 
Confidential Handling 
Newspaper 
Ownership Changes 


(919) 782-3131 
BOX 17127 RALEIGH, N.C. 27609 


17 Years Nation-Wide Personal Service 


en 


1973 
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<i plierhrs Seal case, 


Welcome aboard! Delta’s 
Wide-Ride jets give “comfort” 
whole new meaning. There’s the 
eight-foot headroom of a Delta 
747. The two-on-the-aisle seats 
of a DC-10. The wide-open spaces 
of Delta’s new 727 and L-1011 
TriStar being added late this year. 
You’ll have your choice of the 
most up-to-the-minute aircraft 
in the sky when you fly Delta’s 
fleet of over 180 jets. 

Delta gives you “ready-when- 
you-are” schedules covering a 
33,300-mile route system that 
connects 99 cities in the U.S., 
five foreign lands and Puerto Rico. 
It’s convenience like this that has 
helped make Delta fifth among 
U:S. airlines and the sixth largest 
airline in the world. 

Check Delta before you’re 
ready for take-off. And ask your 
Travel Agent for reservations on 
Delta...the airline with the big 
Wide-Ride Jets. ADELTA 


irline fun by professionals 


Delta is ready 
when you are! 


ns ge he ee 
Pee PES * ea 
F 


23 


oe a 


a 


the autoreader: _.. 


Editors — 


love it. 


( It converts real copy to typeset input -fast ) 


Editors have good reasons to be enthusiastic about the Auto- 
reader. Copy can be written and edited as it always has. It can be 
typed normally, without the need for special forms or antiseptic 
handling. Since the Autoreader reads rea/ copy — rolled up, 
wrinkled up, pasted up, and up to four feet long, editors may 
edit as usual. All they have to do is use a blue felt-tip pen. But now 
the edited original copy can be converted to computerized 
typesetting input at 1200 words per minute — a rate 
equivalent to 30 keyboard perforators. This throughput 
speed, plus the high accuracy of the Autoreader, 
relieves deadline pressures and assures Cleaner copy 
even in the early editions. 


For more information call or write: 


552s SS INC. 
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canine into second 


stage of $3.5m renewal 


The Appleton (Wisc.) Post-Crescent 
“ompleted the first stage of its $4.5 mil- 
lion expansion program during LOZ eA 
new offset press was installed in a 20,000 
square foot addition to the Appleton 
plant, the old letterpress was dismantled, 
id a computerized production system re- 
laced the newspaper’s traditional hot 
ead technology. 


Offset printing of the full paper started 
jon September 9. Most of the technical 
problems caused by the changeover had 
been eliminated by last month. Now the 

ost-Crescent is moving ahead with the 

econd phase of expansion, a complete re- 

10deling of the Washington Street build- 
ing, from front door to back. 
- When remodeling is finished, in late 
summer or early fall, the steadiest noise in 
the plant will probably. be the soft hum of 
computers setting type. But as a conces- 
‘sion to the clatter of the past, museum 
preserving old linotype and monotype ma- 
‘chines and other letterpress equipment, 
will be set up on the second floor. 


Cost of transition 


Construction of the $800,000 addition 
began on March 31, 1971, and workmen 
‘started installing the $1.8 million press a 
year later. Automatic paper handling 
equipment for the shipping department 
cost another $150,000. 


Photographic equipment for the new 
composing process was purchased for 
$180,000. The company also spent $135,000 
for computers and $110,000 for an elec- 
tronic scanner that transforms typewrit- 
ten stories into computer tapes. Electric 
typewriters must be used to prepare copy 
for the scanner. 


_ Production manager Henry Starck esti- 
mated that the transition to offset print- 
ing, plus the building expansion, cost the 
company a total of $3.5 million. 


_ The press was tested for a month be- 
fore the September 9 edition. At the 
present time, Starck said, the press run 
on an average day is finished by 3 p.m., 
and on days with heavy advertising, the 
press can shut down at 3:45 or 4 p.m. 
With this schedule, most of the papers 
should be delivered by 5 or 5:30 p.m. 


_ Remodeling will shuffle most of the 
mewspaper’s departments into different 
a of the building. Tiled floors will be 
eplaced by “computer flooring”—carpeted 
steel plates that can be easily removed to 
accommodate below surface computer ca- 
bles. Solar windows similar to those in the 

ress building will replace the older ad- 
justable windows. 


The second floor newsroom and Post 

Corporation orfices on the ground floor 
will be enlarged. The museum, a first aid 
station, data processing center and a 
arge conference room for group tours are 
per sediicns t ue the ag 


The Watertown (N.Y.) Daily Times is 
using a computer system to store and 
retrieve five—24-hour-a-day wire services, 
thus eliminating the use of paper tape 
reperforators and manual sorting of the 
tape in their 43,000 evening circulation 
daily newspaper. 

The system, designed by the data proc- 
essing department of the Times, an inde- 
pendent newspaper, centers on an Inter- 
national Business Machines System/7 and 
is the first such wire service storage sys- 
tem implemented in the United States on 
the System/7. 

The programming, written under a sys- 
tems engineering contact by Frederick 
Tingley, an IBM Systems engineer, allows 
the editor to retrieve any story from the 
UPI state, national, or sports wire, or 
from the Associated Press national or 
state wire, by typing the wire and story 
number at the operator station located at 
the copy desk. The editor also decides 
what font of type to be used—hot metal, 
cold type, 5, 9, 10 or 12 point, line length, 
column width and number of lines to be 
set (in a two or three column lead if so 
desired)—through the use of format 
statements. 


Installed in October 


The System/7, an 8k central processing 
unit with a single disk drive, is attached 
to an 8k IBM 1130 which strips the wire 
service material of its justification and 
rejustifies and hyphenates the material 
before transmitting tape to the proper 
linecaster or photocomposer. The System/7 
appears to the 1130 as a CX reader which 
the Times still uses to read locally perfor- 
ated material for composition. 

The Times, which has been using the 
IBM composition system since 1969, in- 
stalled the System/7 in October and the 
programming was completed in January. 
Since then editors have been calling for 
news stories from their operator station. 
The Times, which used to sort the tape 
output of all five wires in the composing 
room, has eliminated the entire tape sort- 
ing function, and in the early morning 
has speeded the flow of stories to the 
computer for rejustification and then to 
the linecaster or photocomposer by as 
much as 90 minutes. In fact, once a story 
clears the wire, it can be at a composer 
within seconds rather than requiring all 
the time necessary to take the request for 
tape to the composing room where it must 
be sorted and taken to the 1130 for re- 
justification. Once the request is made, the 
material is on its way to the 1130 in less 
than five seconds. 

The program scans each of the five 
wires every 3 milli seconds. The program 
tests each of the seven impulses that 
makes up one character 7 times—a total of 
49 reads per character per wire—except 
for the UPI sports wire that comes at a 
faster rate. The sports wire is read 5 


' times per impulse. The system then picks 


the middle read helping to assure ac- 


nd retrieval ot wire news 


curacy. The S/7 has a cycle time of. 400 
billionths of a second and is one of the 
fastest computers manufactured by IBM. 
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Tingley says “The S/7 could handle 15 


separate inputs concurrently.” 


Once a character has been assembled, it : 


is tested to ascertain whether it is part of 
the next story number, and then stored in 
a 254 character buffer the size of one disk 
sector. The system uses 10, 254 character 
buffers, for the five wires. 


Filled sequentally 


Once a buffer is filled it is written on 


disk. Each sector is filled sequentially, 
with the final word telling the system 
where the next portion of the story is 
stored. This minimizes the disk storage 
needed, because a minimum of space is 
wasted. Thus any single story may be 
stored on many different sectors, all over 
the disk, not necessarily on one after an- 
other, depending on how many wires hap- 
pen to be simultaneously active. Each sec- 
tor is referenced by the previous sector 
except for the first sector whose location 
is stored in an index. The last sector used 
for a story includes the necessary end of 
story coding to turn off the 1130 and to 
terminate the S/7’s transmission of mate- 
rial to the 1130. 

Once the editor requests a story, the S/7 
edits the request to make sure it meets 
requirements and then, if ok, checks the 
index sector for the first sector location of 
the story. The program notifies the 1130 
that material is ready for processing and, 
when ready, the 1130 asks for the story. 
The S/7 tells the 1130 whether the materi- 
al is photocomposition or hot metal, the 
font number requested, and format num- 
ber. Then processing begins. .As each sector 
is transmitted, the S/7 finds the next and 
transmits it until the final sector is sent. 

At the same time, the S/7 continues 
scanning each wire, storing the material, 


and checking for the beginning of the — 


next story on each wire. 

An editor can request more than one 
story at a time by making an 8-level 
paper tape at the operator station and 
feeding the tape into the tape reader. 


The System/7—with one disk drive and 


c. 


an 8k central processing unit—is leased — 


for about $1200 per month. The disk ca- 
pacity can be doubled for an extra $90.00 
per month. The programming is available 


from The Times. 
r) 


Used computer dealers 
form trade association 


Dealers in the used computer and 
peripheral equipment market have formed 
the Computer Dealers Association, Ine. 
The trade association was officially 
formed by 34 dealers at its organization 
meeting in Kansas City. 

A list of the founding members may be 
obtained from CDA, Rm. 301, 15 School 
Street, Boston, Mass. 02108. 
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e Electro/Setline. 


_Itsbest advertising — 
 Istts operators. 


Electro/Set isn’t 

just another line of 

electronic keyboards. It’s a 
whole generation of keyboards. 


But don’t take our word for any of this. 
Ask any operator who’s worked one. 


Here are the best-accepted, fastest, most effi- 
cient electronic keyboards on the market. Opera- 
tors swear by them, rather than at them, because 
they require no more than the same touch they’d use 
on an electric typewriter. So the operator flows right 
along, unfatigued, while the Electro/Set clicks offa 
cool 50 characters per second. 


There’s an Electro/Set unit to match every photo- 
typesetter there is. Ours or anybody else’s. 


If your operation is high speed, you'll probably 
want our Last Word Delete option. It’s available 
throughout the Electro/Set line. One key deletes all 
characters up to the last word space, and brings the 
tape back to position, for clean tape preparation. 


The Electro/Set 435 keyboard offers Program- 
mable Multiple Code Keys. Each of 16 keys can gen- 
erate a string of up to 64 codes from one keystroke. 


Another keyboard, the Electro/Set 460, has an 
automatic counter, producing justifiable 6-, 7-, or 8- 
level tape for all unit or non-unit type faces. 


We’re ready to help match an Electro/Set 
keyboard to your typesetting needs. And back it with 
a nationwide organization of local service 
technicians. 


Electro/Set electronic keyboards. You ought to 
get to know them. Like your operators do. 


And the best way is through a “hands-on” de- 
monstration. We’ll bring a unit to you, even leave it 
with you. Call your VariTyper representative today. 
Or write us at 11 Mt. Pleasant Ave., E. Hanover, N. J. 
07936. 


Advancing the state of the graphic art. 


VARITYPERf 


DIVISION OF ADDRESSOGRAPH MULTIGRAPH CORP. 
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There’s an aura of excitement and anti- 
cipation at the Reading Eagle Co. in 
Reading, Pa., these days. 

The company, which publishes the 
Reading Eagle (afternoon), Reading 
Times (morning) and Sunday Reading 
Eagle, has completed a $5 million renova- 
_ tion program. 

_ Keystone of the project was the instal- 
lation of a new Godd Mark II high-speed 
color press, and along with it went the 
necessary updating of equipment in other 
mechanical departments to complement 
the new technology. 

The press alone cost $2.25 million and 
for the first time gave the Eagle and 
Times color capability. According to a 
Goss representative, the press can run 
around the clock, seven days a week. Nor- 
mal running speed is 55,000 papers per 
hour, but the press is capable of printing 
an 80-page paper at 70,000 copies per 
hour. 

The Mark II is made up of 11 units and 


_ two folders, two color half decks and 11 
reel and 
_ holds three one-ton rolls of newsprint. 


roll positions, each of which 


The press weighs 550 tons and is 113 
feet long. The reels are equipped with 
automatic tensions and pasters. The ink- 
ing system is designed to provide uniform 
flow regardless of speed. 
To accommodate the new press, the firm 
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Speed Plates EMBOSSING SERVICE 


Metal Plates — Stencils 
Plastic Cards 
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Free Catalog 
Samples & Prices 
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4 } nterprises, Inc 
| 40 West 15th Street, New York 10011 
912-243-3443 


QUIPT. COvINC. 


j capability for Ist time 


erected an addition. The press occupies 
the basement, first and second floors. Edi- 
torial offices and the engraving depart- 
ment were expanded to include the third 
floor. : 

Because of the press’ increased output, 
the company enlarged the mailing room 
by nearly half its original size. Two fully 
automatic stackers were installed to han- 
dle the rapid flow of papers from the 
press. They also count and stack the Sun- 
day comics as they come off a Sheridan 
stuffing machine. 


The machines stack, bottom-wrap and 
cross-tie the bundles, which move along 
one of four automatic conveyors to wait- 
ing trucks. 

Additional equipment was installed in 
the stereotyping and engraving depait- 
ments for the processing of color copy for 
advertisements and editorial photographs. 
The Berkey color enlarger was the most 
important device added to the engraving 
room. It is a $12,000 instrument responsi- 
ble for all local editorial color projects. 

Approximately $200,000 in new equip- 
ment has increased the efficiency of the 


mani 


metal plates. eS 

New equipment includes a metal melt- 
ing pot with a 17-ton capacity; a ‘Wood 
special tension autoplate which is capable 
of casting, cooling, shaving and trimming 
1% plates per minute; and a conveyor belt 
that eliminates the handling of all plates 
except those for color. 

The color plates are pre-registered on 
an Automiller machine and placed in a 
Sta-Hi twin-plate router to clear off og 


cess metal, 

The composing room has two Justape 
computers made by Compugraphic Com- 
puter Typesetter Systems. 


. 


Six of the 20 Linotype machines are 
automated to accommodate teletypesetter 
tapes transmitted by Associated Press and 
United Press International. Local copy 
and stories from several feature services 
are punched on_ seven’ Fairchild 
Teletypesetters. | 

Renovations with the building have al- 
lowed an expansion of the composing 
room. Ten new makeup tables were added, 
a new proof machine was installed as 
were three new advertising makeup 
frames and two additional electrically op-_ 
erated storage cabinets. ‘ 


Sle einer tere yt 62 Bateta yy, as » 
The new face of the Reading Eagle building. 


PRINTING PRESS ENGINEERS 
MACHINISTS - TRUCKMEN « RIGGERS 


Estimates given 


1 Sherman Avenue, Jersey City, N.J. 07307 
(201) 659-6888 
N.Y. Phone: (212) 267-3375 
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The Eagle was started January 28, 1868 
by William S. Ritter and Jesse G. Hawley, 
the grandfather of Hawley Quier, publish- 
er and chairman of the board of the com- 
pany. In 1877, the Eagle started publica- 
tion of a Sunday edition whose circulation 
now exceeds 100,000 and is distributed in 
14 counties. The press run of the daily — 
Eagle is 49,000. a ee 

The Times, Berks County’s oldest daily, — 
started publishing on July 19, 1858. The 
Eagle company acquired the Times in 
1940. The morning paper has a circulation 
of 41,000. ’ " od 
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the toughest man in the news ink business 


He’s got to be. Because he’s responsible for the quality and uniformity of U.S. newspaper black and 
color inks. He must make sure that every ink delivery you get is exactly to your formula. Week after 
week after week. So you can depend every day on the performance of U.S. news inks, whether you're 
| printing letterpress or offset. We'll formulate the right ink for your paper and press. For the most 
trouble-free runs you've ever had. 


United States Printing Ink Corporation |} 


r 
: 


343 Murray Hill Pkwy., E. Rutherford, N.J.; Cincinnati, 0.; Jacksonville, Fla.; Dallas, Tex.; San Francisco, Cal. 
Ae. A subsidiary of Millmaster Onyx Corporation 


&@Micro-Mag, 

_ a brand new 

2 em plate 
Is almost here! 


Micro-Metal 30 
the thin gauge 
zinc alloy, 
drastically reduces 
pattern piate 

sts! 


Within weeks, new Micro-Mag 
will be available and the 
chemicals will follow shortly. 
You will have an additional 
source of supply and Ball will 
have broken another monopoly 
in the photoengraving industry. 


Micro-Metal 30, developed for 
direct letterpress printing, is now 
being used successfully for 
molding stereotype mats. At 
half the price of 16 gauge metal, — 
and a 13% savings over 40 gauge, _ 
you will cut your pattern plate 
costs substantially. es 
Ball Metal & Chemical, 
Division of Ball Corporation, Pe ae 
Greeneville, Tennessee, 37743, 
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New products 


Compusystems, Inc. of Lombard, Illi- 
nois, introduced their new CARD COMP, 
a system converting traditional paper 
tape input to readable data processing 
punch cards. The punch cards record the 
tape composition in unit record form mak- 
ing the information instantly accessible. 
Proofreading, updating, sorting and stor- 
age can be accomplished from permanent 
decks of punch cards. CARD COMP then 
reads the updated decks and drives the 
phototypesetter. 


* * * 


An all-purpose APC Stat Camera with 
a built-in wall mount has been announced 
by the M. P. Goodkin Company of Irv- 
ington, N.J., manufacturers of graphic 
and commercial art cameras and allied 
equipment. 

The built-in wall mount permits the 
unit to be sectioned off so that only the 
focal plate and control panel are inside 
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BEFORE AND AFTER 


—The two photos show the difference in night 


visibility between the 


the darkroom. Where space is plentiful, 
the entire unit can be placed inside the 
darkroom for greatest ease of operation. 
It’s uses include photo direct plates, 
offset negatives, silk screen positives, 
right-reading negatives, stats for repro- 
duction, and stats for proofing. Also, ve- 


old white bag and the new bright orange-yellow tone bags trimmed in reflective beading 
that were put into use by the Saskatoon Star-Phoenix recently (E&P, Feb. 17). H. We 
Brakefield, circulation manager, said a public safety contest and circulation building con- 
test was launched to coincide with the introduction of the new safety bags and the result 
is that the community is involved and becoming more safety conscious. The yellow color 
was originally adopted by the Canada Safety Council as the best for public service 
vehicles such as fire engines, ambulances, etc, since red has a tendency to appear black 
at night and cannot easily be seen. 


loxes, screened prints, reducing outsized 
drawings to page-size copy and as a 

_ proofing camera. 
Two models are offered. The APC 20” 
has an 18” or 24” copyboard and 16 x 20 
focal plate. The APC 24” model has a 24 
x 36” copyboard and 20 x 24” focal plate 


Under 10¢ a Copy 


Full-page pasteups . . 
layouts . . 


PROOF ITt 


. phototypesetting output... 
. library .. . office and accounting requirements — COPY- 


for full-size newspaper proofs and engi- 
neering drawings. 
* * * 
nuAre company inc., Chicago manufac- 
turers of graphic arts equipment, an- 
nounces a new line of compact VIS sinks: 
Model VIS1418X and the Model 2024x. 


art department 


STAR Proofing meets all these needs at a price even the small plant 

can justify. Original remains flat. Proofs cut automatically and waste- 

free to copy-length from rolls 17’, 11”’, 8%" or 5%"’ wide. COPYSTAR 

operates on 115-130 volts. It measures 25” wide, 22%" deep, 14%” 
high. lt weighs 154 pounds. Priced at less than $3,500. 

are y For more information: QUIDO E. HERMAN 

: Director of Marketing 

1372 BALHAN DRIVE 

CONCORD, CALIF. 94521 

415/682-5002 


copystar 


division of 


ay AMADA PRINTING 
» PRESS OF AMERICA, INC. 
1100 East 11th Street « Los Angeles, California 90021 © 213/622-9245 
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The plastic top has a half dozen 
features molded into it: deep basin, 
overflow, full length dump trough, two 
drains, ribbed bottom. Base and legs are 
steel with special corrosion resistant en- 
amel finish. 

The sink is shipped flat, can be moved 


‘through very narrow doorways and set-up 


in very small darkrooms. The top part is 
7” deep. Each leg slips into a flange on 
the base and locks securely with one bolt. 
nuAre calls it “Lock-in-Leg’’ construction. 
When set-up, the sinks occupy a floor 
space of 30” x 50” for the VIS1418X and 
354%" x 61%” for the VIS2024X. 
* * * 

A new pre-coated, positive-working 
copper plate called “conta” for photo- 
engraving has been introduced by Freun- 
dorfer, Inc. 

The company states that conta pre- 
coating eliminates the need for powder— 
providing a “mask” for the half tone work 
while the line work is being etched. And, 
plate scrubbing, whirling and hardening 
is no longer necessary. Paint up is virtu- 
ally eliminated. Plates can be stored for 
an unlimited amount of time without 
affecting the light sensitivity of the conta 
coating, according to the company. 

Contalin, a water-based developer, 
used in combination with the new plate 
has also been introduced by the company. 


Harris V-15A installed 


ABC de las Americas, which made its 
debut January 15 as a Spanish-language 
weekly newspaper in the United States, is 
being printed on a Harris V-15A offset 
press at the paper’s plant in Long Island 
City, N.Y. The press is equipped with a 
modified folder for a square 
format. Each edition will contain 86 
pages, 24 of which will be in color, both 
editorial and advertising. iced 
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Others still promise a full classified system — 
Tal-Star’s Classified Advertising Production 
System (CAPS) has been in operation at major 
metropolitan dailies for two years. 
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Everyone will drive on-line photocomposers — 
Tal-Star has for the past twelve months. 


Tal-Star isn’t talking VDT-based text editing — 
we're installing it. 


Why wait until tomorrow for the production 


technology available today only from Tal-Star? 


Tal-Star — the first choice of # 1 newspapers 
from coast to coast. 


ANITA Pare 
\ fe Be pee ir iti 
T | meng lenn Manisa aoe 
FU U j EN RAR EG For Ideas and Information: 
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TAL-STAR 


COMPUTER SYSTEMS. INC. 

BOX T1000 

PRINCETON er oN N.J. 08550 
Telephone: area code 609-799-1111 
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On-Line 


Harte-Hanks Newspapers, Inc. of San 
Antonio recently completed the conversion 
of its 13,000 newspaper daily circulation 
Denison (Texas) Herald from hot metal 
to 100% photocomposition in 48 days from 
the beginning of the project to “first edi- 
tion.” 

Following the decision to proceed with 
the project, the offset press, camera and 
platemaking equipment and the composing 
room equipment, including three new elec- 
tronic computer typesetters, were spe- 
cified, purchased and installed. To support 
this equipment, Lockwood Greene designed 


a 3,500 square foot building addition for 
the press and mailroom, plus converting 
and remodeling the existing building for 
the new platemaking, composing room and 
advertising areas required to complete the 
photocomposition process. 

Building design for the new press room 
incorporated a precast roof system that 
permitted “drying-in” the addition two 
weeks after the concrete foundation was 
started. 

Construction and equipment installation 
began on November 13, 1972, and contin- 
ued non-stop through weekends, holidays 
and inclement weather, including five days 
of ice and snow storms. Within one month 
after construction was started, equipment 
and building facilities were complete 
enough to begin training of press and 


“LETTERFLEX cut our 
operating costs 30%" 


“LETTERFLEX changed our 
minds about offset/’ says 
Ed Ray, Production 
Manager of the Ho//ywood 
(Fla.) Sun-Tattler. 
“LETTERFLEX 
gave us the best 
- looking paper at the lowest 
possible cost, for 
many reasons. 
‘ “Labor eon are lower because pine ere is 
E automated and press operation is much simpler. 
“Paper waste is half that of offset, saving a paper our 
size about $15,000 a year. 
“Ink costs are less. We need no special chemicals _ 
to maintain the press. Blanket and 
roller life is much longer.’ 
Add it all up and you, too, 
will discover that 
LETTERFLEX makes 
a lot of sense. Get in 
touch with us now. 


LETTERFLEX SYSTEMS 
W.R.Grace&Co. 
Clarksville, Maryland 21029 


o 


platemaking crews. One week later, 3 
pages were printed on the new pres 
using plates borrowed from another near 
by Harte-Hanks newspaper. 

The press rolled out the first edition or 
December 26, 1972. 


* * * 


Installation of a new 32-page capacit 
Goss Urbanite press at the Rogers (Ark. 
Daily News was completed the week o 
January 14. 

The press, capable of producing 40,00 
pages per hour, has been in operatio 
since November, following installation o 
the initial four press units and controls 


* * * 


A series of six tape cassettes coverin 
various aspects of pre-press operation 
for offset newspapers has been introduced 
by Bill Miller and Associates. Miller i 
Production Vice President of Independent 
Newspapers, Inc., Dover, Delaware. 

Covering a total of approximately tw 
hours, each cassette covers a differen 
segment in the production cycle. 

Topics include: 

(1) Introduction to Offset—giving the 
publisher and general manager insight 
into the decisions which have to be made 
when converting to offset in terms of 
equipment, people, and plant layout. 

(2) Dispatch Center—how and why ad- 
vertising, editorial, and production de- 
partments must work together; what each 
department is responsible for; how to go 
about setting up an effective filing system. 

(3) Advertising Make-up—taking un-J 
trained personnel from original copy to} 
cutting color and screen separations. | 

(4) Page Make-up — step - by - step] 
procedures for making up an entire page J 
from the laying down of a piece of paper] 
to the finished page. 

(5) Typesetting Systems—the entire 
typesetting cycle from initial receipt of 
copy through final output. The cassette 
covers such things as how to run particu- 
lar types of copy, setting up a copy flow 
system, keyboarding, and various output 
systems. 

(6) Camera, Pintenakine and Strip- 
ping—covers the types of equipment need- 
ed in the camera department to build par- 
ticular jobs, department layout, different 
stripping systems, how to strip a nega- 
tive, pros and cons of halftones, prints 
and veloxes, and how to make double 


burns. 
* * * 


CRT data terminals are being used to 
enter text and create tabulated informa- 
tion in a word processing system that 
produces the 100,000-copy Eastern Edition 
of “Daily Racing Form,” journal of horse 
racing published by Triangle Publications, 
Inc., Hightstown, New Jersey. 

The CRT’s are Bunker Ramo 2206/17’s. 
There are 20 of them operating through 3 
BR 2222 multi-station control units which 
provide the interface to the dual IBM 
360/145 CPU, through an IBM 2911 
switching unit. Other major elements of 
the Triangle system are a Photon 7000 
photo composition device and a Kodak 
Versomat film processor. 

The system’s complete data base 

(Continued on page 37) 
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For top performance... 
backup makes the 
difference! 


Just as a basketball player counts on his team for backup, stereotypers can 
count on their Burgess team. Burgess means top capability all the way... 
research and development, production and inspection, and field service right 
in your plant. Burgess mats and 3M blankets help you make a good impression. 


get the Burgess backup 


BURGESS MATS 


HELP YOU MAKE A GOOD /MPRESS/ON 


Printing Products Division am 


BSM CENTER + SAINT PAUL. MINNESOTA SSi0}1 


Line Art, 

ized Typography, 

FT alftone Prints For 

News Columns, 
Silhouetted Halftones 
For Ad Layouts, 
Screen 
Dropout Prints 


Your Iltek Positive Printmaker can produce 
them all. . . automatically. 


And that gives you faster schedules, reduced 
costs, and wide latitude for layout 
Originality .. . automatically. 


Write today for our brochure, “‘Getting the 
Most Out of Cold Composition.” 


Itek 
Itek Business Products, Department PC 
1001 Jefferson Road, Rochester, New York 14603 


sontains highly detailed information on 
20, 000 horses racing at all major tracks. 
' Each day the “Daily Racing Form,” 
Which normally has 36 full newspaper- 
sized pages, carries complete information 
pn every horse entered in every race being 
cun at all major tracks in the East on the 
jay of publication. It also carries results 
bf the previous day’s racing, and a large 
number of editorial articles on the sport 
in general. 
In entering straight text for editorial 
pieces, a CRT operator keys in a few 
instructions to the computer indicating 
typeface, size, boundaries and indents, and 
then proceeds to type the copy without 
egard for hyphenation or justification. 
The system then takes over and produces 
highly refined repro copy ready for paste- 


To create the lengthy and highly de- 
‘tailed tabulations of each race report, a 
CRT operator enters the names of the 
horses and post positions, jockeys and 
weights. The entire historical record of 
‘each horse is automatically retrieved from 
tthe data base and tabulated by the sys- 
item, which then produces finished repro 
pcopy. 

* * * 


The ANPA Research Institute is offer- 

ing its assistance to newspaper syndicates 
and others that prepare copy for OCR 
use. 
The Institute is of the opinion that 
‘practically every ANPA newspaper will 
‘have OCR equipment in the near future, 
‘and that for these newspapers to operate 
‘efficiently, it is essential that copy origi- 
‘nating outside their offices be prepared in 
‘OCR-readable form, using the typeface 
‘recommended. 


' Assistance can be had by contacting the 
-ANPA Research Institute, P.O. Box 598, 
‘Easton, Pennsylvania 18042. Telephone: 

(215) 253-6155, 

: * * * 

Last summer, the Concord (N.H.) Daily 

Monitor completed renovation of the sec- 
ond floor of a 40-year-old building contain- 
ing its newsroom. In so doing, manage- 
ment was faced with the problem of pro- 
tecting the newsroom and the photo labo- 
ratory it contained, while allowing three 

separate tenants on the same floor to have 

access to their offices. 


_ The problem was solved through the use 
of combination push-button locks called 
the Simplex. With them, the Monitor has 
‘gained increased control of access within 
the plant and eliminated a large inventory 
“of keys. used by the people who work on 


the floor. 

In appearance, the lock has five buttons 
‘in a circle numbered 1 to 5. They can be 
used to create thousands of combinations, 
any one set in 60 seconds. One to five 
buttons can be used in a combination. 

A combination can be set to be pushed 
in sequence to open a door, such as 1, 8 
and 5. Or 1 and 3 may be set to be pushed 
together, and then 5, to affect an opening 
n the latter case, pushing 1 and 8 in 


ee ty 
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sequence will not open fhe Teck: they must | 


Sa Re ne 
be pushed at the same time. 

The model used by the Monitor is a 
dead lock with a 1-inch dead bolt. It has 
an all-brass faceplate and lists at $42.30. 
Installation takes only minutes, using sim- 
ple instructions and a template that comes 
with each lock. The only tools needed are 
a screwdriver, electric drill and a 70¢ hole 
saw set. 

e 


Sunday edition planned 


The Daily Record in Morristown, N.J. 
will begin publishing a Sunday edition 
in April. 60,000 editions will be circulated. 

Coinciding with plans for the new edi- 
tion is installation of a new Goss Metro 
Press at the paper’s Graphic Arts Center 
in Parsippany, N.J. 
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Cottrell 1650 press 
ordered by Ogden paper — 


The Ogden Newspapers Inc., of Wheel- 
ing, West Virginia, announced February 5 
a major building and remodeling program 
for the Parkersburg Sentinel and News, 
Parkersburg, W. Va. 


Two new additions and a modernization 
of the present plant are under construc- 


tion. The additions will house a new Cot- 
trell 1650 offset press (replacing letter- 
press), camera and plate-making equip- 
ment, paper bundling and mailing depart- 
ments, a newsprint storage area and addi- 
tional office space. 


Special Edition D. ATLY KING NEWS Special Edition 


KING PRESS, INC. 


13TH & MAIDEN LANE 


JOPLIN, MISSOURI 64801 


PUBLISHER SAVES $100,000.00 


“| saved $100,000 .. . because 
I bought a Daily King,” says Walter 
Potter, publisher of the Daily Record, 
Long Branch, N. J. 


“The money | saved doesn’t mean 
| cut corners, either. My six unit 
press runs at 20,000 P.P.H., and 
prints beautiful spot or process color 
easily, due to the standard running 
lateral and running circumferential 
register controls! 


"We achieve the top quality | 
was looking for, too, because of the 


CLIP THIS COUPON 


I'M INTERESTED in 


Name 


Company 


Address 


KING PRESS, INC. 


saving money! 
Please send full information on the new Daily King Press to: 


13TH & MAIDEN LANE 


Daily King’s infinitely variable ink 
and water distribution system... 
which is the only answer to fine 
quality reproduction.” 


You, too, may be able to save up to 
$100,000 or more, depending upon 
the size of press you need. The Daily 
King is available in up to 8 perfecting 
units which can be stacked or installed 
in line, depending upon your press- 
room space. It’s a heavy. duty, pre- 
cision built, high speed press, designed 
especially for newspapers with a 
circulation of 10,000 to 30,000. 


Dept. EP-15 
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JOPLIN, MISSOURI! 64801 


One of the White Consolidated Industries 


Wel 
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The Tahoe Daily Tribune's new 10,800 square foot plant. 


29-year-old paper settles 
into new production facility 


Staffers at the Tahoe (Cal.) Daily 
Tribune and Sierra Sun-Bonanza have 
settled into the newspaper’s new 10,800 
square foot ultra-modern plant at the 
south end of mile-high Lake Tahoe. 


The paper began publication at its new 


a facility September 18, 1972, to serve an 


ever-expanding population and news scene 
on both sides of the California-Nevada 


_ border, which straddles the Tahoe Basin. 


The new building is the fourth location 
for the Tribune, which began as a weekly 
in 1958, printing in Sparks, Nevada, about 
60 miles to the northeast. 

During the last 14 years, the Tribune 
moved into a new plant a block south of 
its present location, then into another new 
plant a block north, and finally into the 
present location. 


Better working conditions 


Publisher Frank Newell says the new 
plant is designed to enhance working con- 
ditions for some 50 employes involved in 


Engineers 


PLANT EXPANSION 


CONSTRUCTION 
ADMINISTRATION 


CONSULTATION 


NEW PLANT 
DESIGN 


Over four decades 


of service ... to the 
newspaper industry 
and the graphic arts. 


production of the Monday through Friday 
daily and the weekly Sierra Sun-Bonanza, 


‘printed at the same facility and dis- 


tributed in Lake Tahoe’s northern areas. 

Design of the new plant is based on 
modern production techniques, and the 
outside physical appearance blends in 
with the Sierra Nevada mountain envi- 
ronment. The plant features latest con- 
struction techniques and equipment and 
pleasant interior surroundings, too, ac- 
cording to Newell. 

Atop the structural steel frame is a 
roof of tar and gravel, and beneath the 
frame is a suspended acoustical tile ceil- 
ing over the interior. On the outside, con- 
crete pillars support huge redwood beams, 
on which the roof is placed. The beams 
have copper caps for decoration. 

An underground sprinkler system has 
been installed to water appropriate 
grassed areas and landscaping. The latter 
is scheduled to be installed this summer 
after winter snows melt. 

Employes work in a _ well-illuminated, 
year-round air-conditioned facility. The 
plant has centralized heating and cooling, 
climatically controlled according to the 
season. % 

A paneled divider splits the front office 
into two areas, one for advertising and 
the other for news production. 


News operation 


The newsroom is served by United 
Press International teletype and TTS 
equipment, including a main state and na- 


‘tional wire and a regional teletype for 


Nevada news. 

Instant communications are available 
between key points in the plant through 
an in-house intercom system and an ad- 
vanced Pacific Telephone Co. switchboard 
system. Five local outside trunk lines are 
supplemented by a leased line to the 
North Lake Tahoe, Reno and Carson City 
areas, providing toll-free calls to those 
areas. 

Newell points out the plant is designed 
to enhance work flows. The major area for 
receiving the public—visitors, news sour- 
ces and advertisers—is at the front en- 
trance, as would be expected. From this 
point, visitors are channeled to one side of 
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are ceived oy a donteatig inetd phat 
lab, which boasts the most modern equip: 
ment. | 

Completed stories and ads flow into the 
production department, toward the build. 
ing’s rear, where type is set and page: 


are pasted up and sent on for photograph. 


ic processing and placement on the press. — 

Local copy and multi-column wire sto: 
ries are set on three Compugraphic Atuo: 
tapes, and then the tapes and TTS tapes 
are fed into either a Compugraphic 4961 
or Compugraphic high-speed 2961. Heads 
are set on a Compugraphic 7200 and ac 
copy on a Compugraphic ACM 9000. | 


Expanded press room 


Plates of the completed pages are 
placed on the Tribune’s new Goss Commu- 
nity offset press, capable of producing 17, 
000 copies an hour. The paper’s old Goss 
in the former plant, cranked out 8,00( 
papers an hour. The new five-unit press. 
complete with Suburban folder with ball. 
loon former, .50-horsepower motor and 
bulk tank ink system, can run more thar 
one newspaper section simultaneously. 
With a combined capacity of 20 full-size 
pages, the press is able to integrate one 
section into another. The equipment car 
print full-color photographs and adver 
tisements. 

The press room, large enough tok 
present equipment, is built to handle fu- 
ture expansion. A non-supporting wall at 
one end eventually will come out for in- 
stallation of additional press units, boost- 
ing the total size potential to 32 pages. 

Papers come off the press on a conveyor 
belt leading under a wall into the circula- 
tion department, which handles the com- 
plex problem of distributing the various 
publications into six counties of two states 
that include the Lake Tahoe Basin and 
surrounding areas. The Tribune is dis- 
tributed daily to almost 6,000 homes, prin- 
cipally at South Lake Tahoe. 

The weekly Sierra Sun-Bronanza, with 
a circulation of 9,000, goes to north Lake 
Tahoe and eastern Nevada County, Calif. 
Tahoe Action, a fast-growing entertain- 
ment tabloid, has a weekly press run of 
20,000 going to Tribune and Sun sub- 
scribers plus distribution to bus lines, air- 
lines and over 200 West Coast travel 
agencies, The Tribune’s distribution pic- 
ture is completed with a weekly free dis- 
tribution shipper, Bonanza. 

-@ 


Santa Monica begins 


secret witness plan 


The Santa Monica (Calif.) Evening 
Outlook has inaugurated a “Secret Wit- 
ness” program, giving cash rewards to 
persons furnishing information leading to 
arrests and convictions in serious crimes. 

As with such programs at other news- 
papers, complete anonymity is guaran- 
teed all informants. Rewards will range 
from $500 to $2,000, depending on the 
nature of the crime. | 

Editor R. D. Funk said that the Outlook 
decided to embark on the project after 
studying a similar program at the Long 
Beach Independent and Press-Telegram 
newspapers. ese 
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BRPE PUNCH SILENCER 


@ Eliminates 80% of BRPE Punch Noise! 
@ Shaffstall B-P-S $165. 


““2TR-5 |" - 


@ Designed and engineered to give CONTINUOUS and 
MAINTENANCE-FREE operation. > 


na . 
ELIMINATES costly down-time and maintenance problems. | a : i = : 
SPEED OF OPERATION .. . adjustable from 0 to 250 C.P.S. 


° 
. . . higher speeds on request. ® e@ 

@ The TR-5 is the product of more than six years of research m3 r 
and development by one of the industry’s most respected = 


names for quality and dependability. 


@ Available for 6, 7, or 8 level tape... advanced or center 
tape feed. 


@ Dimensions: 10%” wide x 7” high x 11%” deep. 
Weight: 20 Ibs. 


MAGNETIC 
TAPE 
SYSTEMS 


MTS Applications 
e@ Computer to Photo Composing Machines—Eliminates bot- 
tleneck of classified program operation by enabling the 
classified ads to be taken from the computer at over 1000 
cps then read directly from the tape to ANY photo com- 
posing machine. 
e@ Keyboard to Photo Composing Machines—All Makes— 


e Keyboard to Editing Terminals—Fills or empties editing 
terminal screen in approximately 2 seconds, thus greatly 
reducing proof-reading time. 

@ Computer Input/Output—The MTS system can greatly re- 
duce computer time, as the input and output speeds are 
much greater than paper tape. 

@ Market and News Wire—Receives the market and news 
wire at any wire speed. Also, automatic sorting of news 
wire for specific stories by number. 


CLASSIFIED ADS—Kills and adds copy in se- 
quence by classification number at near com- 
puter speeds. 


SHAFFSTALL 
EQUIPMENT 


Inc. 
_Write or phone for 5149 E. 65th St. 
..-more information and brochure. eg 
one 


251-1476 


will provide 


# counting periods. 


* 


a Se a) 


~has re 2 Renee. 
¥ “ a“ 


Pn et ee aE a ete hE 


-Gannett’s profit planning is 


made easier with computer 


By Joseph P. Junker 


Director, Systems and Procedures 


Early in the fourth quarter of the 
year, each of the some 40 operating units 
that make up Gannett Co., Inc. submits a 
plan to corporate headquarters covering 
the next three years planned profits. 
Each of these profit plans is reviewed in 
detail with local management prior to 
final approval. Beginning with the plans 
covering 1973, 1974 and 1975, each ap- 
proved plan for those three years will be 
stored in the Gannett Co., Inc. computer- 
ized profit planning data base. Once 
stored in that data base, each plan will be 
available for management analysis 
through a profit planning program which 
immediate access and re- 
sponse via terminals on line to a com- 
puter. 

Each operating unit’s profit plan is 
stored in the computer as a set of tables. 
The rows in the tables correspond to the 
revenue and expense lines in the Profit 
and Loss Statement plus a number of 
operating factors which affect the profit 
equation. The columns correspond to ac- 
Each profit plan is 
stored in the computer in two copies. The 
first copy, called the plan, is maintained 
intact as a base for all performance an- 
alysis. The second or working copy, called 
the forecast, is updated each accounting 


E period to reflect actual results reported 


and exercised to test the impact of pro- 


_ posed and possible changes. 


The purpose of the profit planning pro- 


_ gram is to (1) provide a means of gener- 
_ ating a timely set of profit planning and 


control reports on a regular accounting 
period basis, and (2) to provide, on de- 
mand, a means of testing, for manage- 
ment analysis, the impact of proposed 
and possible changes to the forecast re- 


_ gardless of the source of these changes. 
- This testing or simulation takes the form 
eof “What. if . 


” questions posed by the 
user of the program. The program an- 
Swers in terms of the impact of the ques- 
tion on the forecast year ending profit 
position of either an individual operating 
unit or the corporation as a whole. 


Monthly update 


Each operating unit’s forecast is up- 


dated each accounting period to replace 


plan data for that period with actual 
results reported. As a result of the up- 
date, a Summary of Planned Net Income 
by operating unit is generated. This sum- 
mary compares planned net income to 
actual for the current accounting period 
for each operating unit. The Summary 
also computes a forecast year ending net 
income for each operating unit by com- 
bining actual results reported to date 


_ with those planned for the remainder of 


_the year. The computed forecast year end- 


ing net income is then compared with 
the planned year ending net income. 

In addition to the Summary, a Profit 
Plan Analysis, the basic program 
document, is generated for each operating 


unit. The Profit Plan Analysis computes a 


forecast year ending total value for each 
row of each profit planning table by com- 
bining actual results reported to date 
with planned for the remainder of the 
year. The forecast year ending value 
computed for each row is compared with 
the planned year ending value for that 
row and each negative revenue and posi- 
tive expense variance that exceeds the 
allowable variance value selected by the 
user is flagged with an asterisk. 


Simulation 


Assume that the management of an 
operating unit wishes, based on a trend 
he sees developing in his local market, to 
pose the question, “What will be the im- 
pact on my forecast year ending profit 
position if local advertising linage in- 
creases by ten percent during the second 
and third quarter of the current year 
accompanied by an increase in newsprint 
and ink expense of three percent and an 
increase of $1,000 in composing room ex- 
pense during those periods?” 

To get the answer to his question, he 
keys into a computer terminal the begin- 
ning and ending accounting periods and 
change (10%, 3%, and $1,000) data for 
each of the three rows (local advertising 
linage, newsprint & ink expense and com- 
posing room expense). After he has 
finished keying in the changes, a Profit 
Plan Analysis is printed on the terminal 
showing the impact of these changes on 
his forecast year ending profit position 
compared to planned. 

In the process of a simulation, any 
number of any type (replacement, in- 
crease or decrease, + OR — percentage) 
of changes may be made to any operating 
unit’s forecast. After the user has made 
all of the changes he desires, he may 
generate a Profit Plan Analysis showing 
the impact of the desired changes to an 
operating unit or he may collect oper- 
ating units to a consolidated corporate 
Profit Plan Analysis. 

Suppose now that the management of 
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same trend developing with respect to. 


local advertising linage but is uncertain 


about what effect this trend might have 
on newsprint & ink expense. In this case, 
he can call on a feature of the profit 
planning program that will permit him to’ 
analyze the relationship between local ad- 
vertising linage and newsprint and ink 
expense. The relationship is computed 
and tested statistically and the result of 
the test printed on the terminal. He may 
then either project, based on the relation- 
ship computed, the impact of the increase 
in local advertising linage on newsprint 
and ink expense, or substitute his own 
estimates before printing a Profit Plan 
Analysis. Relationships may be computed 
and tested for any combination of two 
rows in the forecast table. i 


More questions 


Suppose now that management has re- 
viewed this same profit plan and still has 
questions of a different type than the 
ones raised earlier. For example: 

(1) “By how much is it necessary to 
increase local advertising linage during 
the second and third quarters in order to 
increase forecast year ending net income 
to at least $900,000?”, and 

(2) “By how much can local advertis- 
ing linage drop during the same period 
and still maintain a forecast year ending 
net income at a level not less than $800,- 
000?” 

(3) “By how much is it possible for 
composing room expense to increase dur- 
ing the same period and still maintain a 
forecast year ending net income at a level 
not less than $800,000?”. 
~ The answers to such questions may be 
determined by the profit plan program’s 
setting the year ending net income objec- 
tive desired and analyzing the sensitivity 
of local advertising linage and composing 
room expense to that objective. This an- 
alysis is accomplished by: 

(1) Repeatedly incrementing local ad- 
vertising linage by one percent until a 
net income objective of $900,000 is 
reached. 

(2) Repeatedly decrementing local ad- 
vertising linage by one percent until a 
net income objective of $800,000 is 
reached. 

(3) Repeatedly incrementing compos- 
ing room expense by one percent until a 
net income objective of $800,000 is 
reached. 

The profit plan program described is 
based on the one designed for implemen- 
tation at Gannett Co. There are certain to 
be other approaches reflecting manage- 
ment’s ideas and attitudes about profit 
planning. The basic purpose, however, is 
likely to be the same; that is to make 
planning and forecasting dynamic ongo- 
ing activities that rather begin than end 
with the approval of a profit plan. 

: e 


Price goes up 


Effective March 4, the subscription 
price of the Denver (Colo.) Post “Sunday 
only” home-delivered edition will go to 40 
cents per issue from the present 30 cents. 
Delivery cost will be $2 for a five-Sunday 
month; $1.60 for a four-Sunday month. 
Single copy street and dealer sales will be 
boosted to 85 cents per issue. 
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How to handle supplements, inserts 
and all that stuff. 


Sheridan innovations in automatic stuffing put a new profit 
potential in the insert explosion. For both daily and Sunday 
papers. 

Harris’ Sheridan Division offers stuffing machines for all 
size newspaper plants. And priced so that you can profit from 
the ever-growing trend to preprints, supplements and inserts. 

The Sheridan line includes stuffing machines to meet pro- 
duction requirements from 1 to 12 inserts. At speeds from 
13,500 to 40,000 cycles per hour. For sections of 4 to 96 pages. 

If you’re in the newspaper business, you’re in the stuffing 
business these days. And, with the help of Harris technology, 
you can make the most of it. 

We'd like to give you more details. Write Harris-Intertype 
Corporation, Sheridan Division, P.O. Box 283, Easton, 
Pennsylvania 18042. 


HARRIS 


Communications and 
Information Handling 


Excellent timing in covering a difficult news story, pronounced the jury of 
Richard Koehler's first in spot news. 


- Photographer favors spot news— 


but wins other categories too 


By Lenora Williamson 


Richard Koehler, staff photographer for 
the Daily Pilot in Costa Mesa, California, 
is a fairly consistent fellow when it comes 
to winning top honors for spot news pho- 
tos. In the Orange County Press Club com- 
petitions, he’s won a first in four out of 
the last five years and also was named top 
honoree in the recently completed contest. 

Koehler’s consistent scoring with spot 
news photos includes two shootout type 
scenes (1969 and 1973); a 1971 shot of a 
policeman dashing from a_ helicopter 

across a hospital parking lot cradling a 

tiny child who had accidentally swallowed 

LSD. His 1972 spot prize of two “cow- 

boys” lassoing a deer which had stumbled 
into Newport Harbor also was cited as the 
best animal shot of that year. 

Koehler’s only defeat in the five conse- 
cutive years for spot news honors was in 
1970 when his photo of a crash scene only 
got second place. 

This year his series of five photos taken 
during the birth of a Daily Pilot staff 
writer’s first child (shown) represented 
another double win, first in both the gener- 
al awards on a photo series and in the 
special award for photos dealing with 
medicine. 

: Reporter Joanne Reynolds and her hus- 
_ band Paul, and Koehler and his wife 
Beryl were attending natural childbirth 
_ classes and Joanne was writing a first 
person story for the Pilot. Richard took 
_ photographs for the feature series and 


wa 


got permission to photograph the birth. 
_ Joanne’s son Matthew was born a week 
_ before the Koehler’s daughter, Kerrie. 
Joanne is now back at work in the Hunt- 
_ ington Beach office of the Pilot. 
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While spot news is his special interest 
—along with sports—the photographer 
covers the subject gamut as do the two 
other Pilot staff photographers. 

For his prize-winning pigeon (shown) 
Koehler had noticed the bird one day and 


not long after he made the picture, a 
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Along with four first places, the Daily Pilot photographer dropped back to honor- 
able mention with this sports action shot during a Cleveland Indians-California =, 
Angels game. 
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pact, the judges said of this Koehler 
first place winner in  animal/nature 
photography. 


-Costa Mesa traffic engineer decided the 
pigeon was interferring with traffic. So, 
it was evicted. But to no avail. Back came 
the pigeon, and it’s still in residence de- 
spite on-again, off-again electric light 
service. 
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 Koeh ler, a alltime. “staffer since 1965, 
started shooting on a freelance basis for 
he Newport Harbor News Press (since 
merged with the Costa Mesa Globe Herald, 
which became the Daily Pilot). After at- 
ending Orange Coast College in Costa 
Mesa, where he now resides with his wife 
and two children, Koehler spent six years 
on the Newport Beach city payroll as a 
‘ifeguard dispatcher. He as taking photos 
mn a part-time basis for the newspaper 
then, and often made grab shots of acci- 
Hents and fires. 
_ Koehler is the newly elected vice pres- 
ident of the OC Press Club and another 
Daily Pilot staffer, reporter George A. 
Leidal is the president-elect for 1974. 
Overall this year, 24 Pilot entrants won 55 
awards among the word and picture cate- 
gories, and garnered $1,750 of the $3,875 
in cash prizes. 
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Feature competition heavy 


In general awards, the other Daily Pilot 
photographers took first places: Best wom- 
en’s/family section photo, Patrick O’Don- 
nell. Best sports photo, Lee Payne. O’Don- 
nell is the current president of the Orange 
County Press Club, and Payne is chief 
photographer of the Pilot. 

Two Santa Ana Register photographers 
won firsts: Ygnacio Nanetti, for best photo 
feature, and Jack D. “Miller, best spot 
feature. Best portfolio award went to 
Vince Streano, Los Angeles Times, and 
John O’Dell, Fullerton Daily News 
Tribune, won for best Orange County 
photo subject by a single individual. 

_ Feature photos were the most popular in 
number of entries in the California event, 
followed in decreasing order by spot 
feature; with animal, sports, and women’s 
interest ranking the same; trailed by aero- 
Space, series, spot news, sports, portfolio, 
with medical last. 


From Koehler's photo series on the birth 
of a Daily Pilot staff writer's first child— 
a double award in both the best photo 
series category and special awards for 
photos dealing with medicine. 


Joanne aay and her husband Paul 
pose for a family portrait. 
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Past Week’s Range 


of Stock Prices 
NEWSPAPERS 


2/28 3/7 
American Financial ony (OTC lie sacce 15! 1654 
_ Booth Newspapers (O 243, 
Capital Cities Sone 5234 
OMEGOLO,. (OTC) ciciectace «ps.ce spe sleorearrtee 5I/n 
Cowles Comm (NYSE) 1", 
Dowanoneset © bs) ih. + os os aii aiie eieeiete 35 
Downe Comm (OTC) “3% 
Gannett (NYSE) ....... 42\/, 
Harte Hanks (NYSE) .. 255% 
Jefferson-Pilot (NYSE) . 70!/2 
BON TU SG), eso dass vcd clon a soe su trenttetor 5I', 
Lee Enterprises (AMEX)  . 22.005. .c0ccccce 207, 20'/ 
Media General (AMEX) ..............005 9 41% 
CUT VET (©) (6) Ea Senna amen 27%, 26'/2 
New hs Times (AMEX )© cnr: dstecccistsiae steers 14 13% 
BATA OIC) shoe carete teed Cures a ecioine 7 b7/, 
Post Stl RSC) (OIG) £4. aes. 131/, 1314, 
Muebecor (AMEX) ccicicns nebo beset vetoes 143% 16 
Ridder Bseiections (NYSE )igy setcenne cote 2534 26!/> 
Sahai hess. (CE)i ssinedic. oile csr» elnino vie 30!/, 30!/, 
SialGel WONG) eats See esac sro neen be 143, 145 
Thomson Newspapers (CE) ............-. 1554 15'/2 
IRIN ACSRUNTAG MIN CSE) eo 'ayaiate ie ehateiove cutis av ineraiarere 44\/, 
Times Mirror (ce 21 
LTapnelyt foimtar Teo Ce Sh Ree er ae 24!/2 
Washington Post FY AMEX) 27 
ON STRUT SST OCC = lie a fn) Sa ea aE aA 
Addressograph Multi. (NYSE) ...........- 235% 24 
Aldenmrrectronics (OC) |. k..0-.c.0..ces UP Up 
LAC (RO) [Les bea Ale pti rsa ee 4 
Bae orpa(OlC it name sae o/s «5 -Seciewccus 157% 17 
Bree ronest (GE) 25 < ccte cio saivenins’s «seers 6 34%, 
BOrKGY MPROFO INV SE) ser biclete cic’ <irrcra de ome 131, 14, 
BowmpaGascade: (NYVSE)iee cc ewes oc eee t cus 9%, "2 
Compugraphic es Weg ats fe hook 225, 24\/4 
Beompuscan WOLG I n= wai. cio oleh aoa 834 8I/, 
Crown Zellerbach (NYSE) ............... 5 25'/2 
Gutler-Hammer. (NYSE) «2.6. oc050-saceeas 37'/, 3754 
PR ECMME SE) CEC a Seiere oh ahs cp Ge stsease pia 17 175, 
Digital Ea ecrent CNUYSE) ites circ sree 91 8754 
ore PARSE Nae aehecm salsa erase | 20\/, 
Dow Chemical (NYSE) 1041/, 
POTS) Selec oresspsles balsiets os 21 
Ba MCURG HM cnictniasncare's ofnicls asieis vane Wh 
Eastman Kodak (NYSE)! ...22.-..00.000006 1373, 145% 
Ehrenreich Photo (AMEX) ............... 1234 1254 
BrP DE) net ibais croc ence virisie.n css ci clagn < 30!/, 301, 
General Electric (NYSE) ................5% 66!/, 674, 
Georgia ep jhe DP hea reset avs pokeysterote 32% 33 
aCe ER INYSE) ». 222.00 cstsecees% 25 2517/2 
Great Lakes sat (ele 2 Sadat a deaear 21% 223, 
Great No. Nekoosa (NYSE) .............. 46\/, 47% 
Harris Intertype (NYSE) ................. 42\/4 40 
lpia EST USL 8 Sea Ae een 8l/, 8%, 
International Paper (NYSE) .............. 381/, 37\4 
EMEGOLDOINY SE)! 55 ndice con cee ewewricees 373, 41 
Kimberly. Clark See Pe 39, 40 
LogEtronics. (OTC) .......... 554 5 
MacMillan, Bloedel (CE) ... 30 2934 
_Milgo Electronics Ce Salt re Stas orci 2054 2I'/, 
Millmaster Viel RAIMIEX) Ree eterno. corte, 10!/, 11% 
Minnesota Min. & Mfg. (NYSE) .......... 8I'/, 84 
satel [4715 i coe i ea 4V/4 4/4 
RACTARGSON MIN POE} ters ci ccc cree cite cleats 147, a 
Rockwell Intl. (NYSE) .... 26\/, 2854 
MESUICON SIN Y SES) oie ncaa eos cain deen® 64, 62 
Southland Paper (OTC) VA EVA 
Southwest Forest Uo (NYSE) “hevcces,2 10% 1054 
Simic GhennGal (NYSE) <ccsctaies sclolereeieiele'e s 22 213, 
Wheelabrator-Frye (NYSE) ............--- 16\/ I7'f 
White Consolidated (NYSE) ............. 15% 17'/2 
Wood Industries (AMEX) ..............5- 16l/, 17%, 


ADVERTISING AGENCIES 


DOreriswe COU) ie vases cice tins sieve pivieleiettielare 83/, 8! 
Doyle, Dane, Bernback (OTC Pac 6!/5 64 


Foote, Cone, Belding (NYSE) 9¥, 9%, 
Frank, Clinton E. (ONC) ee ees stevie 83/, 
morey, Advertising: (OTC) sacoiccve c++ one 13 
Interpublic Group (NYSE) .............. 173, aR 
Needham, Harper & Steers (OTC) ....... 0 20'/2 
Gigilvy.e Mather (OTC) udead.tten os nccers 27/4 26\/, 
PRE Con (OTC}in & 2. .c cence I% 
J. W. Thompson (NYSE) 17 
RACY RLOCKBE OMG) Urs cen nent e icseioins +m 55 5\/n 
Wells Rich Greene (NYSE) ......--....-- 153% 1b! 


New E&P ad salesman 


W. F. (Bill) Pierce, previously an ac- 
count executive with National Graphics 
Ine. of Chicago, a commercial printer, has 
joined the Chicago advertising sales staff 
of Epitor & PUBLISHER. Pierce, who was 
district sales manager for many years 
with Standard Rate & Data Service and 
an account executive for an ad agency, 
will cover the territory formerly handled 


by Jay Williams, who has resigned from 


the company. 
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THE WORLD WILL 
END TomoRRow. 
AT SIX A.M. 


"CONCHY" as drawn by Charlotte News cartoonist James Childress 


Staff cartoonist’s strip 


Pde Rep PT) OEE et iy: 7 


makes it to paperback 


By Lenora Williamson 


Monday to Friday, James Childress is 
about his work as the staff cartoonist of 
the Charlotte (N.C.) News. Sunday he 
goes to work on his own comic strip ‘“Con- 


chy.” 


Sounds simple enough. But it takes six 
strips of “Conchy” a week for his self- 
syndication to 13 newspapers—a stable of 
subscribers built in a few personal sales 
visits and via the U.S. Mail. Add a Tues- 
day night class in cartooning he conducts 
at Central Piedmont Community College 
in Charlotte. 

There’s more. Jim Childress has just 
gotten one of those breaks a self- 
syndicated comic strip artist dreams 
about. “Conchy” is three years old and 
almost a day short of the anniversary, 
Jim Childress was in New York City to 
pick up his contract with Grosset and 
Dunlap, Inc., publishers, who will bring 
out a 60,000-printing paperback of the 
strip in the Fall. “Conchy on the Half- 
Shell” is the title. 

His title hero first came into being back 
in 1962 and was rejected by syndicates. At 
the time Childress was moving around the 
country as a construction industry drafts- 
man—also a talent self-taught in addition 
to his cartooning. Born in New York, he 
grew up in Tampa, and had fallen in love 
with North Carolina when stationed at 
Fort Bragg during his age 17-20 Army 
career with the paratroopers. He resolved 
to live in the state eventually. 

It was after Childress got to Charlotte 
as a draftsman for Catalytic Inc., that he 
was offered a job as the first staff car- 
toonist for the News. His fulltime news- 
paper career began July 19, 1971. He 
quotes the exact date. And in October, the 
News bought “Conchy” for its comic page. 

Childress had gotten the strip started 
in several papers by his own individual 
salesmanship by March of 1970. When he 
joined the News, the strip was carried by 
the Nashville Tennessean, the Helsinki 
Ilta Sanomat, Columbia (S.C.) State, Cul- 
ver City (Calif.) Star News, among oth- 
ers. The Nashville Tennessean has run 
the strip from the first. 

Among his other papers are Cocoa 
(Fla.) Today, the Newport News (Va.) 
Times Herald and the Lexington (Ky.) 
Leader. Within recent weeks, Atlanta 
Features & Printing, Newport News and 
Atlanta, has taken over sales in the 


southeast. Also a Sunday strip may be 
added. 

For his staff work at the Charlotte 
News, Childress does 30 to 40 drawings a 
week. He illustrates the “Call Quest” ac- 
tion column on page one every day and 
does a “Conchy” sketch for the page one 
weather, a sketch for “Personal Chat” 
second front column every day, illustrates 
Executive Editor Darrell Sifford’s 
column, does feature story illustrations, 
and ding-bats. The cartoonist says while 
he’s a fast but careful artist, he likes to 
experiment with pen and pencil tech- 
niques and believes in simplicity. For 
Sifford’s Wednesday and Saturday “Re- 
port” column, Childress reads copy, circles 
quotes, and then talks with the editor 
about illustration ideas. He gets as affec- 
tionately enthusiastic about the daily il- 
lustrations and quotes from stories as he 
does for story lines about “‘Conchy.” 

The strip’s hero is portrayed as a mod- 
erate “catalyst” for the varied personali- 
ties among the beachcombers on the island, 
including a pair of never-do-well twins 
who live in a cave, a pipe-smoking elder 
citizen, and a sea urchin philosopher. 


James Childress — 
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Robert Dumke retires 


from Milwaukee Journal 


Robert H. Dumke, 59, who played a 
leading role in the use by the Milwaukee 
(Wis.) Journal’s of color photography and 
the development and installation of new 
equipment has retired as vicepresident of 
production for the Journal Company. 
Dumke has been in ill health since the 
summer of 1971. 

Dumke joined the Journal as a photog- 
rapher in 1936 and was the paper’s first 
color photographer. As eventual head of 
the photo department and later production 
research coordinator, he had a primary 
role in developing a three plate process 
for reproducing color photos on newsprint 
which revolutionized the technique. 

As a result, it was possible to speed up 
the process so that spot news color photos 
could be used a few hours after they were 
taken. 

Robert Kaylor, production operations 
Manager, was appointed by Dumke to suc- 
ceed him as production manager. 


Unions and papers 
hear Kagel on SF pact 


Sam Kagel, veteran labor mediator, ad- 
dressed New York union and newspaper 
representatives at a luncheon in New 
York on March 6. 

Kagel, chairman of the tripartite board 
that settled the dispute between the San 
Francisco papers and typographers over 
new composing room equipment (E&P 
Jan. 27), gave the details of that pact. 

Nevertheless, representatives of both 
parties in the New York negotiations, 
currently underway, feel that the San 
Francisco case is not entirely applicable 
to their situation. One example given is 
the problem of providing for substitutes 
and wage holders; an issue they didn’t 
have to contend with in San Francisco, 

At a negotiating session March 5, the 
unions heard proposals from the newspa- 
pers on opening the way for automation. 

i) 


Boris ads to sell 
world records book 


Bantam Books will rely on comics to 
promote the publication of the 11th edi- 
tion of the Guiness Book of World Rec- 
ords. The in-house ads, designed to look 
like comics, and featuring some of the 
unique records contained in the book, will 
run in the Sunday comics sections of met- 
ro papers in 11 major cities. 
| @ 


UFS ‘Soldier’ Series 


Medi-Quiz, the 


for perking up circulation! 


Medi-Quiz. 


By W. R. SPENCE, M.D. ww & 


Back Pain Drains Marriage 


Read the medical history. Answer the questions. Grade yourself. 
Scoring: 10 Doctor; 8-9 Nurse; 5-7 Doctor’s Wife; 0-4 Patient. 


MEDICAL HISTORY: A 40-year-old accountant came to 
my office complaining of chronic low backache. Examination 
of his back was essentially normal. X-rays were negative. 
This man received little exercise, was 30 lbs. overweight, 
and seemed lacking in energy for life. His marriage was 
about as lifeless as his exercise program. 


(1) What is the number one cause of low back troubles? 
(1 point) 
(a) Inactivity (c) Nerves 
(b) Overwork (d) Pollution 


(2) Which person is more likely to have backaches? 
(1 point) 


(a) Desk Worker (b) Manual Worker 


(3) Which sex has more backaches? (1 point) 
(a) Women (b) Men 


(4) Backaches are one of the most common causes of de- 
creased sexual drive in middle-aged men. (1 point) 
(a) True (b) False 


(5) Everybody with a backache should promptly have an 
X-ray. (1 point) 
(a) True (b) False 


(6) Backaches can be caused by a variety of conditions in 
the body. Select five conditions commonly related to 
backaches. (1 point each) 

(a) Kidney Problems (f) Slipped Disc 
(b) Pneumonia (g) Emphysema 
(c) Arthritis (h) Psychological Stress 
(d) Bladder Infection (i) Muscle Strain 
(e) Psoriasis (j) Constipation 
Please send your questions or comments to 
Dr. Spence, P.O. Box 4115, Tulsa, Okla. 74104. 


Answers: (1) a (2) a (3) b (4) a (5) b (6)acfh i 


1973 by United Feature Syndicate, Inc 


Dr. W. R. SPENCE has impeccable medical credentials. Medi- 
cal Director of the Tulsa Rehabilitation Center, he is also the 
creator of numerous teaching tools for health nse 


MEDI-QUIZ is available 6 times a week, Camera-ready. 


UNITED FEATURE SYNDICATE 


220 East 42nd Street, New York, N.Y.10017 (212) 682- 3020 


The Spotlight Service of United 
eature Syndicate is distributing a six- 
oart newspaper serialization of the book 
‘Soldier” by Anthony B. Herbert with 
James T. Wooten. Herbert, the most dec- 
erated enlisted? man in the Korean War 
i a battalion commander in Vietnam, 
ent into early retirement when he 
tharged the Army with covering up war 
*rimes in Vietnam. 
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BENEFIT FROM OUR VAST 
NEWSPAPER AUDIENCE 


FEATURES 


AMERICANA 


1976 BI-CENTENNIAL. 

recalling the birth of 

the men, women and great 

e July 4, 1776! Washington! 
ohn Paul Jones! Yorktown! Exciting 
nd patriotic features as the bi-centen- 
ial approaches, Write: Kenneth Mon- 
3471 Belvoir Blvd., Beachwood, 


BIRTHDAY QUIZ 


BIRTHDAY QUIZ—Happy little fea- 
ture with one million readers! See 
daily samples. Newsmakers Syndicate, 
2646 Hillpark, San Jose, Calif. 95124. 


COMIC STRIPS 


PROVEN ADVERTISER and 
CIRCULATION BUILDER 


Toadstool Town, a new, exciting, fresh 


and profitable cartoon educational fun 
series featuring projects, games, puz- 
zles and contests. Samples: Stan/Ray 
reative Productions Inc., 45 S. Main 
Street, Manville, New Jersey 08835. 


ANNOUNCEMENTS 
BUSINESS OPPORTUNITIES 


STARTING NEW WOMEN’S MONTH- 
LY, highest quality, geared to top 
competition in general-interest field. 
Revolutionary physical format, eye- 
eatching new reader services and fea- 
tures. National newsstand distribution 
guaranteed. Planning massive promo- 
tion and subscription campaigns. Seek 
several $10-to-25,000 investors for 
short-term return of 15%. Other ar- 
rangements possible. Chicago based. 
Box 303, Editor & Publisher. 


WEEKLY OFFSET newspaper, full 
camera ready equipment, 15 successful 
years. Publisher will either lease, ac- 
cept partner or sell outright, Profit 
sharing basis available. Reasonable 
terms. Box 457, Editor & Publisher. 


BUSINESS OPPORTUNITIES 
WANTED 


CAN PRODUCE 1 or 2 specialty pub- 
lications on our web fed offset at cost 
plus reasonable share in equity or simi- 
lar arrangement. (803) 546-8583. 


~ ee 


NEWSPAPER APPRAISERS 


APPRAISALS FOR ESTATE, TAX, 
partnership, loan and insurance pur- 
poses. Sensible fees. Brochure. M, R. 
Krehbiel, Box 88, Norton, Kans. 67654. 


NEWSPAPER BROKERS 


The DIAL Agency, 1503 Nazareth, 
Kalamazoo, Mich. 49001. Ph: 349-7422. 
“America’s No. 1 Newspaper Broker.” 


Negotiations for sales, purchasing, ap- 
Praising of newspapers our business. 
CLARENCE W. TABB & ASSO., 
6614 Rutgers Street 
Houston, Texas 77005 
Ph (718) 664-9414 
MEL HODELL, Newspaper Broker 
Corporate sales license. (714) 982-0424 
13888 N. Euclid, Upland, Calif. 91786 
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AVAILABLE 


HOME AND GARDEN 


ONLY photo 
600 words. 
66, Needham, 


powered 
Walter 
Mass. 


AMERICA’S 
garden weekly, 
Masson, Box 
02192. 


IDEAS 


IDEAS FOR EDITORS — Ti 
monthly ideas for features, tie-ins ¢ 
calendar of events. Perfect idea stimu- 
lator. Sample. 238 Royal Palm Way, 
Palm Beach, Fla, 33480. 


TV LOG 


WE CAN SUPPLY YOU with a week- 
ly TV Program Log complete with 
network storylines and movie high- 
lights. Only stations viewed in your 
area are included. Material is sent to 
you already typeset in camera-ready 
veloxes, set 12 pica measure and ar- 
|rives in your plant at your specified 
deadline. Our 10 years experience pro- 
ducing complete and accurate TV Logs 


‘speaks for itself. Samples and rates. 
'Box 940, Editor & Publisher. 


ANNOUNCEMENTS 
NEWSPAPER BROKERS 


CONFIDENTIAL NEGOTIATIONS 

for purchase and sale of 
NEWSPAPERS Weekly 
in Eastern states 

W. B. GRIMES & CO. 

National Press Building 


_ Washington, D.C. 20004 
(202) NAtional 8-1133 


Daily 


IT’S NOT THE DOWN PAYMENT 
that buys the newspaper—it’s the per- 
sonality and ability of the buyer. This 
is why we insist on personal contact 
selling. 

LEN FEIGHNER AGENCY 
Box 189, Mount Pleasant, Mich. 48858. 


JOSEPH A. SNYDER, BROKER 


Western, Mid-Western Newspapers 
2284 E. Romneya, Anaheim, Cal. 92806 


ROBERT N. BOLITHO, 
magazines; appraisals, consulting. 
Krehbiel-Bolitho Newspaper Service, 
Box 133, Emporia, Kans. (316) 342-5280, 


newspapers, 


SYD S. GOULD ASSOCIATES 


“the broker with instant buyers” 
SALES, SERVICES, MANAGEMENT 
134 S. Panama St., P.O. Box 7267 
Montgomery, Ala, (205) 262-2411 


BILL MATTHEW COMPANY 


Conducts professional, confidential ne- 
gotiations for sale and purchase of 
highest quality daily and weekly news- 
papers in the country. Before you con- 
sider sale or purchase of a property, 
you should eall (818) 446-0871 day- 
time; (813) 738-8058 nights; or write 
Box 3364 Clearwater Beach, Florida 
33515. No obligation, of course. 


NEWSPAPERS FOR SALE 


NORTH JERSEY offset weekly, gross 
$73,000, attractive offer. Owner retir- 
ing. Good potential. Box 287, Editor & 
Publisher. 


ANNOUNCEMENTS 
NEWSPAPERS FOR SALE 


AREA 3—Sparkling weekly, estab- 


lished 1888, average 10 pages standard, 
printed offset, includes job shop and 
letterpress web, Real estate available. 


Gross $57,000, $2,200 paid. Health 
He Rea sale. Box 931, Editor & Pub- 
isher. 


Rocky Mountain Newspapers 
BILL KING ASSOCIATES 
2025 Foothills Rd., Golden, Colo. 80401. 
(303) 279-6345 


ZONE 4: Weekly duo, $700M plus 
gross, county legal since 1800’s, latest 
offset, hi-income, hi-growth locale, 
could go daily, financial references. 
Box 1577, Editor & Publisher. 


~ 


NEWSPAPERS WANTED 


FLORIDA daily or weekly. Will pay 
cash, Versatile with terms of purchase. 
Box 325, Editor & Publisher. 


WE HAVE QUALIFIED BUYERS for 
dailies and large weeklies. Information 
strictly confidential. 
DIXIE NEWSPAPERS, INC. 
P.O. Box 490, Gadsden, Ala.—35902 
Ph: (205) 546-3356 


SMALL DAILY $250M gross up or 


- 


ANNOUNCEMENTS 
NEWSPAPERS WANTED 


EXPERIENCED PARTNERSHIP seek- 
ing sound weekly or shopper, Zones 
1, 8 or 9. Prospectus available. J. Brill, 
310% N Summit St., Indianapolis, 
Ind. 46201. 


WANTED 
Want to acquire Zone 2 publication. 
(215) LO 8-5085. 


WE HAVE SOLID BUYERS FOR 
TOP DAILIES AND WEEKLIES 
Newspaper Service Company, Inc. 

P.O. Dr. 12428, Panama City, Fla. 


WEEKLY. $75,000 to $150,000 annual 
gross. Prefer Zones 8, 4, 6, 8. 29% 
down, excellent credit. Will move to 
community and manage. 25 years news- 
paper experience, Write P.O. Box 1297, 
Lake City, Fla. 32055 or phone (904) 
752-3341 day or night. 


PERIODICAL SUBSCRIPTIONS 


FREELANCER’S NEWSLETTER: the 
semimonthly forum where publishers 
announce their needs for freelance 
help on editorial/graphics projects. An 
invaluable tool for writers, artists, 
editors, photographers, indexers and all 
who freelance in publishing. $16.00 
yearly. New Subscription Department, 


lar kly $100M ges 2,3,4,-| 250 , 9 >< 
5, or 6. Box 284, Editor & Publisher, | 10018.) St Oey 
000000 


Order 


Authorized by 
Classification 


Copy 


To Run: 


il 


al 000 


EDITOR & PUBLISHER 


CLASSIFIED ADVERTISING 


(1) Assign a box number and mail my replies daily — 
Weeks 


Please indicate exact classification in which ad is to appear. 
Mail to: EDITOR & PUBLISHER © 850 Third Ave. « New York, N. Y. 10022 


Blank 


State 


Till Forbidden 


for March 10, 1 


TING © 
ASE. Web letterpress equipment a 


ides 80-page newspaper press an 
olor presses capable of producing 
zomic supplements, comic books and 
nulti-color circulars. Related stereo- 
pipe and bindery machinery. Half of 
000 square feet could be converted 
‘rental income. Sprinklered through- 
out. Railroad siding, Adequate parking 
n premises. Located in Philadelphia 
- a near Interstate 95. Reply Box 
Editor & Publisher. 


PUBLICATIONS WANTED 


q WANTED 
SPECIALIZED PUBLISHING 

Z COMPANIES 

ublic communications company seeks 
reate a specialized publishing divi- 
. Will acquire for cash or stock 
acial-interest or trade magazines, 
lishers for professionals, or other 
ecialized publishers, Replies confi- 
Box 446, Editor & Publisher. 


4 
i REAL ESTATE 


IDEAL 5-ACRE RANCH. Lake Con- 
has, New Mexico. $8,475. No Down. 
> Interest. $29/mo. Vacation Para- 
Money Maker. Free Brochure. 
‘anchos: Box 2003MS, Alameda, Cali- 
fornia 94501. 


~ MACHINERY & SUPPLIES 
COMPOSING ROOM 


MPUGRAPHIC MODEL 4961 TL, 
factory reconditioned, installed, guar- 
anteed with complete training of your 
personnel. Save $2,000. For further in- 
‘ormation contact: Inland Newspaper 

chinery Corporation, 1720 Cherry 
a8) Kansas City, Missouri 64108 
816) 221-9060. 


5 ALL MODELS 

_ Linotypes—Intertypes—Ludlows 
RINTCRAFT REPRESENTATIVES 
86 Church Street, N.Y., N.Y. 10007 


CLASSIFIED 


Advertising Rates 
“POSITIONS WANTED" 
{Payable with order) 


$1.10 per line, per issue 
$1.20 per line, per issue 
$1.30 per line, per issue 
yee $1.40 per line. 


Count 5 average words per line 
or 38 characters and/or spaces 
3 lines minimum (No abbreviations) 
Add 50c per insertion for box service and 
count as an additional line in vour copy. 
Air-mail service on box numbers also 
, available at $1.00 extra. 
*"*"ALL OTHER CLASSIFICATIONS” 


{Remittance should accompany clas- 
} ' sified copy when submitted unless 
credit has been established.) 


mettre 


— «Aeweeks 2.2... $1.60 per line, per issue 

 *B-weeks 2.2.2... $1.70 per line, per issue 
2-weeks ........ $1.80 per line, per issue 
week)... $1.90 per line. 


Count 5 average words per line 

or 38 characters and/or spaces 

3. lines minimum (No abbreviations) 
Add 50c per insertion for box service and 
count as an additional line in your copy. 

_ Air-mail service on box numbers also 

’ available at $1.00 extra. 

PLEASE INDICATE EXACT CLASSI- 

FICATION IN WHICH AD IS TO 

APPEAR. 

= DISPLAY—CLASSIFIED 

‘The use of horders, boldface type, cuts 

or other decorations, changes your classi- 

fied ad to display. The rate for display- 

classified is $3.45 per agate line—$48.30 

_ per column inch minimum space. 


ss WEEKLY CLOSING TIME 
4:30 BM New York Time 


| they are received, are valid for 1-year. 


‘ditor & Publisher 
oe eae N.Y. N.Y. 10022 


ANT FOR SALE or| 


LIQUIDATION OF 

COMPOSING ROOM 
OF THE SOMERSET 
DAILY AMERICAN 


Somerset, Pa. 


1 Model 33 No. 60215 Rangemaster, 4 
mold disk, 4/90 chan, mags., Star F 
Quadder, Mohr Saw, elec. Pot, Mar- 
gach double mold feeder, Mold blower 


Model 31 Linotype No. 53400, Hi- 
Speed TTS, Mat Detector, Gas Ken- 
dell feeder, 3 mags., 4 mold disk and 
mold blower 

Comet No. 2164, 4 mold disk, 2 
mags., electric pot, Hi-Speed TTS, 
Mat Detector, Mold Blower, Margach 
double mold feeder 


a 


ro 


1 Comet No. 2761, 4 mold disk, 2 
mags., elec. pot, Hi-Speed TTS, Mat 
Detector, Blower, Margach double 
feeder 


Model 30 No. 61803, 6 mold disk, 4/90, 
4/34 aux., Hydra. 

Model 35 Rangemaster No. 
F Quadder, 
Margach feeder 
blower 

1 Reid Mag. Rack—24 lower splits, 8 
lower splits (14-72 channel). 1 lower 
split %4 

Large Assortment of Linotype Parts 

40 fonts—Ludlow Mats 

1 Electric Elrod, Mod, K, 11 molds, 
No. 4765, w/feeding device and well 
cleaner 

1 18” Schaefer Waxer 

1 Gas Elrod Mod. F. 10 molds 2, feed- 
ing device, No. F2940G, well cleaner, 
spare parts 

1 Mold Pot w/10 molds 

1 Nolan Remelter w/8 double sided w/e 
ingots, gas fired 

1 Vanderecook Page (325) 
pp 

Wesel Heavy Duty Galley Proof Press 

Approx. 15 tons comb. metal 

1 Hamilton Power Storage Bin 

Single Column Hamilton Galley Cabi- 

net, 100 cap. w/galleys 

Double Column Hamilton Galley Cab- 

inets, 180 cap., w/galleys 

1 25 Cap, 12 x 18 Galley Cabinet w/ 
galleys 

2 Hamilton 6’ Steel Imp. surfaces on 

steel storage cabinets 

Hamilton 12’ Steel Imp. 

steel storage cabinets 

a een Ad Banks w/mat storage 
ins 

9 Steel Turtles 2/4” single wheels 

1 Raising & Low. Turtle with 3” single 


56850, Star 
6 mold disk, electrie pot, 
(double), Mohr Saw, 


self-inlarge 


= 


J 


surface on 


wheels 
1 Hammond Glider Saw No. 267 
1 Morrison Slug Stripper 
1 Hammond Glider Saw G-3 No. 1379 
1 Hammond Slug Storage Cabinet 
1 ema Thin Type Model TG No. 


1 Rouse Vert. Miter (Pedestal) 
1 Hammond Mercury Saw 


1 SY. Typecaster No. 9537, electric 
po 


1 Ludlow Left Angle Reg. Cabinet 


1 Ludlow Right Angle Universal Cabi- 
net 


Ludlow Sticks 
1 Ludlow Super Surfacer (burnisher) 
Chases—Assortment of 23-9/16 steel 


and aluminum chases for standard 
and Tabloid 


Salesman on the Premises 


March 15, 16 & 17 
UNIVERSAL PRINTING 
BQUIPMENT..CO. 
ae es N.J. 07071 


COMPOSING ROOM 


FOR SALE—PHOTON 560. Two dise 
with duplicates, twelve size 8, 10, 
12, 14, 18, 24, 30, 36, 48, 60, 72. Can 
be seen in operation now. 


CONTACT: 


John Brooks 
Newark Advocate 
25 West Main St. 

Newark, Ohio 43055 
Ph. (614) 345-4053 


GUARANTEED like new IBM com- 
poser with 8 fonts. $5000 new—now 
$3500. Perfect for back-up or small 
shop. Citizen News, DeKalb, Ill. 60115. 


cut off, 58” web width. Tension lockupe 
Cline RTP. Complete with rollers, good 
condition. 
Contact: B. G. Burke, 


Diego, Calif. 92101. 


BALLOON FORMERS and color hump 
removed from 1936 Scott Roller Bear- 
Interested — 


ing Press—double width. 
parties contact us. Universal Printing 
Equipment, Ine., Lyndhurst, 
07071. (201) 438-8744. 


COMPUGRAPHIC MODEL 2961 TL, 
for sale, immediate delivery, less than 
6 months old, complete with extra 
reader and TTS tape perforator, in- 
stalled and guaranteed. For further in- 
formation contact: Inland Newspaper 
Machinery Corporation, 1720 Cherry 
Street, Kansas City, Missouri 64108 
(816) 221-9060. 


GOING COLD TYPE? 


Four Linofilm Super Quicks with Op- 
tion cabinets and over 100 grids and 
width plugs. 2 Linofilm Quick Key- 
boards. 4 Magazine mixing models 
with counting plugs. 2 Justape com- 
puters, processor, waxer. $60,000.00. 
Contact J. Brooks, News-Journal Corp. 
aie St., Daytona Beach, Fla. 


LINOFILM KE-18 high speed photo 
unit with 2 Lino-mix keyboards. Ben, 
1029 W. Washington Blvd., Los An- 
geles, Calif. 90015. (213) 748-4616. 


JUSTOWRITERS—Large selection of 
excellent trade-ins, for rent-lease, or 
for sale easy terms. NAPSCO, Berlin, 
Wisc., and 18 W 22 N.Y.C. 10010 


JUSTOWRITERS — COMPUGRAPHIC 
All models. Service provided by manu- 


facturer. FHN _ Business’ Products, 
Church Rd., Mt. Laurel, N. J. 08057 
(609) 235-7614, 

ENGRAVING 


ENGRAVING PLANT—Complete small 
plant with M-32 etcher, used 1 year. 
Al Sharpe, The Robesonian, Lumber- 
ton, N. C. 28358. 


MATERIAL FOR SALE 


PRESS IDENTIFICATION FOLIO. 
Double-window leatherette display bind- 
er with high-visibility, mumber  con- 
trolled, press and personal ID ecards. 
$3.95. Creative Graphics, Dept. 8, P.O. 
Box-E, Fanwood, N, J. 


SAVE MONEY on Headliner paper and 
litho films. Order from Natl. Publish- 
ers’ Supply (NAPSCO), Berlin, Wisc., 
and 18 W. 22 St., N.Y., N.Y. 10010. 


MISCELLANEOUS 


FOR SALE: Cutler-Hammer conveyor, 


80’, one 90 degree turn, four 45 degree 
turns, 30” frame to frame; 2 Hytrol 
mechanized inserting tables, 10’ long, 


56” wide (extensions and table). Make 
us an offer. Duane F. Sodeman, Jour- 
nal, 8 Dearborn Square, Kankakee, 
Ill, 60901. (815) 938-7711. 


COMPLETE CONVERSION to Photo 
Composition and Letterflex leaves sur- 
plus Composing Room, Engraving and 
Stereotype (23;%” cut off) equipment 
available about March 1, 1973. Cur- 


rently operating. Prices negotiable. 
Contact: L. Larson, Purchasing 
Officer, The Washington Star-News, 


S. E., Wash- 
484-4760. 


2nd and Virginia Ave., 
ington, D. C. 20003. (202) 


PERFORATOR TAPE 


NOW STATIC-FREE perf tapes at our 
same prices—lowest in U.S.A. All 
colors. Top quality. 
Call or write: 
PORTAGE (216) 929-4455 
Box 5500, Akron, Ohio 44313 


4 UNITS FAIRCHILD COLOR KING 


and a 5 unit press with GOSS roll 
stands and former. Phone (213) 748- 
4616. Ben, 1029 W. Washington Blvd., 
Los Angeles, Calif. 90015. 


48-PAGE HANTSCHO WEB OFFSET 


PRESS. This 4-plate-wide press con- 


sists of 3 units with Wood reels, ten- 
sions and pasters; 2234” cutoff; Scott 
folder—single delivery 3:2 frames for 
double; 3 Wood pasters; Cooksey web 
detectors ; PIV controlled ink drive and 
infeeds; two 130 hp CH drive motors 
(ample to drive 5 units). New units 
can be added. Now located Middletown, 
New York. Opportunity to save close 
to % million dollars. Available now. 
INLAND NEWSPAPER MACHINERY 


CORP., 1720 Cherry St., Kansas City, 
Mo. 64108. Ph: (816) 221-9060. Telex 
4-2362. 


GOSS SUBURBAN 3, 4, 5 and 9 
unit presses, 


GOSS METRO, 2 standard black 
and three 4-color units. Web width 
66”. 

GOSS URBANITE units, 
COTTRELL V-700 with dryer, new 
1969. 

COTTRELL 6 unit V-22, 1964. 
COTTRELL 5 unit V-15, excellent 
condition. 


FAIRCHILD COLOR KING, new 
1969, 4 units with imprinter, heavy 
duty jaw folder. Like-new. 


URBANITE QUARTER FOLDER 
—Will guarantee, like new, Also 
COLE Model 106 quarter double 
parallel folder with cross  per- 
forator, new in 1966. 


4 UNIT MERGENTHALER PACER 
6 years old, Priced reasonably. 


PEGA ing: 


401 N. Leavitt Street, 
Chicago, Illinois 60612 
Phone: (312) 738-1200 


GOSS MARK I HEADLINER PRESS. 
Consists of 12 units, two double 2:1 
folders, balloon formers, five half 
decks super-imposed; 233,” cutoff; 90° 
stagger; compression lockup; 60” web 
width; Colortrol inking system and AC 
unit type drive. This press offers ex- 
cellent color flexibility. Available now 
at bargain price. Will split or sell 
individual units. INLAND NEWSPA- 
PER MACHINERY CORP., 1720 Cher- 
ry Street, Kansas City, Missouri 64108. 
Tel. (816) 221-9060, Telex: 4-2362. 


WANTED TO BUY 


GOSS DUPLEX Model E or Cox-O- 
Type. Max Chauvet, 10885 S.W. 98 St., 
Miami, Fla. 33156, (305) 274-9319, 


ROLLER CONVEYOR—Approximately 
22’ straicht run for mailroom. Robert 
Mayer, The Daily Intelligencer, Doyles- 
town, Pa. 18901. 


IF YOU HAVE 1 Compuwriter and re- 
pair kit, and 1 phototype and acces- 
sories, used and now in operation, and 
are interested in selling, call (809) 
774-1041. 


PHOTON 582 with 10” magazine and 
Copley Transporter. Raymond Pilewski, 
The Bulletin, Philadelphia, Pa, 19101. 
(215) 662-7450. 
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ONE GOSS HEADLINER UNIT. 20% 


Available about November. 
Union-Tribune 
Publishing Co., 840 Third Avenue, San 


N.J. 


NEWSPAPER SERVICES 
ADVERTISING DISPATCH 


DISPATCH PROBLEMS? HANsystem 


has been solving them for years. 3444 
Country Club Dr., Medina, OH. 44256. 


CIRCULATION SYSTEMS 


MIDWEST CIRCULATION SYSTEMS 


Let us help you solve your Circulation 
problems. 1. Little Merchant 2. Option- 
al Pay 3. Free Distribution 4. Mail 
Conversion—Any and all phases of cir- 
culation, We have the know how with 


-practical applications. Write today and 


we will send a representative to discuss 
your problem at no charge to you. Box 
387, Editor & Publisher. 


PRESS ENGINEERS 


Newspaper Press Installations 
MOVING—REPAIRING—TRUCKING 
Expert Service—World Wide 
SKIDMORE AND MASON, INC. 
1 Sherman Avenue 
Jersey City, N.J.—07307 
(201). 659-6888 


INSTALLATIONS & MOVING 


Special equipment, designed or built. 
Equipment available for sale. 


Paul F. Bird 
P.O. Box 1027 
Sanford, Fla. 32771 
(305) 668-5034 


PRESS TIME AVAILABLE 


_ PRESS TIME AVAILABLE on_Goss 


Community Wednesdays and Thurs- 
days, capable of printing 24 page 
standard or 48 page tabs. Contact Ron 
Moissinac, (201) 349-9090, Reporter 
Newspapers, Toms River, N.J. 08753. 


-PRESS-TIME AVAILABLE — Offset 
Press capable of printing 24 standard 
or 48 tabloid pages. Contact Bob 
Schultz (201) 647-1180. Recorder Pub- 
lishing Co., Stirling, N. J. 07980. 


STORY IDEAS 


EXCLUSIVE 


award-winning ideas 
from Newsfeatures Associates ..- 
Feature, Investigative, Editorial, Bus- 


iness ... proven’6 years... 2 pages, 
twice monthly . . . $2.25 mo. til/forbid 
1312 Beverly, St. Louis, Mo. 


63122. 


Wanted... 


ADMINISTRATIVE 


ol bs iar. ae 
va niches rae 


"HELP WANTED 
ACADEMIC 


NEED SOMEONE with broadcast and 
newspaper experience to teach J-courses 
and manage FM station. MA minimum. 
Write: Dr. W. Bunge, Department of 
Journalism, University of Wisconsin, 
River Falls, Wisc. 54022. 


WILLIAM PATERSON COLLEGE 
seeks, September 1973, Assistant Pro- 
fessor to teach courses in Mass Com- 
munications and Journalism, emphasis 
on writing for print media. PhD in 
communiecations/journalism or, as an 
alternative, solid experience in print 
journalism. Write to: Dr. Theodore C. 
Miller, Associate Dean, William Pater- 
son College, Wayne, New Jersey 07470. 
An equal opportunity employer. 


ADMINISTRATIVE 


LOOKING FOR HELP? 


Progress in the communications indus- 
try depends on people. 


If your present staff achieves all of 
your corporate goals, congratulations! 


But if your staff could be improved, or 
your corporate goals could be even 
higher with more qualified people—then 
we should talk. 


RON CURTIS & COMPANY 
O’Hare Plaza, 5725 East River Road 
Chicago, Illinois 60631 

(312) 693-6171 


We are an executive search firm serv- 
ing the communications industry. We 
reduce costs and improve net earnings 
by finding executives who are qualified 
to help you manage more effectively. 


Write... or call 


CARL YOUNG 
Vice President, Newspaper Division 


BECOME OUR FIRST General Man- 
ager. We're an upper Midwest recre- 
ation publication that has outgrown 
our present organizational structure. 
We need a general manager who is a 
good organizer, strong on the advertis- 
ing side. Our group is well known and 
respected. Reply Box 403, Editor & 
Publisher. 


BE YOUR OWN BOSS! 
$10,000 Down 


Looking for responsible advertising 
pro’s and editors who are capable of 
managing and becoming one of our as- 
sociate publishers. Associate publishers 
are responsible for a circulation area of 
from 40 to 80,000. New Sunday publi- 
eation starting Chicago. Write Box 
430, Editor & Publisher. 


READY TO MOVE UP? Opportunity 
for individual to assume Editorship and 
supervision of weekly caught in Florida 
development boom of Port La Belle. 
Production in central plant. Prefer 
weekly oriented with advertising experi- 
ence. Resume including salary expected 
in first letter, S. H. Stalls, Box 1236, 
Clewiston, Fla. 33440, (813) 983-9148. 


EMPLOYEE RELATIONS MANAGER 


Immediate opening, appropriate formal education in 
personnel desirable. Must be able to organize and 


administer employee relations department. 


Depart- 


mental involvements include labor relations, wage and 
salary plan, payroll, employee benefits, group medical 
and. life insurance plans, house organ, employment 
applications and interviews, safety, etc. 


Strong organizer and administrator needed with man- 
- agement experience in the employee relations field. 


All replies confidential. 


Contact: 


Richard D. Blum 

The Dallas Morning News 
Dallas, Texas 75222 
(214) 747-4611 


HELP WANTED 
ADMINISTRATIVE 


In Washington, 
An Opportunity- 


Wanted: General Manager 
of publishing firm special- 
izing in public affairs re- 
ports, paperbacks and hard 
cover books. Relatively 
small with excellent record 
of growth in recent years. 
Now ready to take off with 
great sales expansion un- 
der direction of right G-M. 
Washington based _institu- 
tion, long-established with 
large variety of categories 
of sales including educa- 
tion field and libraries. 


Ideal opportunity for per- 
son who feels boxed in at 
second or lower echelon in 
publishing company, or 
news organization, 


First two essentials: must 
have genuine interest in 
public affairs; a born cre- 
ative salesman with talent 
to stimulate others. 


No objection if you send 


full vitae through third 
party for initial contact. 
All inquiries kept in -strict- 
est confidence. Box 400, 
Editor & Publisher. 


CIRCULATION 


WE ARE LOOKING for an aggressive 
home delivery supervisor familiar with 
Little Merchant Plan. Good opportunity 
for right person to move up, We are a 
progressive weekly group in north Jer- 
sey. Start at $8,000 per year plus car 
allowance and incentive bonus. All 
benefits. Write in confidence to Box 
394, Editor & Publisher. 


CIRCULATION MANAGER 


Is sales and service your forte? This 
Midwest 22,000 circulation daily is 
seeking a sales oriented manager. Must 
have experience necessary to success- 
fully train and motivate a _ district 
managed little merchant carrier system 
to realize the growth potential of a 
rapid growing area. Excellent income 
and benefits. Send complete resume {0 
Box 440, Editor & Publisher. 


CIRCULATION DIRECTOR for me- 
dium sized daily and Sunday in Zone 2. 
Experience in Little Merchant plan and 
strong on Sunday important. Promo- 
tional background helpful. Tell us why 
you qualify and include salary require- 
ments to Box 873, Editor & Publisher. 


EXCELLENT OPPORTUNITY for an 
experienced boy crew manager to or- 
ganize and develop a boy crew opera- 
tion for a major metropolitan news- 
paper. Must be able to recruit, train 
and supervise crew chiefs and boys. 
Straight product selling, no gimmicks, 
give aways or reduced prices. Write 
giving complete resume and salary re- 
rhage to Box 3870, Editor & Pub- 
isher. 


| Award 


‘|If you’d like to come and grow with 


CIRCULATION _ 


EXPERIENCED CIRCULATOR — 
winning growing Colorado 
newspaper has opening soon for able, 
aggressive individual skilled in circula- 
tion sales. Challenge and excellent o : 
portunity. Send qualifications in con- 
fidence to Box 456, Editor & Publisher. 


— 
CLASSIFIED ADVERTISING 


CLASSIFIED ADVERTISING Mana- 
ger for large Chicagoland Newspaper 
organization. Must have local paper 
experience. The salary is excellent, 
many company benefits with lots of re- 
sponsibility. Fine opportunity for right 
person with good references. Send re- 
sume to: Box 353, Editor & Publisher. 


MANAGER WANTED f 


Aggressive classified manager wanted 
for award winning Chicago area subur- 
ban daily newspaper, in rapidly ex- 
panding market. Must be promotion 
oriented, good at detail and ready to 
take charge! Send resume and salary 
expectations to Box 295, Editor & 
Publisher. | 


CLASSIFIED SALESMAN for a 33,000 
morning, evening and Sunday daily, 
selling and servicing automotive, real 
estate and mobile home accounts. Plenty 
of growth potential for an aggressive 
sales person. Send complete resume, in- 
cluding income requirements, to Edwin 
Martin, Classified Manager, the Long- 
view News Company, Longview, Texas 
75601. 


PHONE ROOM SUPERVISOR 


To fill spot created by retirement on 
major daily paper in Zone 2. Must have 
successful experience in all phases of 
phone room operation. Will consider 
person with experience on smaller pa- 
per or assistant who is ready to move 


up. Salary commensurate with proven 
ability. Send complete details to Box 
402, Editor & Publisher. 


COMPOSING ROOM 


6-DAY PM OFFSET Connecticut daily 
needs top filight composing room fore- 
man with heavy experience in modern 
photo comp equipment, This is a grow- 
ing organization with unusual oppor- 
tunity for the right person. Write with 
complete details to Box 397, Editor & 
Publisher. 


DISPLAY ADVERTISING 


AD MANAGER for progressive Area 8 
daily. Youth no drawback for bright 
organizer who can help us grow and, 
in turn, grow with our newspaper 
group. Salary $13,000 range. Outdoors- 
man’s paradise among our fringe bene- 
fits. Box 867, Editor & Publisher. 


DISPLAY ADVERTISING SALES 


Want a challenge and a job? You can 
have both if you have 
—successful ad sales experience 
—go-get-um drive 
—enthusiasm 
—an out-going interest in people 
—determination to succeed. 
We are a 6-afternoon offset paper with 
18,000+ circulation in a friendly city 
of 35,000 people. Our area is experi- 
encing unusually rapid growth. 
Salary and bonus commensurate with 
ability, plus excellent fringe benefits. 


one of the Southeast’s most progressive 
newspapers, please contact Tony Man- 
uel or Roger Sovde, Evening Herald, 
P.O. Box 11707, Rock Hill, S.C. 29780. 
Phone (803) 327-7161. 


ADVERTISING ARTIST to spearhead 
creative services department in Zone 5 
Strong on design and layout. 
Proven ability to develop ideas into 
space selling campaigns. Send resume 
and samples to Box 380, Editor & 
Publisher. ? 


RETAIL DISPLAY SALESMAN, ener- 
getic and aggressive for 5-day f 
offset paper. Experienced in layout and 
sales. Good starting salary, bonuses, 
pension plan and fringes, Send back 
ground and references. Daily Journal, 
Devils ‘Lake, N, Deer, tei oe 


; Se i anaes energetic 
man who wants to make money and 
| willing to work for it. Florida. If 
yu are a member of this vanishing 
d, send resume to P.O. Box 245, 
yrange Park, Fla. 32073. Others 
sh iouldn’t waste their time or ours. 


READY TO MOVE UP? 


e’s your opportunity to be consid- 
for management positions with 
ding newspapers in every state. 
\ nd, on a completely confidential ba- 
is! As management consultants spe- 
alizing in executive search, our pol- 
is to accept resumes with the un- 
erstanding that we do not attempt 
find jobs for individuals, but rather, 
etain these resumes to match your 
ualifications with client requirements. 
© contact will be made with present 
> past employers without your per- 
mission. To be considered for openings 
nm the $18,000 to $75,000 range, send 
esume stating position desired, salary 
ence fo and geographical prefer- 


nee to 
CARL YOUNG, 
. RON CURTIS & COMPANY, 


O’HARE PLAZA, 
4 5725 HAST RIVER ROAD, 
-__ CHICAGO, ILLINOIS 60631. 
No fee and all replies acknowledged. 


; 


COME WEST, young man, to good liv- 
ng and opportunity. Suburban weekly, 
14,000 paid, needs ad manager experi- 
ced in sales presentation, leadership 
and administration to develop our po- 
tons. Pay commensurate to qualifica- 


ons. Send resume for full details, Box 
0, Editor & Publisher. 


WORKING RETAIL AD MANAGER 
for 15,000+ offset daily in modern new 
plant. Minimum of 3 years experience 
. retail advertising, sales and promo- 
on. Excellent salary, bonus and fringe 
benefits. Beautiful recreational area 
with above average school _ system. 
Healthy economic climate. Call Mr. 
Burton, (614) 373-2121, 


aily in E&P Area 8 inviting 
applications for working 


_ ADVERTISING MANAGER 


4 (or she) must have appreciation of 
anagement procedures and implement 
company policies. Ours is a young, 
eager staff champing at the bit for 
leadership, Tell all in resume, includ- 
ing 3 references (we will not contact 
nyone without permission). Start $11,- 
00 plus bonuses. Box 436, Editor & 
-ublisher. 


ADVERTISING SALESMAN WANT- 
: Prestige weekly wants experienced 

alesman in suburban New York area; 

200 plus commission; write experi- 
ee and references to Box 458, Editor 
Publisher. 


NEEDED: A hard driving, hungry, 
competitive salesman who knows he 
ean sell schedules to national adver- 
tisers in the farm field. Opportunity 
to grow. Send resume to Big Farmer, 
Frankfort, Ill, 60423. 
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EDITORIAL 


aie WRITER for daily newspaper 
the East’s number 1 farming area. 
You’ll be writing hard news and fea- 
res about the most diversified and 


= one” dag and explain hog prices 
e next. Write promptly to Box 406, 
Mlitor & Publisher. 


Spell COPY EDITOR/MAKEUP 


: ialist to supervise night staff on 
‘est Coast metropolitan morning daily. 
rall responsibility for: selecting 
stories, editing all copy, writing head- 
lines, selecting pirtures, makeup of all 
pages. Must have sound news judg- 
nt, be critical and constructive in 
ing and have a flair for imaginative 
out. ssp om years experience on a 
_ newspaper, plus broad sports 
, desirable. Resume and tear- 
888, yes & Publisher. | 


_____ EDITORIAL 


CONSERVATIVE metropolitan daily in 


Midwest seeks all-around editorial writ- 
er with specialization in national af- 
fairs. Familiarity with the Washington 
scene, especially Congress, as important 
as previous newspaper experience, Solid 
background in history and politics also 
useful. Job also involves opportunities 
in copy editing and page makeup, Box 
383, Editor & Publisher. 


ARTICLES EDITOR 


We are looking for an ex-movie maga- 
zine editor or freelancer who specializes 
in Hollywood and celebrity material. 
Must have American and European 
contacts plus reporter’s experience in 
tracking down details and photos for 
factual, hard-hitting stories and fea- 
tures. Please send resume to Box 444, 
Editor & Publisher. Replies will be kept 
confidential. 


MANAGING EDITOR 


Zone 2, 6-day paper, run news opera- 
tion, no editorial writing. Salary ne- 
gotiable. Box 347, Editor & Publisher. 


THE MIAMI NEWS is looking for the 
right person for what we believe should 
be one of the most exciting newspaper 
jobs in the country. We need an EN- 
VIRONMENTAL AFFAIRS writer to 
tell the dramatic story of the efforts to 
save one of the nation’s most coveted 
environments. We want a person thor- 
oughly backgrounded in the natural 
sciences, but who also knows how to 
write in terms laymen can understand 
and enjoy. We want concern, but we 
do not want an ecology freak. If you 
think you qualify, send a resume to 


James R. Whelan, Managing Editor, 
The Miami News, P.O. Box 615, 
Miami, Fla. 33152. 


VERSATILE RIM MAN OR WOMAN 
needed for night work. We seek accu- 
rate copy edtior with good story sense, 


ability in layout, who can also turn 
so-so copy into good readable news 
stories. Apply to Robert E. Rhodes, 
Executive Editor, The Home News, 
ee Box 551, New Brunswick, N.J. 
} 


SUNDAY, EVERY 
SUNDAY 


Are you an editor with a flair for 
sharp copy editing, selection and play 
of good photographs and imaginative 
layout? Are you a self-starter, * with 
sound judgment and the ability to 
work well with both peers and subordi- 
nates ? 


We've got an up and coming medium- 
sized Sunday newspaper that’s just 
aching for a confident ‘‘No, 1’ editor 
to come along and help our editors 
“put it all together’. Send complete 
resume to Box 407, Editor & Publisher. 


INVESTIGATIVE REPORTER — Will 
handle major general assignment stor- 
ies and concentrate on _ investigative 
work, Absolute minimum 2 years pro- 
fessional experience required. Send 
resume and clips of your 3 best stories 
to Edward D. Casey, Evening Capital, 
Annapolis, Md. 21401. 


FAST GROWING central Florida 
weekly needs energetic deskman/re- 
porter. John Dixon (305) 668-4456. 


STRINGERS needed for national li- 
brary news magazine to provide news 
of library events in U.S. and Canada. 

pay. Send background, writing 
sample to Box 52, Editor & & Publisher. 


STATE EDITOR—Take charge of staff 
of 10 full time reporters and desk men 
plus correspondents, produce daily sec- 
tion of news, features and photos from 
4 counties for a newspaper which 
really cares about good reading and 
bright layout. Should have 8 to 5 
years experience, including some edit- 
ing and makeup. Excellent salary be- 
cause the state desk is the most im- 


portant single factor in the growth of 


this newspaper. Lake Erie location. 
Write with samples to John Hammack, 
Managing Editor, Sandusky Register, 
Sandusky, Ohio 44870. 


EDITORIAL 
MAJOR WEEKLY has_ immediate 
opening for recent J-grad as reporter. 
Knowledge of layout helpful. Northern 
Maine location. Opportunity for rapid 
advancement. Send resume, recent photo 
and salary requirements to Publisher, 


St. John Valley Times, Drawer F, 
Madawaska, Maine 04756. 


NEWS EDITOR needed for fast grow- 
ing small Missouri daily in rural area. 
Must be able to handle all news and 
features plus have some knowledge of 
camera. Good fringe benefits and fu- 
ture. Send full resume to Lamar Pub- 
lishing Co., Box 458, Lamar, Mo. 64759. 


WOMEN’S PAGES: We’re looking for 
a strong writer who can add sparkle 
and substance to our women’s news. 
Emphasis on what women do and think. 
Small staff (2) promises variety and 
chance to assist women’s editor with 
ideas, planning and laying-out pages. 
Morning newspaper in Area 2. Send 
samples of best stories with full 
resume to Box 408, Editor & Publisher. 


SUNDAY 
NEWS EDITOR 


Develop original story ideas for Sunday 
edition of a growing 40,000 Midwest 
daily. Prefer experience in reporting, 
copy editing, slot, some supervision. 
Send resume to George B. Irish. Lind- 
say-Schaub Newspapers, P.O. Box 789, 
Decatur, Ill. 62525, 


TOP EDITOR for metro daily in Zone 
9. Position demands person of power, 
ability and stature. Must be capable of 
building or revamping staff and will 
handle entire Editorial responsibility. 
Send resume and salary requirements 
to Box 304, Editor & Publisher. 


EDITORIAL WRITER 


One of the nation’s most respected 
dailies seeking accomplished writer, 
preferably with strong background in 
economics, law, and the operation of 
Federal government, East Coast. Posi- 
tion offers opportunity for signed com- 
mentary as well as editorials. Send 
biographical resume and several ex- 
amples of written work to Box 371, 
Editor & Publisher. 


YOUNG but seasoned editor needed for 
existing tri-weekly, anti-poverty news- 
paper in unusually attractive, diversi- 
fied Midwestern area in Zone 5, This 
is advocacy journalism, and the cause 
is helping the poor help themselves. 
Applicants should be prepared to mo- 
bilize and train correspondents, handle 
desk and layout work and write in- 
vestigative, depth and commentary 
pieces. A real challenge with unheard- 
of editorial freedom. Grant guarantees 
at least one year’s employment. Send 
resume and samples in confidence to: 
Frank C. Greco, Box 588, Columbus, 
Indiana 47201. 


REPORTER 


Due to staff expansion, we need cap- 
able person with at least 1 year ex- 


perience for general assignment re- 
porter position, Send resume to Per- 
sonnel Director, The Herald Mail, 


Hagerstown, Md. 21740. 


TABLOID EDITOR to convert tabloid 
size paper into tabloid content. Five 
days including Sunday. Sun Reporter, 
P.O. Box 420, Miami Beach, Fla. 
33139. (305) 532-4531. 


OHIO. 50,000 circulation daily seeks 
copy editor for central desk, Editing, 
headlines, layout. Good pay; advance- 
ment opportunities. Box 425, Editor & 
Publisher. 


EDITOR—Experienced, for well estab- 
lished, progressive weekly in New Jer- 
sey. Good writing skills and knowledge 
of photography and layout desirable. 
Box 421, Editor & Publisher. 


COPYREADER—FLORIDA. Major AM 
daily has opening for copyreader on a 
rim handling tel, local and state, East 
Coast. Box 419, Editor & Publisher. 


EDITORIAL 


WE NEED ONE MORE REPORTER 
with that special 


. .. a “pro” who can tackle the 
difficult assignments that earn respect 
for the writer and the newspaper. This 
job is worth checking. 40,000 AM, Area 
2. Box 404, Editor & Publisher. 


COMBINATION news and advertising 
sales, New Hampshire weekly. Send re- 


sume and salary to Box 431, Editor & 


Publisher, 


SPORTS WRITER 


Self-starting writer for enterprising 
35,000 Zone 3 daily where quality work 
is recognized and appreciated, Should 
have 1-3 years editorial and layout ex- 
perience with comparable or smaller 


daily, and desire and capabilities to be-— 


come sports editor. Send resume, letter, 
samples and salary requirements 
Box 422, Editor & Publisher. 


VIGOROUS, ASTUTE editor with in- 
ternational news experience and ability 
to handle copy from and destined for 
worldwide readership. Excellent poten- 
BS in Zone 5. Box 429, Editor & Pub- 
isher. 


WANTED: CONSERVATIVE but non- 


doctrinaire Florida coastal daily seeks 
writer who can produce salty, well- 
written editorials that reach a definite 
conclusion, Send full resume and recent 
clips to Box 434, Editor & Publisher. 


FASHION EDITOR—Must be expert, 
with top news writing and photographie 
experience. Able to produce daily and 
Sunday layouts and occasional deadline 
coverage. A leader in spotting trends. 
Market knowledge essential. Send full 
resume and samples of work to David 
Rimmel, Assistant Executive Editor, 
Dee Plain Dealer, Cleveland, Ohio 
44114, 


REBUILDING 
DEPARTMENT 


MANAGING EDITOR—Must be com- 
munity _ oriented, responsible staff 
trainer, experienced in copy editing 
and slot work (Zone 5). 

2 REPORTERS—To qualify we need 
energetic, self-motivated and creative 
writers desiring to be part of a news 
rebuilding team, Present guild strike 
situation exists. 


Write full resume to Box 4438, Editor 


& Publisher. 


SPORTS WRITER for 27,000 daily in 
Zone 2. Prefer experience, Will con- 
sider beginner with basic writing abil- 
ity and interest in local sports. At- 
tractive community near resort area. 
Resume, samples and salary require- 
ments to Box 445, Editor & Publisher. 


NORTH CAROLINA afternoon daily, — 


11,000 circulation, needs editor for 
overall working management of news, 
editorial departments. Is there a tal- 
ented, capable, livewire Tarheel out 
there who wants to return home? Call 
W. E. Horner, Jr., The Sanford Her- 
ald, (919) 175-3444, 


SELF STARTER capable of writing 
about a changing society, lifestyle and 
people doing interesting things. For an 
evolving feature section that is a key 
part of a progressive newspaper. Pay 
is good if you are. Zone 5, Box 414, 
Editor & Publisher. 


CITY EDITOR—7-day, 29,000 Zone 3 
offset daily seeks person strong in copy 
editing. and staff leadership with desire 
to work with electronic editing in 
52,000 city. Resume to Box 418, Editor 
& Publisher. 


FREE PLACEMENT SERVICE 
Daily Newspapers 


Send us your resumé: we will duplicate 

and refer it on current job openings. 

Full range of editorial, advertising, 

circulation and back shop jobs usually 

available. 

New England Daily Newspaper Assn. 
340 Main St., Room 527 
Worcester, Mass. 01608 


1 ability to produce 
erorige people talk about and remem- — 


to. 


HELP WANTED 
EDITORIAL 


————— 


OPENINGS IN PENNSYLVANIA, All 


_ brary 


types. Write Pennsylvania Newspaper 
Publishers’ Association, 2717 North 
Front St., Harrisburg, Pa. 17110. 


LIBRARIANS 


LIBRARIAN to have charge of library 
in newspaper with 115,000 combined 
circulation, Zone 38 location. Require 
newspaper library experience and li- 
science academic background. 
Good salary and employee benefits. Box 
3877, Editor & Publisher. 


PHOTOGRAPHY 


PHOTOGRAPHER for a_ newspaper 


- which really cares about photography. 


This is not the highest paying job. The 
person we want probably will have 1 
Or 2 years experience turning out 
imaginative photo essays for a smaller 
paper which doesn’t have time or space 
to let him show his stuff. We do. A 
eouple of years and a couple of prizes 
later, he will move into a top spot 
with this group or a bigger job else- 
where. Write with samples to W. N. 
Roesgen, Editor, Kingsport Times- 
News, Kingsport, Tenn. 


UNIVERSITY PHOTOGRAPHY teach- 
ing position in Northwest mountain 
state, Requires graduate degree in re- 
levant area. Media experience would 
help. Position open Sept. 1 with rank 
and salary dependent on qualifications. 


Equal opportunity employer. Box 423, 
Editor & Publisher. 
ENTERPRISING PHOTOGRAPHER 


with an eye for the offbeat and a knack 
for getting on Page 1. We are not 
looking for someone who is good with 
scenics, but someone who can capture 
people in all situations, We are a 
rapidly growing AM daily in Upstate 
New York with a young energetic staff. 
The emphasis is on local news, in 
photos as well as stories and the com- 
petition is tough. Write Box 437, Edi- 


_ tor & Publisher. 


PRESSROOM 


_ PRESSROOM FOREMAN for new 6 


unit Urbanite located in northern New 


Jersey. Looking for top quality person 


to work towards management level. 
$22,500 a year + profit sharing. Call 
Miss Melton, (212) 696-4222, collect. 


OFFSET WEB PRESSMAN to relo- 
eate to Florida; camera and stripping 
experience preferred. Must be reliable. 


- Good salary, benefits and working con- 


ditions. Box 348, Editor & Publisher. 


PRESS SUPERINTENDENT — 40,000 
daily in Zone 5, Real opportunity in a 
great place to work, play and raise a 
family. Liberal salary and benefits to 
qualified applicant. Send resume with 
expected salary to Box 893, Editor & 
Publisher. 


PRESSMAN for Goss Urbanite, Zone 
2. Send resume to Box 89, Editor & 
Publisher. 


PRODUCTION 


A ZONE 5 DAILY with less than 
50,000 circulation is searching for a 
production manager. The person we 
seek should be capable of converting 
from hot metal to offset. Salary and 
fringes compare favorably with any 
newspaper of our size. Box 360, Editor 
& Publisher, 


COMPOSITION PRODUCTION 
MANAGER 


Southern Connecticut newspaper print- 
ing plant needs organizer and leader 
to supervise 30-woman work force pro- 
ducing § weekly newspapers. Knowl- 
edge of Photon Pacesetters helpful. 
Excellent salary and benefits. Send re- 

confidence to Stanley T. 
Smith, General Manager, Trumbull 
Printing Co., Trumbull, Conn. 06611. 
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on iach noe anciabatll A ia oa 


HELP WANTED 
PRODUCTION 


ASSISTANT ENGRAVING 
SUPERINTENDENT 


Metropolitan, Midwest newspaper seeks 
an experienced photoengraver wit 

managerial capabilities for a responsi- 
ble position in an expanding operation. 
Excellent salary and benefits. Send re- 
sume to Box 359, Editor & Publisher. 


DIRECTOR OF 
OPERATIONS 


East Coast dailies offer immediate op- 
portunity for person strong in all areas 
of newspaper production, including new 
processes and labor-management rela- 
tions. 


This is a key position on our top man- 
agement team. Our employees are ac- 
quainted with this newly-titled position. 
Modern printing facilities prevail in 
this progressive organization. Exciting 
developmental plans for the future 
should prove inspirational to one who 
is anxious to become “involved.” 


Rewards are attractive in terms of fi- 
nancial opportunity and benefits. Please 


write in strict confidence stating com- 


plete work experience, education, salary 
and availability. Box 395, Editor & 
Publisher. 


PUBLIC RELATIONS 


IMMEDIATE OPENING for industrial 
editor for large Area 3 manufacturing 
facility. Must have Journalism degree 
and 3 to 5 years Public Relations or 
employee communications experience. 
Excellent pay, benefits and promotional 
opportunities with one of the nation’s 
largest companies. Send resume and 
salary requirements to Box 391, Editor 
& Publisher. 


CORPORATE 
PUBLIC 
RELATIONS 


Opportunity for _ skilled 
writer with journalism train- , 
ing and press, trade maga- 
zine or corporate PR EX- 
PERIENCE. Some technical 
background. helpful, - photo 
and layout ability desirable. 
Must be willing and able 
to perform variety of public 
relations duties including 


press contacts and con- 
siderable other public con- 
tact work-community -rela- 
tions, etc. 


Dynamic growth company 
offers career opportunity. 
Send complete resume 
which must include present 
salary to: 


DONALD WHITELEY 
Department 34 


ICl AMERICA, INC. 


Wilmington, Delaware, 19899 


An Equal Opportunity Employer 


HELP WANT ED 
PUBLIC RELATIONS 


WRITER AND COPY EDITOR needed 
by Washington, D.C. trade association 
publications department. Hard work 
but bright future for energetic persons 
with several years newspaper experi- 
ence who can meet deadlines. Writer 
must be able to produce fresh, lively 
features as well as clear, concise news 
reports. Copy editor should be fast and 
accurate. Will handle all copy for pub- 
lications and news releases. Duties in- 
clude contact work with printers and 
full production responsibilities. People 
we hire will be involved in creative 
planning of our publications. Send re- 
sumes and clips to: Thomas D. Patrick, 
Manager of Publications, American 
Iron and Steel Institute, 1000 16th St. 
N.W., Washington, D.C. 20036. 


SALES 


GRAVURE SALES—MIDWEST loca- 
tion—Looking for experienced Gravure- 
oriented person to service existing ac- 
counts and develop commercial busi- 
ness. Box 412, Editor & Publisher. 


‘SALES/MARKETING 


SALES, MARKETING LEADER fod 
newspaper in rapidly growing part of | 
Chicago metropolitan area. We need a 
creative person who can organize and 
inspire others. Compensation and bene- 
fits program are excellent. This is an_ 
outstanding opportunity for an ac-| 
complished manager. -Write Box 396, 
Editor & Publisher. 


t 


SECRET ARIAL ; 
( 
WANTED: EXECUTIVE SECRETARY 
with experience in publishing field. At- 
tractive, well organized, top skills, Chi- 
cago south suburban area. Call (815) 
469-2163. 


SYNDICATE SALES 


HIGHEST COMMISSIONS PAID 


U.S. and Canadian representatives 
needed for two, new, fast selling news- 
paper features. Excellent material and 
growing list. Confidential. Box 386, 
Editor & Publisher. j 


Positions Wanted... 


ACADEMIC 


LIKH THE PROPHET DANIEL, I will 
preach where called. Broad news, edi- 
torial, PR experience; 3 published 
novels; now English professor on leave 
Arabian college; MA, 49, wife librar- 
ian. Box 439, Editor & Publisher. 


DISENCHANTED with New York. 
Only BA-J, magna cum laude, but just 
try to duplicate the experience! Box 
448, Editor & Publisher. 


ADMINISTRATIVE 


GENERAL MANAGER/Advertising 
Director/ Classified Manager with solid 
record of management and _ sales 
achievement in dailies and weeklies 
desires to make change to Zones 3 or 
4, Excellent references. Strong in cre- 
ating and motivating staff. Currently 
managing weekly, 70,486. Sales is my 
forte. Box 3834, Editor & Publisher. 


CONTROLLER, ten years experience 
large suburban newspaper, Desires 


change in employment. Interest in fol- 


lowing: Controller, Assistant Business 


Manager, Staff Accountant, Auditor. 
Box 350, Editor & Publisher. 
V.P./GENERAL MANAGER stymied 


in family publishing corporation seeks 
expansion or revamping challenge with 
above average earning potential. Offers 
25 year record building community 
dailies, converting losers and develop- 
ing national publications. Top profit 
builder with strong sales, PR and 
award-winning background, Still youth- 
ful, personable and ambitious. Write 
Box 426, Editor & Publisher or phone 
(708) 534-1041 for resume. 


13 YEARS SUPERVISORY EXPERI- 
ENCE in production, circulation and 
mailroom areas on large metropolitan 
daily, Also heavy experience in OSHA 
and DOT safety requirements. Box 441, 
Editor & Publisher. 


CIRCULATION 


PUBLISHERS/CIRCULATORS — Do 
you have room for a young, under 30, 
aggressive, highly productive circula- 
tor? Best in the country within 10 
years. Can we help each other? Loca- 
tion not as important as an opportu- 
nity for growth. Box 349, Editor & 
Publisher. 


CIRCULATION DIRECTOR—Fully ex- 
perienced in all phases of circulation. 
Strong on increases and organization. 
Will relocate. Available immediately. 
Resume on request. Box 459, Editor & 
Publisher. 


EDITOR & PUBLISHER for March 19, 


SPACE SALES, all types, retail, 


CIRCULATION 


EXCEPTIONAL OPPORTUNITY 


There is a way in which you can re- 
view some of the finest talent in the 
circulation field without any commit- 
ment or exposure of your interest. Our) 
relationship to newspapers is such that 
we have availability knowledge of many 
high quality circulation executives, in- 
cluding promotion managers, circulation 
managers and assistants. With a de 
sire to serve both parties, we offer this’ 
knowledge to you without obligation | 
and in complete confidence. Box 317, 
Editor & Publisher. | 


Record shows 


100,000 INCREASE 


PLUS 

40 Awards 
Administrative Skills 
People Ability 
Marketing Knowledge 
Fiscal Controls 
Talent for Training 


Write Box 454, Editor & Publisher. 


84-YEAR-OLD CIRCULATOR: 16 
years experience all phases (6 years 
management) seeks position -as Circu- 
lation Manager. Box 442, Editor & 
Publisher. 


COMPOSING ROOM 


HEAD MACHINIST-TECHNICIAN 


Know machinists, computers and ae 
pherals, photo comp (4 models Pho- 
ton), and hot metal. Looking for re- 
location with good newspaper in good 
erie et 9 Box 338, Editor & Pub- 
isher, 


DISPLAY ADVERTISING 


na- 
tional, creative promotions Will relo- 
cate, want action. 15 years experience, 
Box 384, Editor & Publisher. 


AD MANAGER/SALESMAN — Am- 
bitious, promotion minded, thoroughly 
experienced all phases advertising. 
Early 60’s, not interested in retirement, 
Box 411, Editor & Publisher. 


AGGRESSIVE, young retail manager 
seeks No. 1 ad post on small to me- 
dium daily, Presently directing dynamic 
staff of 16 in highly competitive mar- 
ket. Top organizer, motivator. Prefer 
Fist 8 or 9, Box 482, Editor & Pub- 
isher. 


NEED GOOD AD MANAGER? Strong 
sales-promotion-layout, with know | bows 
and willing to work at it. Good =| 
ences. Box 460, Editor & Pub blisher. b 


ré . ae « 


EDITORIAL 


EATIVE, AGGRESSIVE husband 
nd wife reporters for respected daily 
r j legislative, 


Dand 5 years experience covers all 
ats 
3, Editor & Publisher. 


ALENTED NEWSMAN — Seeking a 
ange to a bigger (50,000+) and bet- 
r paper; 3 years reporting; college 
married; prefer Area 9, consid- 


mothers. Box 376, Editor & Publisher. 


.RE YOU LOOKING for someone who 
an add vitality and imagination to 
our newspaper—both editorially and 


years experience on large and me- 
um sized dailies in editorial and 
aphiecs. Have redesigned many sec- 
, including news, Sunday maga- 
ie and lifestyle sections. Experienced 
_ graphic arts, photography, news 
iting and writing. All this plus man- 
gerial experience and a drive for in- 
ation. Box 381, Editor & Publisher. 


F YOU WANT an aggressive, enter- 
rising editor to make your publication 
4 exciting prize-winner, write Box 
190, Washington, D.C. 20024. 


GGRESSIVE, multitalented—reviews ; 
ction; editorials; editor; daily’s in- 
estigative, political, police and sports 
eporter; sportscaster; speechwriter; 
reelancer. Bachelor, eyes stringer/ 
taffer deal, maximum latitude, Zones 


,2,9. I1st-class_ references. K. Mce- 
suliffe, 188 Beach Ave., Milford, 
ionn. 06460. 


‘M NO DRAB, so I won’t go scab. 
‘hat lets out Alaska, Arkansas and 
ll other 4-figure states. I’m still laugh- 
ng at those Alameda-Vegas-Lompoc 
ffers. If you agree that life’s too short 
>» be a hack, I’m box 382, Editor & 
ublisher. 


ees eee Eee 
ONE 3 AND 4 PUBLISHERS—Take 
harge editor, 39, for medium sized 
aily. Available after July 1, 1978. 
tox 866, Editor & Publisher. 


PORTS WRITER, 24, college grad 
rith experience, knowledge and initia- 
ve. Able to handle any sports beat. 
lan provide quality clips. Box 385, 
ditor & Publisher. 


‘EATURE WRITER in music and the- 
ter for several leading publications 
rants full time resident work in cul- 
oe! area. Box 271, Editor & Pub- 
sher. 


5 YEARS DESKMAN seeks return to 
‘lorida PM. Not Miami area. Healthy, 
ober, industrious. Box 287, Editor & 
ublisher, 


‘A IN JOURNALISM with reporting 
nd photography experience seeks re- 
erter job in any Zone. Box 855, Edi- 
or & Publisher. 


VAILABLE IMMEDIATELY: sports 
rriter, 30, degree, 12 years experience, 
wards, magazine credits. Perry Jeni- 
re 1109 Prospect Ave., West Des 
oines, Iowa 50265. 


[EWSMAN—has BA and a decade of 
xperience in sound reporting based 
n research ability. Seeks career op- 
ortunity. Will relocate. Resume on 
equest. Box 279, Editor & Publisher. 


ANUARY GRAD, female, with ex- 
erience on college paper as news- 
riter, features editor and copy editor 
ks position in Zone 1 or 2. Box 187, 


\GAZINE PRO—At 30, I’ve written 
> more than 30 magazines and 
thored 3 books, Seeking management 
senior writer p*st. Box 363, Editor 


; Publisher. 

CH-HITTER — Top reporter and 

, writer on medium metro daily. 
:; eerie new cpportunitioe. 
ly Box 417, Editor & Publisher. 


EDITORIAL 


ENTHUSIASTIC, YOUNG - sports- 
writer needs position on newspaper 
with 40,000+ circulation. Has Journal- 
ism degree from major university, ex- 
tensive sports background and desk 
experience. Any Zone. Box 458, Editor 
& Publisher. 


SMALL TOWN NEWS 
POSITION WANTED 


Newsman with 25 years experience 
seeking responsible post on small town 
daily, medium weekly or corporate pub- 
lication. Broad background as reporter, 
photog, feature writer, copy editor for 
dailies and wires, plus ownership of 
two prize-winning weeklies. Recently 
sold latter and wants to return to 
business as managing editor, copy edi- 
tor or combination writer-editor-man- 
ager for solid operation in pleasant, 
uncongested community without metro 
problems. Prefer Zones 4, 6 or Kansas, 
consider others. If you can use a com- 
petent, reliable pro who knows all 
phases of the business, including back- 
shop, and produces GOOD newspapers, 
write Pete S. Conover, Box 724, 
Nokomis, Fla. 33555. 


PRINCETON ’72 GRAD, now copy girl 
at New York City daily, seeks begin- 
ning reporting position. Prefer Zones 
1, 2, Box 416, Editor & Publisher. 


I'D RATHER TAKE another job than 
go jJaunting to Europe. People, cityside 
or in-depth features for me. My ex- 
perience shows—I get better every day. 
Yen for New York City, D.C. or Chi- 
cago, but write anyway, Box 415, Edi- 
tor & Publisher. 


CONSUMER WRITER: Hard-won 
knowledge and skills. 3 years experi- 
ence in this specialty, Accurate, clear- 
ly-written, reader grabbing _ stories. 
Box 424, Editor & Publisher. 


HARD-TO-FIND SPECIALIST FOR 
PUBLISHING/COMMUNICATIONS 


Our multi-lingual client is an interna- 
tionally experienced editor, 32 years 
old, Just back from European assign- 
ment. Talents include pre-publication 
book doctoring—fiction/non-fiction and 
textbooks, Successful manuscript dis- 
coverer and rights negotiator. Profit- 
center conscious. Ready to move into 
challenging assignment. Salary second- 
ary. Phone President, (212) 355-5122 or 
(212) 861-4958, or write P.O, Box 
pe F.D.R. Station, New York, N.Y. 


EDITOR—10 years with small NYC 
publisher of non-fiction trade and sub- 
scription, hardcover and _ paperback. 
Experienced in college-level acquisi- 
tions, work with artists and photog- 
raphers, supervise manuscript through 
bound book. $18M. Box 428, Editor & 
Publisher 


SCIENCE EDITOR-WRITER specializ- 
ing in medicine: Daily, magazine ex- 
perience, Box 435, Editor & Publisher. 


EXPERIENCED EDITOR, Midwest na- 
tive, wants to run news side, write 
editorials, monitor community for Mid- 
beige daily. Box 438, Editor & Pub- 
isnher. 


5 YEARS DAILY reporting, female 
with Master’s seeks job on same Zones 
4, 3, 6, 9. Box 488, Editor & Publisher. 


NEWSWOMAN, 5 years experience in 
reporting, copy editing, heads, layout 


and makeup, seeks layout/copy editing |. 
or reporting spot on progressive daily. 


Prefer Zones 5, 7 or 8. Handy with 
camera. MA, 29, and ready for long- 
term commitment to a paper that can 
offer challenge and advancement, Box 
447, Editor & Publisher. 


WRITER-PHOTOGRAPHER, award- 
winning, 5 years on daily newspaper, 
seeks lively, human interest oriented 
feature writing slot. Box 449, Editor & 
Publisher. 


REPORTER with experience, good 
writing skills, hard worker, coopera- 
tive; BA, MA, fluent in French with 
ood Spanish; seeks interesting post. 
ox 451, Editor & Publisher. 


or r ‘ 


FOR ALL NEWSPAPER DEPARTMENTS & ALLIED FI 


EDITORIAL 


EDITOR, 11 years daily, wire service 
experience, seeks responsible position 
with small-medium daily. Quality pro- 
ducer, will motivate young staff. 
Knows news, wires, pictures, Box 452, 
Editor & Publisher. 


NEW YORKER (sports writer for 
Zone 4 offset 5-day) seeks spot on 
larger paper in home state for fall. 


23, 18 months experience, hard worker. 
Desk experience also, Box 455, Editor 
& Publisher. 


FREELANCE 


EXPERIENCED MSJ available for 
free-lance ad copy, feature and news- 
writing. Box 278, Editor & Publisher. 


PHOTOJOURNALIST, feature writer, 
editor with BA English and 4 years of 


rich and varied experience. Available 

for freelance assignments. Box 374, 

Editor & Publisher. 
PHOTOGRAPHY 


MULTI AWARD winning news _ pho- 
tographer from now deceased New 
England metropolitan daily desires po- 
sition with large or small daily in Mid- 
west or South. For resume and port- 
folio write Box 41/8, Editor & Publisher. 


MA IN PHOTOJOURNALISM, 26, 
family, 11% years on Western daily, 
seeks photo and/or writing job. Zone 
1,7,8,9. Box 3854, Editor & Publisher. 


TOP AWARD WINNER 


New Orleans based newspaper photog- 
rapher with 10 years experience seeks 
association with magazine-newspaper- 
commercial publication, will relocate. 
Resume subm tted upon request. Write 
Box 341, Editor & Publisher. 


RIT GRADUATE seeking employment 
in newspaper or other photo-related 
industry. Willing to travel. Young, 
imaginative, innovative. Prefer Area 
1 or 9. Box 323, Editor & Publisher. 


VERSATILE PHOTOGRAPHER—BFA 
Photography with 7 years experience. 
Able to teach photography and write 
photo column. Prefer Michigan _loca- 
tion. Freelance considered. Please 
write for resume to R, Gillespie, 31626 
Schoenherr K20, Warren, Mich. 48093. 


CANADIAN caught in economic 
squeeze looking for position as news- 
photographer in New England, West 
Coast or Canada. 17 years experience 
on two newspapers in 35mm, 120 and 
4by5 on news and sports assignments, 
theme work, darkroom developing and 
reprinting, as well as feature writer, 
desk rewrite and scanagraving. Lim- 
ited experience in straight reporting. 
Box 450, Editor & Publisher. 


ELDS 


PRESSROOM 


PRESSMAN with Community experi- — 


ence seeks position. Hard worker, good — 
references. Prefer Area 8, Box 410, 
Editor & Publisher. 


PRODUCTION 


I AM A YOUNG (381) MAN presently 
Production Assistant. I know people 
and systems, both old and new. Know 
computers and photo comp equipment. 
Have experienced a conversion, Strong 
management and technical background 
as Foreman, Head Machinist and elec- 
tronic tech. I can supply references 
and, if interested, ability and hard 
work. Box 335, Editor & Publisher. 


ENERGETIC SYSTEMS ANALYST 
with 3 years ADP planning plus offset 
and phototype experience can help solve 
your systems selection and operating 
problems. College Grad. Box 375, Edi- 
tor & Publisher. 


PUBLIC RELATIONS 


ENOUGH IS TOO MUCH—Communi- 
cators in two-man office can’t relate— 
I’m #2 man unfortunately. Past 18 
months have been #$%@& (censored). 
Need exciting, vital assignment to stim- 
ulate dulled—but not deceased—creative 


process. 8 years excellent and varied 
general public relations experience 
(writing, _press/community relations, 


editing). Reply only if you offer chal- 
lenge to match my enthusiasm and sat- 
isfy my career needs. No blinds please. 
Box 427, Editor & Publisher. 


SALES 


I WANT TO BE sales representative 
of cartoons and journalistic material 
for Scandinavia. I have excellent rela- 
tions with newspaper companies in 
whole Scandinavia and my company is 
well known. Bank guarantee and ref- 
erences upon request. Reply to Box 
392, Editor & Publisher. 


SUMMER INTERNSHIPS 


SOCIAL SCIENCE AND 
MASS MEDIA PROGRAM 


RUSSELL SAGE FOUNDATION an- 
nounces a program to permit five ad- 
vanced social science graduate students 
to spend the summer of 1973 as intern 
reporters, researchers, or production 
assistants in a variety of media, In- 
terested media organizations should 
contact Dr. David A. Goslin, Russell 
Sage Foundation, 230 Park Avenue, 
New York, New York 10017. The dead- 
line for applications is April 15, 1973. 


E&P Employment Zone Chart 


Use zone number to indicate location without specific identification 


Shop Talk at Thirty me gi 


Newspaper in adult classrooms 


The “Newspaper in the Classroom” 
project started in 1959 and today there 
are approximately 400 newspapers in- 
volved encompassing 35,000 schools, many 
more teachers and millions of primary 
and secondary school students. E&P has 
extolled the program frequently as an edu- 
cational tool and for its promotional value 
of building newspaper readers of tomor- 
row. 


At the adult level, there have been oc- 


casions when newspapers have been used 
in adult education courses but nothing 
well-organized and developed until Texas 
stepped into the act. As everything in 
Texas is supposed to be big, as the legend 
goes, so is the program for newspaper 
use in adult education and the 400-page, 
4-pound “teacher’s guide” just published. 

Since its organization in 1966, the Di- 
vision of Adult and Continuing Educa- 
tion of the Texas Education Agency has 
looked for new and innovative ways of 
reaching and teaching the state’s more 
than 4,000,000 undereducated adults, ac- 
cording to the guide. A number of inno- 
vative teaching methods have had their 
beginning in “production workshops.” 

One of these was held in June, 1970, at 
Huntsville, Texas, on the subject: “The 
Newspaper: Food for Thought at the 
Breakfast Table and in the Classroom of 
Adult Education.” Luke L. Patrenella, 
Jr., was named director of the newspaper 
workshop. Eighteen teachers from 13 
Texas cities attended. 

Because of the enthusiasm generated by 
those teachers, and with their contribu- 
tions, Patrenella has compiled and edited 
the guide which contains suggestions 
teachers may use to improve newspaper 
reading skills and habits of students, also 
numerous classroom lesson plans involy- 
ing the front page, editorial page, etc. 

As for the benefits of using the news- 

paper to teach undereducated adults, the 
guide specifies: 
- Motivate reading on an adult level— 
even if skills are weak; strengthen com- 
prehension; expand the adult’s vocabulary 
without a ‘spelling book:’ illustrate logical 
organization of ideas and facts; put forth 
a model for concise writing; stress ob- 
jectivity; show how the language can be 
used to sway and arouse emotions; pro- 
vide topics for conversation and discus- 
sion; expose adults to educated style and 
grammar; entertain and teach simultane- 
ously; build a life-long habit; create ap- 
preciation for the impact of the printed 
word; provide an adult ‘status symbol’ 
textbook.” 

Retail ads are even used in an approach 
to basic mathematical problems. 

It seems to us that the Texas program, 
and the guide, could be used by newspa- 
pers in other states to interest their de- 
partments of adult education in similar 
programs. The proponents of visual edu- 
cational devices have had their day. Let’s 
get back to the fundamentals of teaching 
people, all people, to read. Using news- 
papers as a teaching guide, rather than 
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textbooks, is all plus because they are 
current, newsy and interesting. 
e 


Financial briefs 


ComCorp, Cleveland based publishers 
of community newspapers, reported that 
results for 1972 have established new 
highs in every area. 

Income before taxes doubled again in 
1972 reaching $563,980 as compared to 
$272,433 in 1971. Net income increased by 
35% to $276,980 for 1972 as compared to 
$205,433 in 1971. Income per share rose 
38% to 40¢ per share as compared to 29¢ 
per share a year ago. Total revenues 
increased 9% to $4,929,867 in 1972 as 
compared to $4,522,248 in 1971. Internal 
efficiencies, including employee training, 
profit planning programs, production au- 
tomation, etc. permitted the company to 


increase overall profitability. ComCorp 
made 11% pretax profits on gross re- 
venues in 1972 as compared to 6% in 
1971. 


ee 


Cowles Communications, Inc. had _ in- 
come from investments and continuing 
operations of $1,727,000 or 43¢ per share 
for the year 1972. 

In 1971, the Company had income from 
investments and continuing operations of 
$1,412,000 or 32¢ per share. 

Income after including losses from 
transferred and discontinued operations 
was $1,501,000 or 88¢ per share in 1972 
vs. $533,000 or 13¢ per share in 1971. Net 
income, including extraordinary gains, 
was $1,605,000 in 1972 vs. $5,336,000 in 
1971, after restatement. Revenues in 
1972, exclusive of investment income and 
of operations discontinued in 1972, were 
$8,018,000 vs. $6,807,000 in 1971. 

Cowles Communications is a closed-end, 
management investment company. Its 
principal assets are 2,600,000 shares of 
common stock of The New York Times 
Company (approximately 23% of all clas- 
ses of common stock outstanding) and 
broadeasting properties in Des Moines, 
Iowa (KRNT-TV-AM-FM); Memphis, 
Tenn. (WREC-AM-FM); and Daytona 
Beach, Florida (WESH-TV). 


* * * 


Foote, Cone & Belding Communications 
Inc. had income from advertising oper- 
ations for the year ended December 31, 
1972 totalling $2,814,000, or $1.31 per 
share, the second highest on record. 1972 
advertising income exceeded that of 1971 
by 54%. Net income for the year, after 
losses from CATV operations, was $1,864,- 
000, or $.87 per share, an increase of 31% 
over prior year net income of $1,418,000 
or $.65 per share. Included in 1972 net 
income was an extraordinary net gain in 
the amount of $204,000, equal to $.10 per 
share. This was due to a gain of $230,000 
from the sale by FCB Cablevision, Inc. of 
its investment in TelePrompTer Corpora- 


-clusive of the extraordinary 


ape THE" Press oe 


OE Pier tS ate 


1873-1973 


Frome 
ome 
oven 


tet e!” 


| 
Israeli jets warned © | 


( (xe ] ay THE FRONTIER PRESS [1a | [tee] ] 


Wert Worth, Tenien Mare A UT) 


Chartered as City Today 
13th LEGISLATURE APPROVES 
SME Unruly Cattle Trail Town Has Long 

| Needed Stricter Enforcement of Law 
ey ee 


i 

~~ ~Fort Worth Is Olfically | 
= 7 
4 } 


Wats Se 


Press, afferneott 
used this "front 


The Fort Worth 
Scripps- Howard 


page’ 


(Tex.)} 
newspaper, 
on its Sunday front page recently to 
promote its special edition for the City of 


Fort Worth's centennial celebration Corner- 
stone of the special edition was a 16,000-word 
narrative on changing life styles during the 
past 100 years. The narrative devoted no more 
than eight paragraphs to any given subject, 
however, and was typographically broken into 
more than 100 separate reading nuggets of 

high human interest value. ' 


tion shares, which had been received in 
payment for the assets of two CATV sys- 
tems sold in 1970, and a loss of $26,000 on 
the sale of the Menlo Park franchise. 
Operations of FCB Cablevision, Ind., ex- 
net gain 
referred to above, resulted in a loss of 
$1,154,00 for the year 1972, as compared 
with a loss of $413,000 in 1971. Gross 
billings for the year were $271,291,000 a 
new record, and an increase of $36,119,000 
or 15% over last year. On February 2, 
1973 the company announced that discus- 
sions of the possible disposition of its 
CATV interests were being held. These 
conversations are continuing and the com- 
pany indicated that it hoped to bring the 
matter to a conclusion within the next 30 


days. 
* * * 


In its’ annual report for fiscal 1972, 
Wood Industries reports substantial in- 
creases in sales for the last 6 months of 
1972. The unaudited figures show sales of 
$11.3 million as against $7.1 million for 
the same period last year. 

* * * 


Ball Corporation’s unaudited 1972 an- 
nual report shows earnings of $1.75 per 
share on sales of $173 million for 1972, as 
against earnings of $1.41 on sales of 
$1.63 million in 1971. 


eR pts 


Gardner Cowles, founder and chairman 
of the board of Cowles Communications 
said he has elected not to renew his em- 
ployment contract, which had been extend- 
ed to March 1 at the company’s request 
last December 31, when it was scheduled 
to expire. Cowles, 70, will continue as 
board chairman, a member of the execu- 
tive committee and as a part time consult- 
ant. Marvin C. Whatmore continues as 
president and chief executive officer. 
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Topeka, 

pa Univac 
,computer 
story. 


i Glenn Billis doesn’t know it as he 
H flips The Topeka Capital-Journal onto a cus- 
‘J tomer’s porch, but he’s in the middle of a 
—_—_ . technological revolution. 

It started with the UNIVAC® 9000-series computers. And its name 
is NEWSCOMP. 

Leaping ahead in production techniques is nothing new for the news- 
paper industry. Lithographic processes, direct printing and high-speed photo- 
typesetting made conventional ways of setting type obsolete. 

But they also created a problem: how to produce error-free input for 
typesetting machines, fast. 

UNIVAC’s NEWSCOMP System is not the first computer-oriented 
way to set news and advertising type. But so far, it is the most comprehensive, 
flexible, easy to learn and easy to use. And The Topeka Capital-Journal has it. 

Type is set from computer storage—input by an operator at a key- 
board equipped with a video screen for accuracy checks. What operators key-in 
is then checked by a proofreader at another keyboard-videoscope station— 
read on the screen and corrected via the keyboard. 

From then on, the computer takes over, feeding both hot-metal and 
phototypesetting equipment, controlling linewidth, formatting, evenhyphenating. 

For more information on how UNIVAC’s excellent equipment, hard 
work and creative worry can help you typeset your paper better, write 
John R. Mero, SPERRY UNIVAC, P.O. Box 500, Blue Bell, Pa. 19422. 


SPERY+UNIVAC 


Only when our customers succeed do we succeed. 
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The Sun-Tattler impresses its readers 
with exclusive news story firsts! - 


e Everglades Super-Jet Crash Victims Suffer From Gas Gangrene 

¢ Pete Elliot to be Head Football Coach at U. of Miami 

e Nationwide Sex Club Swings From Dania 

¢ New World Hockey Assoc. Forms 

¢ Baltimore to Hollywood Jet Aborts Takeoff as Landing Gear 
Bursts Into Flame 


The Sun-Tattler is a community-oriented newspaper, serving more than a 
quarter million residents, and conscious of a strong responsibility to its 
readers. The Sun-Tattler presents a complete daily news picture: local, 
state, national and international. 


Where it counts... The Hollywood (Fla.) Sun-Tattler is No. 1 
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